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Cottonseed Support Action Imminent 


Scott County 
Milling to Build 
New Feed Plant 


SIKESTON, MO.—The Scott Coun- 
ty Milling Co., Sikeston, has com- 
pleted plans for a new formula feed 
mill which will have an average daily 
capacity of 150 tons, Lyman Bow- 
man, president of the milling com- 
pany, announced last week. 

The new mill has been designed by 
Paul Berg of Fort Wayne, Ind., and 
the plans are in the hands of several 
contractors who are expected to pre- 
pare bids for the work within a week 
or 10 days. 

The mill will replace the present 
feed plant of the company, in use for 
over 35 years, and will include all of 
the latest developments in layout, 
machinery and equipment. The pres- 
ent mill will be razed when the new 
one is put into operation, Mr. Bow- 
man said. 

One of the long-established com- 
panies in southeastern Missouri, the 
Scott County firm had its origin in a 
waterpower flour mill at Bufords- 
ville, Mo., operated by W. C. Bow- 
man. Later, Mr. Bowman and a part- 
ner, C. D. Matthews, established a 
flour milling business in Sikeston 
which subsequently adopted the Scott 
Younty name. The firm began manu- 
facture of livestock feeds in 1920. 

The company operates a flour mill 
of 1,400 sacks capacity at Sikeston 
and has other mills at Dexter and 
Oran, Mo., which have a combined 
capacity of 1,900 sacks. The proper- 
ties include also an 800-sack corn 
mill, besides the feed plant. Mill grain 
storage capacity amounts to 1,000,- 
000 bu. 


PLANS ANNOUNCED FOR 
AMBURGO CONFERENCE 


PHILADELPHIA Samuel M. 
Golden, president of the Amburgo 
Co., Philadelphia, has announced that 
Dr. J. R. Couch of Texas A & M 
College and Dr. K. L. Turk of Cor- 
rell University will be among the 
speakers at the company’s ninth an- 
sual nutrition school. The school will 
be held Aug. 26-28 at the National 
Agricultural College, Doylestown, Pa. 

Dr. Couch and Dr. Turk will be on 
the “operation science” program, a 
part of the school which includes 
presentation by industry and college 


USDA CALLS MEETINGS 
ON STORAGE 


WASHINGTON—Acting to meet a 
possibly acute wheat storage short- 
age situation, the United States De- 
partment of Agriculture has called a 
meeting of terminal storage officials 
with USDA representatives in Chi- 
cago on June 3 and on the following 
day at Des Moines, Iowa. 


authorities of recent animal nutri- 
tion and health findings. 

Among others appearing at the 
conference will be Dr. E. I. Robertson 
of John W. Eshelman & Sons, who 
will again be moderator of the ‘‘oper- 
ation question box’’ panel. 

The three-day program will in- 
clude instruction in nutrition, feed 
formulation and salesmanship. 

The Amburgo Co. also has an- 
nounced that E. W. Callenbach, head 
of the poultry husbandry depart- 
ment at Pennsylvania State College, 
will be among the nutrition school 
speakers. He will speak at the lunch- 
eon on Thursday, Aug. 27. 

The annual banquet will be held 
Thursday evening. This will take the 
form of a chicken barbecue, which 
was held for the first time at the 
1952 school. 


UNION BAG TO OPEN 
KANSAS CITY OFFICE 

NEW YORK—Union Bag & Paper 
Corporation announced it will open a 
new western sales office after June 1, 
1953. The office will be located in the 
Victor Building, 6 W. 10th St., Kansas 
City, Mo. 

B. J. O'Hearn, southwestern dis- 
trict manager for multiwall bag sales, 
and W. H. Burget, multiwall bag 
sales representative, will headquarter 
in this office. 


Officers Reelected 
by Missouri Grain, 
Feed Association 


JEFFERSON CITY, MO.—Officers 
and directors of the Missouri Grain, 
Feed & Seed Assn. were reelected at 
the annual meeting in Jefferson City 
May 24-25. 

The only change in directorate was 
the election of Edward A. Worth of 
the L. C. Worth Commission Co., Kan- 
sas City, who replaces Guy Goode, of 
Centerville, Mo. 

Wade Henderson of Henderson & 
Todd, Albany, was reelected presi- 
dent. W. A. Kenney of the Kenney 
Bros. Grain Co., Butler, was again 
chosen first vice president, and Ruby 
Green of the Ruby Green Elevator, 
Kirksville, second vice president. 
A. H. Meinershagen, Eagle Mill & 
Elevator, Higginsville, remains as ex- 
ecutive secretary and D. A. Meiners- 
hagen, as secretary-treasurer of the 
association. 

Among those who made reports at 
the annual meeting were Forrest W. 
Lipscomb, Lipscomb Grain & Feed 
Co., Springfield; James H. Burrell of 
James H. Burrell & Sons, St. Louis; 
Ray B. Bowden, Grain & Feed Deal- 
ers National Assn., St. Louis, and Dr. 
W. H. Pfander, University of Missouri, 
Columbia. 

Part of the program was devoted 
to a discussion of the grain sanitation 
problem, with W. C. Hill of the 
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of the Missouri extension department, 
as speakers. Mr. Bowden also dis- 
cussed late developments in this field. 


— 
> 


CSC DECLARES DIVIDEND 
NEW YORK—-A dividend of 25¢ a 
share has been declared on the out- 
standing common stock of Com- 
mercial Solvents Corp., payable June 
30, to stockholders of record at the 
close of business on June 4. The pre- 


vious payment was 25¢ a share on | 


March 31, 1953. 


COLUMBUS GOLF PARTY 
POSTPONED TO JUNE 24 


CINCINNATI—-Because of the con- 
vention of the Ohio Grain, Mill & 
Feed Dealers Assn. in Columbus on 
June 2, the annual golf party and pic- 
nic of the Cincinnati Feed Club has 
been postponed to June 24. It will be 
staged at the Maketewah Country 
Club, with a noon luncheon, golf dur- 
ing the afternoon and an evening 
cocktail hour and dinner. 

— 


Dates Announced 
for Next Year’s 
AFMA Meeting 


CHICAGO—The dates have already 
been set for next year’s convention 
of the American Feed Manufacturers 
Assn. 

The AFMA announced following the 
recent convention that the 1954 meet- 
ing will be held May 5-7 at the Con- 
rad Hilton Hotel in Chicago. 


By JOHN CIPPERLY 
leedstuffs Washington Correspondent 
WASHINGTON—Next week could 
be named “cottonseed price support 


| week.” 


| 
| 


The Commodity Credit Corp. board 
of directors will meet probably on 


| June 3 to compose the widely differ- 


ing opinions on methods of price sup- 
port for this crop and announce how 
it intends to handle this problem. 

Only one point is known, and that 
is if private personal opinions of 
members of the CCC directorate were 
to prevail there would be no further 
price support for this crop. It is not 
a mandatory price support commod- 
ity despite the fact that it is an im- 
portant cash crop to many small cot- 
ton farmers. Political pressure enters 
here, so the personal leanings of CCC 
directors may be cast aside for the 
realities of the situation. 

This means that there will be some 
type of support program. 

The decision is said to have been 
held up pending action by Congress 
on the administration proposal to re- 
organize the U.S. Department of Ag- 
riculture along the lines recommend- 
ed by the Hoover Commission. Ef- 
forts to kill the reorganization au- 
thority were defeated in the senate 
this week, and the administration 
strategy now is designed to prevent 
a House vote on the measure, which 
if not taken would automatically per- 
mit the reorganization authority to 
take effect. 

Trading Done 

Only the idealist would believe that 
the senate approval of the USDA re- 
organization bill was obtained with- 
out some horse-trading by the admin- 
istration—particularly in the vulner- 
able area of the price support deci- 
sion on cottonseed. 

Here are some of the factors which 
may help readers guess what might 
happen next week: 

Sales of cottonseed meal through 
May 23 have amounted to approxi- 
mately 250,000 tons, of which about 
45,000 tons were sold in the export 
market. That leaves the government 
with a stockpile of about 500,000 tons. 
It is not inconceivable that the gov- 
ernment may dispose of an addition- 
al 250,000 tons in the month of June 
at current price levels. 

That would indicate a carryover of 
old crop meal at the start of the new 
crop year of approximately 300,000 
tons, a not unusual condition. This 
possibility indicates to feed industry 
specialists here that USDA is in not 
too bad a situation regarding the 
meal which has piled up under the 


(Continued on page 61) 
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The Worth of a Man 


N illuminating and challenging presentation was made before the recent 
A AFMA convention by Maurice Johnson of the Staley Milling Co., Kansas 
City, in his capacity as chairman of the Feed Technology School advisory 
committee. In a section of his illustrated talk about the new feed schoo] at 
Kansas State College, he undertook to cite what a supply of highly trained 
workers could mean in terms of dollars and cents to a feed company. Obvious- 
ly, not a great deal of money would need to be saved through trained 
personnel to justify support of the school. Actually, the potential returns from 
the school’s graduates give promise of being surprisingly large. 

For the purpose of illustrating what might be possible through better 
trained personnel backed up by modern equipment and methods, Mr. Johnson 
set up a hypothetical feed mill of 50,000 tons annual capacity. Working from 
figures supplied him by experienced men in the trade, he compared costs 
of old and new methods to show what tremendous savings could be accom- 
plished, partly by plant modernization, but basically through the increased 
“know-how” which comes from technical training plus experience. 

Ingredient handling methods were used in one example. Done by hand 
labor, it takes about 44,000 man hours io unload and mix the sacked 
ingredients for an average 50,000-ton feed mill. By using a modified bulk 
system the number of man hours probably can be reduced at least to 10,500. 
By such a reduction of man hours through a bulk handling system of 
ingredients, and figuring labor at $1.50 an hour, about $50,000 can be saved 
annually. If only 10¢ per bag is saved on each 100 Ib. bought in bulk rather 
than in sacks, approximately another $90,000 could be saved, or a total of 
about $140,000. 

“How much is a man worth to you who can help you put into effect a 
plan of this kind?” Mr. Johnson asked. 


* * * 


IMILAR illustrations used by Mr. Johnson included these: In the packing 
S operation, a 5U,000-ton mill, with two thirds of its production in 50-lb. 
paper bags, will pack about 1,650,000 packages a year. If packing is done at 
an average of five packages per minute with two men at $3 total per hour, 
the cost of this packing will be about $16,000. With proper storage of feed 
above the scales and with efficient scales, this packing rate can be increased 
to 16 packages per minute with three men at $4.50 per hour. The cost of this 
packing will then become less than $8,000, or a total saving of over $8,000 in 
packing alone per year. 

“You can’t do this sitting in your office,” Mr. Johnson said. ‘Someone must 
help you do the job, and make it work right after it is done. 

“If, by handling ingredients more efficiently, you save % of 1% of the 
total ingredients, you will, at the present average cost of your ingredients, 
save about $20,000 a year. There are several factors which may affect 
shrink. A 1% moisture loss is a staggering blow to any feed mixer. Moisture is 
worth nothing, but still costs. 

“A 2-oz. saving per package on overweights would save over $6,000. That's 
only % of a pound per bag. 

“If this man did nothing but observe these losses for you, and find ways 
to minimize them in a practical manner, your investment in this school] has 
certainly not been in vain. 

“If only you average %% over the guaranteed protein content, at the 
present market, your expense would be $15,000 to $20,000 a year. 

“If you reduce the fines in your granulated feed production by only 5% at 
a standard pelleting cost of $2 a ton, you would save at least $2,000 a year. 
If you snag a few bags and lose only 10 lb. feed a ton, your loss is 
another $10,000.” 


* * * 


T may be considered improbable that every company can realize savings 
I that approach those cited, and it may be considered equally improbable 
that sufficient manpower will be turned out by the school to affect im- 
mediately the welfare of the feed industry. Those doubts are pertinent only 
in degree, however, and will be reduced by every saving that is effected 
and by every trained man who is made available. It is up to the industry 
itself, in fact, to enhance the supply of graduates by active encouragement of 
young men to interest themselves in such training. 

The basic fact to be considered, as Mr. Johnson pointed out, is that 
more personnel with better technical training is needed to keep up with the 
fast growth and technical progress of the feed manufacturing industry. 


It has been proven that savings in labor costs of $4 to $6 a ton can be 
achieved, and the manufacturer on the higher range is not going to compete 
with one on the lower range with much success. Trained manpower and more 
efficient production are essential to continued progress in the feed industry, 
and the providing of them will be worth great sums in actual money profits. 


FEEDSTUFFS 
FORMULA FEEDS: HOW'S BUSINESS? 
FEATURE 


Formula feed demand was somewhat lighter in all areas this week, but 
the decline was not great enough to indicate a general or continuing falling 
off in trade. Production is holding steady at near full-time operations for most 
concerns, but overtime was trimmed. Possibility influencing the lighter buying 
was the sharp decline in some ingredients and a general market easiness. How- 
ever, in some areas this apparently did not have much effect since dealers 
have been operating hand-to-mouth and continued to need supplies. Hog feed 
sales are good, and all types of poultry feed are moving out in steady volume, 
encouraged by good feeding ratios. With millfeed, alfalfa meal and the oilseed 
meals all quoted lower, the index of wholesale feedstuffs prices made its 
sharpest decline in some time, dropping 7 points to 225.6 in the week ending 
May 27. The feed grain index dropped 4.2 points to 222.7. (Ingredient details 


on pages 58-61.) 
Northwest 


Formula feed business tapered off 
in the Northwest this week, but the 
volume is still described as good by 
the mills contacted. 

Week-end operations of plants were 
passed up in order to give employees 
some time off for the Memorial Day 
holiday. Overtime production has 
been regular at most plants for sev- 
eral weeks back, and managers indi- 
cated the extra production possibly 
still could be used to advantage. 

Improved hog feed demand for both 
concentrates and baby pig feeds, has 
replaced the declining dairy feed vol- 
ume to a large extent. Dairy feed 
sales are off considerably for most 
concerns, although in some cases are 
better than expected at this time of 
the year. 

All types of poultry feed remain in 
good demand, including laying mashes 
in most instances. Continued good 
feeding ratios encourage a full feed- 
ing program. 

The sharp downturn in some ingre- 
dient price levels, which dropped for- 
mula feed price lists this week, has 
not had a great effect on buying by 
dealers. This indicates, feed men say, 
that consumer-level buying continues 
good and that dealers do not have 
any floor stocks to speak of and must 
replenish supplies regularly. In simi- 
lar circumstances in the past when 
prices dropped considerable resistance 
to buying has been evident among 
dealers. 

May business for some firms was 
the best for that month on record, 
and with some exceptions the month’s 
volume topped April business as well. 


Southwest 


Sales of formula feed were leveling 
off this week in the Southwest. 
Throughout most of May business was 
at a respectable volume, but an eas- 
ier trend in sales began appearing 
about the middle of last week. 

A sharp decline in prices may have 
something to do with the lack of any 
extensive demand this week, but the 
main factor probably that 
throughout the area farmers are busy 
with field work and are not patron- 
izing their feed outlets to any great 
extent. That has caused a slowing of 
dealer orders, and in numerous in- 
stances where carlots would have 
been purchased, trucks are coming 
in for lesser quantities of replace- 
ments. 

Mills continue to get reports from 
salesmen in midwestern and south- 
ern territories that hog numbers are 
not up to average. This has hampered 
the hog feed sales volume of some 
mills with main territories in those 
areas. Further to the north the hog 
feed business is good. Dairy cattle 
feed sales are holding fairly well for 
this time of year. 

The poultry feed business is under- 


going the transition from chick feeds 
to growing formulas, and the trend 
has been at a rather rapid pace. 
Many manufacturers were disap- 
pointed over the abrupt drop in start- 
er feed demand in many sections of 
the Southwest, and it appears that 
there will be very limited June hatch- 
ery activity. The feed trade had 
hoped that since the chick season 
was late in starting this year, it 
might extend beyond the normal 
drop-off date. Such has not been the 
case. 

Manufacturers found most ingre- 
dients on the easier side this week, 
led by a substantial decline in mill- 
feed values. Several price changes 
were found to be necessary this week 
by some mills, and average declines 
range $2@4 ton over the past 10 
days. Production was at five days this 
week for most plants, with some re- 
quiring lighter shifts to carry the 
reduced production load. 


Central States 


Formula feed business is holding at 
a steady pace in the central states 
area, but some feed manufacturers 
are wondering how much longer it 
can do so. 

As the week ended May 27, feed 
mixers reported a fair to good run of 
sales. Order backlogs ranged from two 
to three days running time, and plants 
were operating at around a five-day 
week. Turkey feeds were making 
a bid for seasonal dominance, and 
poultry feeds moved satisfactorily. 
The only immediate sales problems 
appeared to be the seasonal decline 
in dairy and cattle feeds. 

One disquieting factor was on the 
horizon. The continual decline of the 
grain markets caused some mixers to 
believe a lessening in demand for 
mixed feeds might be in the offing. 
Some thought softer markets would 
appear. This led some mixers to slow 
dowg on buying ingredients, and sev- 
eral major ingredients gave ground. 


Pacific Northwest 


Formula feed business continued at 
a good volume during the week, but 
Saggy grain markets and an ample 
supply of all types of material except 
fish meal made buyers very cautious. 

Hay markets were draggy due to 
good pasture conditions on the Coast 
and a subsequent lack of demand, 
millfeed prices advanced but buying 
interest was slack, and formula feed 
prices for the most part were un- 
changed, although the tendency was 
slightly down due to lower grain 
prices. 

Feed millers reported that their 
baby chick and baby turkey business 
is in good volume, and in some in- 
stances mill schedules have had to 
be stepped up in order to keep up 
with the demand. The small operator 

(Continued on page 62) 
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Barnyard animals are born with a “sweet tooth’’, but merely sweetening 
the ration with sugar doesn’t necessarily promote sustained maximum 
feed consumption. To produce the greatest dietary efficiency, carbohy- 
drates must be fed scientifically on the basis of the animals’ daily require- 
ments. Too much sugar in the ration produces a tiring effect on their 

appetites, and the animals may go “‘off their feed’. Moreover, the excess 

of sugar required to satisfy their craving for sweets can add a prohibitive 


cost of $10 to $15 per ton of feed! 


STOC-JOY ‘‘A-M” FLAVOR imparts a spicy sweetness to feeds that fully 
satisfies the animals’ desire for something sweet. At the same time, it 
stimulates the flow of salivary juices to make them want to eat more of 
the feed with daily regularity. STOC-JOY ‘“‘A-M”’ stimulates the appetite 
F at every feeding. It provides a means of scientifically controlled feeding of 
7 animals and birds . . . extremely effective as a sweet flavoring adjunct to 


pig starters and calf starters. 


‘ The “sweet flavor” strength of STOC-JOY ‘‘A-M”’ is estimated to be 400 
times greater than sugar. It is so powerful that as little as 6 ounces pro- 
vide more flavor and aroma per ton of feed than the combined use of 7 
lbs. Star Anise Seed, 8 lbs. Lieorice Root and 20 lbs. Fenugreek Seed, 
which represents the average amount of flavorings used in 1 ton of feed. 
Thus, for as little as 75 cents, STOC-JOY ‘‘A-M” more than replaces the 
flavor and aroma values of these spices at a saving of over $7 per ton 


of feed at current prices! 


» Ora 5 Ib. trial ord 

; er at the 
it on request. Get the fyl] story 
» Sweetness and palatability controj 


Over 1500 Feed Manuf 
Uracturers use STOC-JOy “A-M" | 
alatability Control 


| 
y) 
Fahy 
4 
: 
A FREE SAMPLE of STOC-JOY 
100 lb. price schedule will be s 
on-this exclusive method of flavor 
FLAVOR CORPORATION OF AMERICA, FARM FEED SALES DIVISION 
Dept. FZ-53, 3037 NORTH cL 
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Chicks Placed in Principal Broiler Areas 


(in thousands) 


North North N.W. 

Carolina Georgia Arkansas Texas 
1,130 2,800 1,086 1,450 
1,062 2,763 1,019 1,521 
1,152 2,686 1,059 1,401 
1,117 2,831 1,009 1,632 
1,067 2,701 1,124 1,454 
1,119 2,689 1,072 1,616 
1,161 2,779 1,106 1,565 
1,100 2,891 1,179 1,542 
1,158 2,849 1,111 1,566 
1,129 2,853 1,023 1,548 
1,176 2,688 1,065 1,447 

7Total of Areas—, 

Indiana California® 1963 1952 
827 1,229 14,197 14,716 
967 1,271 14,404 14,009 
793 1,192 13,950 13,710 
842 1,200 14,383 13,437 
801 1,342 13,979 13,225 
832 1,276 14,417 12,983 
841 1,176 14,417 13,078 
834 1,345 14,408 12,549 
779 1,237 14,237 12,438 
840 1,202 14,042 12,398 
su3 1,209 13,771 12,083 


and the feed industry which has had 
an open chance to buy these peas on 
a negotiated bid basis for some time. 

Mr. Davis said in part: “These peas 
have been in CCC stocks since 1949 
without trade interest. They were 
costing the taxpayers $40,000 a month 


did own about 80,000 tons of Aus- 
Sale of Government trian peas held in storage on the 
West Coast. The government was 
F paying monthly storage charges 
eas Explained which were rapidly eating up any pos- Conn. Virginia, W. Va, 
sible equity which could be foreseen 
Co | Pt tA ed Storage charges amounted to $40,- March 14 1,069 3,091 938 
mp ain nswer 000 a month while monthly sales to a 
relatively small California buyer 1,048 3,232 1,018 
By JOHN CIPPERLY were about 1,050 tons. On that sales April 11 ....- a ac. ayers 
Veedstuffs Washington Correspondent volume, observers said, it would have 4131 3.104 "964 
WASHINGTON — It was charged taken about 80 months to move the 
this week that the recent sale for government stocks. While the stor- Mar > Stenep ie 1,025 2,968 874 
feed purposes of 80,000 tons of gov- age charges would have been reduced May 23....... 947 2,924 897 
as this sales requirement to the single Week 
ernment-held Austrian peas on the | California buyer was filled, there still ending Alabama Mississippi Floride 
iticis d March 14 711 816 240 
West Coast was not above criticism. | was the prospect that storage charg- | March 21 718 896 223 
A California congressman ‘told the | es would mount faster than the indi- | March 28 738 oes = 
House he had received complaints vidual needs of the California buyer yr ae 863 269 
that the sale to a group of three would absorb the supply. 4 
firms had been made at less than the One observer said the resale price May ec, ae 856 219 
previously fixed price offer and, | of the group which bought the Aus- | M& &.-------- = or = 
through a term commitment, had giv- trian peas actually reflects a saving May 23 ns 4720 $20 214 
en this group a monopoly on the sup- to the California buyer when deliv- *California not included in total of areas. 
plies although there were other US. ered to his feed plant door. 
Department of Agriculture stocks John H. Davis, president of the : 
available in adjacent areas. Commodity Credit Corp. replied to | Congressman when he summarized 
The basic facts are these: USDA ! the complaints made by the California | the situation for the U.S. taxpayer 


Don’t Expect 


Vitamin- Deficient 
Feeds to Perform 


Miracles, Either! 


Serious accident or disease requires 
immediate surgery or proper medica- 
tion to prevent loss of life or perman- 
ent injury. 


Many disasters that strike flock or 
herd also demand extreme measures to 
prevent total loss. The need for vita- 
mins and antibiotic may be increased 
many times over normal requirements. 


It is false economy to depend on “‘just 
as good” products or lower levels of 
vitamins. In times of stress when re- 
quirements become critical, vitamin 
deficient feeds may increase losses. 


Don't take chances—be cure your 
feeds are not vitamin-deficient—speci- 
fy Ray Ewing Vitamin Mixes. Ray 
Ewing gives you added protection by 
including substantial overages of es- 
sential nutrients. 

For premium quality vitamin supple- 
ments at competitive prices, see your 
local Ray Ewing Distributor or write 
direct to the Pasadena office. There is 
no obligation. — 


LoS ANGELES PHONE PYRAMiIO 


1097 SOUTH MARENGO AVENUE 
PASADENA 5, CALIFORNIA 


storage charges. We received an of- 
fer of $30 ton for the West Coast 
lot. On this basis we were happy to 
make the sale.” 

In its monthly sales catalogue of 
surplus agricultural commodities 
since the January issue, USDA has 
steadily offered these particular Aus- 
trian peas—first at a price of not 
less than $3 cwt. in February, 1953; 
the same price in March, 1953, and 
subsequently in the April price offer, 
it was indicated that the same stocks 
could be bought on a negotiated offer- 
acceptance basis. 

There was no secrecy, it was point- 
ed out, that this commodity was 
available to anyone who wanted to 
step in and make an offer. 

The purchasers’ resale price for 
the peas prepared for sale and de- 
livered to small feed manufacturers 
appears to be approximately the 
small lot price that those feed manu- 
facturers had been paying CCC plus 
the shipping costs to their plants. 

When the sale was first announced 
some large feed manufacturers com- 
plained that they had not been in- 
vited to bid on the transaction. How- 
ever, officials noted, in its April cata- 
logue released to the public, USDA 
stated that the same commodity as 
previously advertised would be avail- 
able for sale on request for prices at 
its regional offices. 


ILLINOIS FEED DEALERS 
PLAN JUNE 23 MEETING 


GALESBURG, ILL. The annual 
meeting of the Illinois Feed Dealers 
& Mixers Assn. is scheduled for June 
23 at the Jefferson Hotel in Peoria, 
Il. 

According to J. C. Van Antwerp, 
Galesburg, secretary-treasurer of the 
organization, most of the day will be 
devoted to a panel discussion, with 
the final session dealing with prob- 
lems and discussions coming out of 
the panel. 

A complete program is being pre- 
pared and should be available soon. 


DEHYDRATED 
ALFALFA MEALS 
M Car Lots—Truck Loads M 


Distributors for 
MINNESOTA 
NORTH DAKOTA 
SOUTH DAKOTA 
and Northern WISCONSIN 


For Information write 
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VISITOR FROM BELGIUM — Joseph Verbrugge (center) of Morgenstond, 
Belgium feed manufacturer, recently visited Dawe’s Laboratories, Inc., of 
Chicago. Sam Tepper (left), vice president, and Irwin Olcott, executive 
chemist, of Dawe’s are showing Mr. Verbrugge a Beckman quartz spectro- 
photometer, used to measure the presence of vitamin A in a pure solution. 


Use of Feed Grains in Current 
Season Expected to Show Decline 


WASHINGTON—The quantity of 
feed grains used for all purposes in 
1952-53 is now expected to total about 
115 million tons, about 8 million less 
than in 1951-52, the U, S. Department 
of Agriculture states in its Feed Situ- 
ation report. 

This would be about 5 million tons 
below the 1952 production of these 
grains, and allowing for imports of 
nearly 2 million tons, it would mean 
that the carryover into 1953-54 (start- 
ing next October) would be about 7 
million tons larger than at the begin- 
ning of the current season. 


KISS COMPETITION 
GOODBYE 


“Little Mawel" 


PACKAGED FEED PLANT 


ou can 


For as little as $1795.00, 
ILLER 


be a full-fledged FEED 
over-night. 

All Here In One Package For You 
No holes to cut, no damage to building. 
Merely attach wires to 5HP motor switch, 
and start turning out profits. Larger sizes 


too, for any requirement. Any item avail- 
able separately. Costs only 12 to 15¢ 
Hourly for 


Electricity. 


Hold the high cards, with 
crimped, crumbled, granu- 
lated dust free MIXED feeds. 
Ask for samples. 


CRIMPS oats, barley, milo maize, wheat, 
corn, rye DUST FREE. GRANULATES 
cobs, ear corn, shucks, hay, straw, leaves, 
roots, stems DUST FREE. Steel cuts corn 
and other grains for poultry feed. Batch 
mixes and sacks off or delivers to feed trucks, 
Molasses attachment available. BETTER 
TELEPHONE YOUR RESERVATION 
— They are going like Hotcakes. 
Phone 216, 14 Miles from Kansas City 


H. C. DAVIS SONS 


Dept. FH-5. Drawer 185 


BONNER SPRINGS, KANSAS 


The quantity fed to livestock is ex- 
pected to total about 99 million tons, 
compared with 106 million tons last 
year. The quantity used domestically 
for food and industrial purposes is 
expected to total a little below the 
12.4 million tons in 1951-52, princi- 
pally as a result of a reduced con- 
sumption in producing alcohol and 
alcoholic products. Exports are ex- 
pected to total near the 4.7 million 
tons exported last year, with larger 
exports of corn about offsetting smal- 
ler exports of sorghum grains. 


Smaller Corn Use 


The total quantity of corn con- 
sumed domestically during the 1952- 
53 season is now expected to be 
around 2.9 billion bushels, the 
smallest since 1948-49. Of this a little 
over 2.6 billion bushels are expected 
to be fed to livestock, nearly 200 mil- 
lion bushels less than in 1951-52. 

Other domestic uses are expected 
to be about as large as last year, ex- 
cept for alcohol and distilled spirits. 
The quantity of corn used by this in- 
dustry during October-March was 
much smaller than in the same period 
of 1951-52, and for the entire mar- 
keting year it is expected to be the 
smallest since 1943-44. 

Processing of corn by the wet- 
processing industry has been running 
a little larger so far this year than 
last, and for the entire season it is 
expected to at least equal the 124 
million bushels milled in 1951-52. Ex- 
ports of corn for the 1952-53 market- 
ing year probably will exceed last 
year’s exports of 75 million bushels 
by 40 to 50 million bushels. 

Based on developments so far dur- 
ing the corn marketing year, the 
carryover of corn next Oct. 1 is ex- 
pected to total around 800 million 
bushels, or about 300 million bushels 
larger than the carryover on Oct. 1, 
1952. 

The oats supply for the 1952-53 
marketing year beginning July 1 is 
now estimated at about 1,625 million 
bushels, or about 50 million bushels 
smaller than the preceding year. Im- 
ports through July-March totaled 51 
million bushels. If imports in April- 
June are about the same as a year 
earlier, a total of about 75 million 
bushels would be imported. This 
would be the largest quantity im- 
ported since World War II. 

Domestic disappearance of oats 
during the first nine months of the 
season has been about as large as in 
that period of 1951-52 and it is ex- 
pected to total about the same for 


the entire season. Exports of oats 
were very small during the past 2 or 
3 years, and exports as grain are not 
expected to total over 2 million 
bushels in 1952-53. Present indica- 
tions are that the carryover of oats 
on July 1 will be about 50 million 
bushels smaller than the 283 million 
bushels carried over on July 1, 1952. 


Carryover Reduced 

The barley supply for 1952-53 
totaled about 325 million bushels, in- 
cluding an allowance of 25 million 
bushels for imports. The domestic 
use of barley is expected to be a lit- 
tle smaller this year than last as a 
result of the reduced quantity fed to 
livestock and used for alcohol and 
distilled spirits. The quantity of bar- 
ley used in the production of malt 
liquors has continued near the 1951- 
52 level, when 78 million bushels were 
used for that purpose. 

Total exports of barley are ex- 
pected to be 6 million bushels larger 
than the 31 million bushels exported 
in 1951-52. Because of the smaller 
stocks on hand April 1, domestic use 
and export of barley during April- 
June is expected to be the smallest in 
recent years. The carryover of barley 
on July 1 this year probably will be 
around a third smaller than the 73 
million bushels on hand July 1, 1952. 


George J. Loerzel 


MANAGER—George J. Loerzel has 
been appointed manager of the burlap 
department of the Central Bag & 
Burlap Co., Chicago. In the new post, 
effective June 1, Mr. Loerzel will be 
in charge of burlap sales as well as 
customer servicing, says E. L. Chap- 
man, president of the firm. Mr. Chap- 
man adds that Mr. Loerzel also will 
be leaned on heavily for advice and 
counsel because of his wide expe- 
rience and knowledge of the bag in- 
dustry. Mr. Loerzel has been en- 
gaged in the burlap industry actively 
for the last 18 years. He is a gradu- 
ate textile engineer, obtaining his de- 
gree from the Philadelphia Textile 
Institute in 1922, with post graduate 
work done at Stuttgart University in 
Germany. For the last 15 years he has 
been in the employ of Mente & Co., 
Inc., as an assistant vice president of 
the firm and in charge of sales and 
purchases in the midwest with head- 
quarters in Chicago. 


FREE MARKETS STRESSED 
AT N. W. FEED GATHERING 


MINNEAPOLIS — Free markets 
and competition have made possible 
the growth of American agriculture 
and industry, Skuli Rutford, assistant 
director of agricultural extension at 
the University of Minnesota, told 
members of the Northwest Feed 
Manufacturers Assn. at their May 25 
meeting. 

“Productivity is the basis of our 
prosperity,” Prof. Rutford declared. 
“The system of free choice has en- 
abled the tremendous changes in ag- 
riculture in the past 50 years to de- 
velop without restraint—something 
which would not be possible under a 
system of ‘big government’.” 

Preliminary plans for participation 
by the feed industry in a Minnesota 
State Fair exhibit were announced 
oy Ralph Latchaw, Nutrena Mills, 
Inc. Mr. Latchaw is the association's 
representative on the Minnesota 
Poultry Industry Council, which is 
sponsoring the exhibit. 

Members were urged to get their 
reservations in for the organization's 
fifth annual golf outing June 22 at 
the Minneapolis Golf Club by Rich- 
ard Newsome, Newsome Commission 
Co., co-chairman for the event. Reser- 
vations are being handled by Charles 
Veeck, Strong-Scott Mfg. Co., 451 
Taft St. N.E., Minneapolis. 

A show of hands at the meeting 
indicated interest in a possible sec- 
ond golf party in August at New 
Richmond, Wis., at the invitation of 
members associated with Doughboy 
Industries, Inc. Phil Knowles, Gen- 
eral Mills, Inc., association president, 
said plans will be announced later. 
The meeting was the last downtown 
gathering until next fall. 


R. H. AYERS ELECTED 
HEAD OF TOLEDO CLUB 


TOLEDO—R. H. Ayers, Chase Bag 
Co., has been named president of the 
Toledo Feed Club. R. J. Forrester, 
Forrester Grain Co., has been chosen 
vice president and Gus Weisel, The 
Weisel Co., secretary-treasurer. 

Chosen new directors are F. M. 
Alexander, General Mills, Inc., and 
C. E. Anderson, St. Regis Sales Corp. 
The new officials will take office at 
the club’s annual meeting next Octo- 
ber. 

Members attended their first annual 
spring golf outing May 20 at the 
Heather Downs Country Club, with 
the following awarded prizes: Mr. 
Ayers, high gross; Joe Dunlap, Ohio 
Boxboard Co., low gross; Al Schultz, 
Toledo Board of Trade, trophy for 
handicap competition. 


LOW 
HANDOUT 
FOLDERS 


TO HELP YOUR DEALERS = 
SELL MORE FEED! 
Fully illustrated and colorfully 
printed in 2 or 3 colors. Pre- 
pared by men who are experi- 
enced in farm management. 
Choice of a variety of sizes to 
meet your budget. Available for 
every type of feed. Write for 
free samples and low prices. 


SIMMONDS & SIMMONDS ADVinfi S 
20! No. Wells St., Chicago 6, Ili. 


$407 Excelsior Bivd. 
MINNEAPOLIS 


Co. 


LL MERRITHEW COMPANY 


INGREDIENTS 


PHONE WA 0111 
TWX: MP 426 


Call us for your millfeed requirements, cash or futures. What do you need? 
— ferry Parks 


602 Board of Trade Bullding 


Kansas‘City, Missouri 
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Farmers Feeding Less Grain, 
Other Concentrates This Season 


WASHINGTON — Farmers fed 
their livestock about 9% less grain 
and other concentrates in the first 
half of the 1952-53 feeding season 
than in the same period of 1951-52, 
the U.S. Department of Agriculture 
points out in its current Feed Situ- 
ation report. 

Considerably less corn was fed, 
reflecting fewer hogs and poultry and 
the much better quality of the 1952 
crop, which led to a reduced rate 
of feeding per animal unit, USDA 
said. 

Although feeding probably will 
continue smaller than a year earlier 
during the last half of the season, 
the report said, the reduction is not 
expected to be as great as in the 
first six months. 

It now appears probable that the 
carryover of feed grains into 1953- 
54 will total around one third larg- 
er than the 20 million tons carried 
over in 1952-53, with all of the in- 
crease in corn. 

Consumption of commercial feed- 
stuffs (including the oilseed meals, 
grain by-products, fish meal and al- 
falfa meal) in the first half of the 
current season was 520,000 tons be- 
low the same period last season and 
totaled 8.9 million tons, according to 
another USDA report, the quarterly 
feed market summary. 

This is a reversal of the trend in 
which consumption for this period 
had increased sharply each year for 
the past three years. 

The number of grain consuming 
animal units to be fed during the 
1952-53 season is estimated at 169.6 
million, which compares with 174.1 
million fed the previous season and 
the five-year average of 162.6 million. 


On the basis of these numbers, 
LOW COST 
HIGH QUALITY 
Prompt Shipments 


STEAMED BONE MEAL 
FISH MEAL 


and other FEED INGREDIENTS 
INCREASE YOUR PROFITS... 


call MU. 2-3760 or write to 


Gellleo,, inc. 9 Exst 45th St, N.Y. 17 


ATLAS 
FIELD-TEST 


BALER TWINE 


VALUE without equal 
at any price... 


A Quality Product of 


FITZMAURICE MILLS 
For Distribution—Contact 


ATLAS CORDAGE CO. 


USDA points out, 105.3 Ib. of these 
feeds were fed per animal unit the 
first half of this season compared 
with 108.6 last season and 101.1 Ib. 
on the average. 


Stocks Larger 

The combined stocks of corn, oats 
and barley in all positions on April 1 
totaled 61 million tons, almost 7 
million more than a year earlier. 
The 1,808 million bushels of corn on 
hand were almost 300 million bush- 
els larger than the total stocks on 
April 1, 1952. On April 1 about 261 
million bushels of corn were owned 
by CCC. Through April 15 farmers 
had placed 275 million bushels under 
government loan and 31 million un- 
der purchase agreement. 

Domestic disappearance of corn, 
oats and barley during October- 
March was 8% smaller than for the 
same period in 1951-52. Total dis- 
appearance of feed grains is expect- 
ed to continue a little smaller than 
a year earlier during the remainder 
of the 1952-53 season. The decrease, 
however, is not expected to be as 
great as during October-March. 

Prospects for 1953 feed crops were 
generally favorable in early May, 
USDA said. Preparation of land and 
planting of corn and other feed 
grains progressed at about the nor- 
mal rate in most areas. However, 
cold weather in April interfered with 
spring work and retarded growth in 
the Midwest. Meanwhile, above av- 
erage abandonment of wheat in the 
Southwest because of dry weather is 
expected to result in an increase in 
sorghum grains and other feed crops 
in that area. 

Consumption of oilseed cake and 
meal was a little smaller for the 
first six months of this season than 
a year earlier, and stocks on hand 
April 1 were the largest in recent 
years. Supplies available for April- 
September are expected to be some- 
what larger than in that period of 
1952, when supplies were short. 

Consumption of grain by-product 
feeds the first half of the season was 
200,000 tons less than the first half 
of 1951-52 and totaled 3,244,900 tons. 
Disappearance of wheat millfeeds at 
2,415,700 tons was 100,000 tons smal- 
ler than last year while disappear- 
ance of distillers dried grains at 84,- 
700 tons was 147,300 tons less. Pro- 


D. R. Crowley 


PRESIDENT—D. R. Crowley, of the 
Crowley Feed Co., San _ Antonio, 
Texas, recently was elected president 
of the Texas Feed Manufacturers 
Assn. at the organization’s annual 
meeting in Fort Worth. Mr. Crowley 
served as vice president in the pre- 
vious year. One of the largest state 
organizations in the industry, the 
Texas group is pushing a vigorous 
program of expansion this year. 


Production of Millfeed Up Sharply 


Production of millfeed in tons for week ending May 23 and prior two weeks together 
with season total of (1) principal mille in Nebraska, Kansas and Oklahoma and the oities 
of Kansas City and St. Joseph; (2) principal mills of Minnesota, Iowa, North and South 
Dakota and Montana, including Minneapolis, St. Paul and Duluth-Superior; (3) mills of 

N.Y. Production computed on the basis of 72% flour extraetion. 
-—BSouthwest*——. -——Northwest°—,. -——Buffalot—, -—Combined**—, 


Weekly Crop year Weekly Crop year Weekly Crop year Weekly Crop yr. 
Production todate preduction to date production to date production to date 


May 17-22 - 21,243 1,078,162 13,600 
Prev. week . -$21,605 $13,827 
Two wks. ago.. 21,369 13,566 
(ee 23,134 1,150,483 13,630 
1061 ........... 24,050 1,219,677 12,770 
1960 -++e+ 23,318 1,163,031 13,670 
22,086 1,374,416 13,191 
Five-yr. average 22,766 1,197,134 13,362 


677,190 9,723 451,650 44,666 2,207,002 
9,248 344,680 
10,212 46,147 
655,737 9,346 449,693 46,109 2,265,913 
545,538 8,142 427,238 44,962 2,192,363 
641,642 8,843 493,667 45,731 2,198,240 
774,298 8.543 481,206 43,820 2,629,919 
638,861 8,919 460,691 46,038 2,296,685 


*Principal mills. **84% of total capacity. tAll mills. tRevised. 


duction of gluten feed and meal and 
rice millfeeds increased 25,100 and 
28,300 tons, respectively. 

Alfalfa meal shipments from pro- 
ducing plants the first six months of 
the season were larger than last year 
and totaled 466,400 tons. Imports of 
fish meal, October through March, 
totaled 52,400 tons this year, com- 
pared with 99,500 tons last year. Due 
mainly to the smaller imports, con- 


sumption of fish meal at 91,800 tons 
was 50,800 tons less than last year. 


OREGON ELEVATOR BURNS 

HALSEY, ORE.—Fire destroved a 
250 by 80 ft. elevator of Cross Broth- 
ers Seed & Grain, Inc. here recently, 
with an estimated loss of over $200,- 
000. The owners, Elden, Jess and 
George Cross said the building was 


75% filled with seed and grain. 


YOU 


FRUEN’S + FRUEN'S + 


Samples on request. 


TOWER BRAND ROLLED OATS 
(Steam Kolled) 

ACE BRAND ROLLED OATS 
(Steam Rolled) 

WHOLE OAT GROATS 

STEEL CUT OAT GROATS 

GROUND OAT GROATS 

GLENWOOD FEEDING OAT MEAL 

FALCON BRAND PULVERIZED 
WHITE OATS 

STANDARD BRAND PULVERIZED 
WHITE OATS 

DAIRY BRAND COARSE GROUND 
OATS 


FRUEN'S + FRUEN'S + FRUEN’S + FRUEN'S + FRUEN’S + FRUEN’S + FRUEN’S + FRUEN’S + FRUEN’S + FRUEN’S + FRUEN’S 


Pulverized Oats 


IN EVERY 
POULTRY RATION 


Every poultry ration you turn out should contain pulverized oats 
as a basic ingredient. A satisfactory substitute has never been 
found. Actual experience proves that a good pulverized oats in the 
ration produces better, healthier birds. 


To assure yourself of first quality pulverized oats, order Fruen’'s 
Standard Brand or Fruen’s Mixers Brand Pulverized Oats. 


Mixed cars shipped at straight car prices 
Our Teletype number is MP 477 


TRI-GRAIN PELLETS 
(Wheat - Oats) 


FRUEN MILLING COMPANY 


MINNEAPOLIS 5, MINNESOTA 


NEED 


STAR BRAND PULVERIZED 
MIXED FEED OATS 


CRESCENT PULVERIZED OATS 

MIXERS’ PULVERIZED OATS 

EAGLE BRAND STEAM CRIMPED 
OATS 


OAT FEED (when available) 

STKAM ROLLED WHOLE BARLEY 

GROUND BARLEY 

PEARLED BARLEY FLAKES 
(Max. 2% % fiber) 

GLENWOOD BARLEY (pearied) 

STAR PEARLED BARLEY GRITS 

STEEL CUT DURUM WHEAT 


* PRUEN’S FRUEN’S + FRUEN’S PRUEN’S + PRUEN’S + PRUEN’S + PRUEN’S + FRUEN'S+ 
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USDA’s New Team Works Hard. Shows Progress 


John H. Davis 


WASHINGTON—Here is the new 
team at the U.S. Department of Ag- 
riculture in charge of forging the im- 
plements of policy to conform to the 
goals of Ezra T. Benson, secretary 
of agriculture. After a little more 
than three months in office they have 
stabilized their tasks—-they have 
made decisions—they have 
worked long hours—interviewed end- 
less lines of visitors with special 
problems—-and they have made some 
blunders. 

First among these top policy execu- 
tives is the president of the Com- 
modity Credit Corp., John H. Davis. 
Formerly an employee of USDA, later 
executive secretary of the National 
Council of Farm Cooperatives, Mr. 
Davis left a more lucrative and less 
demanding job in New England where 
he was heading the wool industry to 
join with Mr. Benson here in what 
is one of the most difficult phases of 
the Eisenhower crusade. 


Cautious Technique 

The Davis technique appears to be 
primarily one of caution, perhaps an 
attribute in the job of heading one 
of the government’s largest financial 
institutions. None of the flamboyant 
salesman, Mr. Davis is the listener 
type-—-wants things on paper where 
they can be read and studied. Critics 
say he is too soft in his approach to 
daily matters 

But perhaps all those characteriza- 
tions indicate the wisdom with which 
Mr. Benson selected his team. If he 
was looking for balance he seems to 
have achieved it. 

As compared with the more studi- 


Howard W. Gordon 


ous Mr. Davis, the Benson team has 
the strong, forceful Howard W. Gor- 
don, formerly next to the top man 
of the Southern States Cooperative 
Persons familiar with that organiza- 
tion say that its success was the drive 
of Mr. Gordon—an observation which 
is being confirmed here in the post 
he now holds as director of PMA 
This man Gordon is no waster of 
words; is direct but not abrupt; 
speaks right from the shoulder; ac- 


| 


cepts responsibility for bad decisions | 


himself, a trait unique among gov- 


ernment officials. Once he gets all the | 


facts he loses no time in making a 


decision. He may and probably will 
make some further errors but at 
least he moves. 

He acts like an old hand before 
congressional committees . . . no 
cringing under hostile questioning 


. no unctuous bowing before con- 
gressmen and senators who claim it 
their privilege to brow-beat a wit- 
ness. Not Mr. Gordon by a long shot 
He faces them man to man—gives 
them short, concise answers and 


Romeo E. Short 


of the American Farm Bureau Fed- 
eration. He knows the farm problems 
like an often read book. 

The selection of Mr. Short to lead 
the foreign agriculture service was 
the recommendation of F. B. Wilcox, 
well known executive of the Califor- 
nia Fruit Growers Assn. The Short 
job is to make over the old Office of 
Foreign Agricultural Relations, for- 
merly a half-breed in world affairs, 
partly under State Department dom- 
ination and in part the statistical or- 
ganization for the USDA in world 
marketing, into a hard driving sales 
promotion organization at the serv- 
ice of U.S. agriculture. 

Mr. Benson probably has in Mr. 
Short the best all-around informed 
man of the three-man top policy 
team. That condition is an asset in a 
man employed to do the big sales job 


| outlined by Mr. Wilcox. Who better 
| can present the case for U. S. agri- 


closes the door to the usual prodding | 


and poking that some members of 
Congress see as their prerogatives 

Mr. Gordon seems like the driver 
of the top policy team—a good and 
favorable backfield mate for Mr. Da- 
vis. They fit nicely into a success pat- 
tern. 

And now for the head of the new 
division of USDA, the Foreign Agri- 
culture Service—Romeo E. Short 

Mr. Short is tall. He is benevolent 
to a fault; an old hand in the farm 
economy with long seasoning as one 
of the better thought of policy men 


USDA FRIENDS BID FAREWELL—Drexel Watson, who retired recently 
from the position of director of the grain branch, Production and Marketing 
Administration, holds one of several gifts presented to him at a party given 
by his co-workers and staff at the U. S. Department of Agriculture. Among 
those who gathered to bid adieu were William McArthur, associate director 


and now acting director of the PMA grain branch, and E 
standards official of the PMA grain branch. 


cultural commodities than the sales- 
man who knows his products? 

Romeo—as he is familiarly known 
among the old timers here—is said 
to have delayed the full impact of 
his usefulness by giving so much of 
his time to callers who he knows well 
and who have little new to tell him. 
These friendly critics believe he 
should close his door and pitch into 
his work with a vengeance rather 
than permit well-meaning but 
thoughtless friends to divert him from 
his best effort. 

As a matter of fact, it seems that 
there has been somewhat too much 
of a rush to see the new executives 
on something less than urgent busi- 
ness. It has become a matter of pres- 
tige to gossip over lunch that the 
speaker had a half hour with so-and- 
so at USDA this morning. A little 
less emphasis on the prestige prob- 
ably will produce from this new team 
large dividends of good will later. 

Another integral part of this team 
is the trouble-shooter, Ellwood Chase, 


GLF executive here on loan from 
his company. Mr. Chase has been 
sorting the wheat from the chaff for 
the policy millers. Working more or 
less as the right arm of Mr. Gordon, 
the Buffalo businessman has been 
quietly making himself felt as a pol- 
icy crystallizer—a diplomat between 
USDA and industry and the producer. 
He has been selecting industry com- 
mittees, guiding the deliberations of 
those committees and in all making 
himself very useful in this formative 
period of the Benson regime. 

This group has been largely instru- 
mental in keeping the Benson craft 
on a straight course when the winds 
of criticism have blown the hardest. 
The Benson task is second to none 
here in terms of difficulty. 

However, it would be a gross exag- 
geration to nominate these officials 
for the hall of current fame without 
acknowledging the important part 
that is still being played by the new 
echelon of officials who have been in 
there pitching for many years. 

The chief artisans of the vineyard 
happened to be caught in one group 
at a farewell party given by the PMA 
grain branch staff for Drexel Watson 
who has retired as director of the 
grain branch. Big, genial, solid citizen 
from Idaho, Mr. Watson believed it 
was appropriate that he step aside so 
that the new top level staff would not 
be embarrassed with a policy-maker 
more closely associated with the old 
Brannan organization. 


DRUG FIRM FOUNDER, 
S. B. PENICK, SR., DIES 


MONTCLAIR, N. J.—Sydnor Barks- 
dale Penick, Sr., founder and chair- 
man of the board of S. B. Penick & 
Co., and board chairman of the New 
York Quinine & Chemical Works, Inc., 
New York, died in Mountainside Hos- 
pital here, May 25, following a heart 
attack. He was 71. 

Mr. Penick started as a drugstore 
delivery boy at the age of 13 and 
worked in the drug field the rest of 
his life. He founded his own com- 
pany in 1914 and it is reported today 
to be the world’s largest dealer in 
botanical drugs with capital assets 
estimated at $10 million. 

He was a lieutenant-colonel in the 
Army Medical Corps Reserve and had 
served as an officer for many asso- 
ciations and educational groups in the 
drug and pharmaceutical fields. 


ALBERT T. AVEY, SILMO 
REPRESENTATIVE, DIES 


HEMET, CAL.—Albert Tyler Avey, 
West Coast representative of the 
Silmo Chemical Corp., Vineland, N. J., 
died May 11, in the Hemet Hospital, 
Hemet, Cal. 

Mr. Avey was associated with the 
Silmo Corp. for over 10 years. He 
made his home in Los Angeles until 
he was taken seriously ill about one 
year ago when he moved to Idyll- 
wild, Cal., where he maintained a 
mountain home. 

Mr. Avey is survived by his widow, 
mother, and a brother, Homer Avey. 
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Feed Manufacturers’ Responsibility 


By J. D. Sykes 
Chairman of the Board of Directors 
American Feed Manufacturers Assn. 


The feed industry has made re- 
markable advancement recent 
years. This advancement can be 
measured in terms of volume sold, 
in improvement in rations and in bet- 
ter service. Today we are recognized 
as an important segment of the econ- 
omy of America, particularly our 
agricultural economy. I feel that 
much of this advancement is due to 
the intelligent and enlightened lead- 
ership of the feed industry and par- 
ticularly our association—the Ameri- 
can Feed Manufacturers Assn. 

But it is not my purpose to review 


EDITOR'S NOTE: The feed manu- 
facturing industry must be concerned 
not only with what it puts into the 
feed bag, but with what livestock and 
poultry producers get out of the bag, 
J. D. Sykes, chairman of the Ameri- 
can Feed Manufacturers Assn., 
points out in the accompanying arti- 
cle. Mr. Sykes, vice president of the 
Ralston Purina Co., says the key man 
in this decision is the feed retailer. 
He must be shown why he can and 
must have an adequate feed margin 
so that he can help his customers 
get out of the bag what the manu- 
facturer builds into it, help them 
obtain the highest production at the 
lowest cost; and if the dealer gets 
this additional margin, he must do 
something to earn it. Also involved 
in the manufacturer’s responsibility 
to help see that sound feeding and 
management practices are followed 
are good feed credit practices, Mr. 
Sykes says, urging support of the 
AFMA credit policy. This article is 
from Mr. Sykes’ address, entitled 
“The Crossroads,” at the recent 
AFMA convention in Chicago. 


our growth or the economic justifica- 
tion our industry has achieved. I am 
more concerned with the decisions, 
programs and—what is most impor- 
tant—the actions this association and 
its members will take to continue to 
merit confidence and continue to 
zrow soundly in the days ahead. 

Had this meeting been held last 
September or October, our theme or 
slogan might well have been “Wait 
and See.” We could not have been 
justly criticized for deferring deci- 
sions and actions—for adopting a 
policy of cautious watchfulness. 

At that time we could, with justi- 
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fication, have said, “What kind of an 
administration will we have?” “What 
will be their policy toward price sup- 
ports—toward price control at both 
manufacturers’ and retailers’ level?” 
“What kind of credit policy should 
our committee adopt and recom- 
mend?” To a very large degree, all 
of these questions have been an- 
swered in the past few months. 


Essential Difference 


As a preface to what I wish to say, 
may I remind you that there is an 


essential difference between our in- 
dustry and practically all of the other 
industries whose growth has paral- 
leled ours in the first half of the 
twentieth century. 

In practically all of these indus- 
tries, automobiles, radio, television, 
electrical appliances, clothing and so 
on down the list of consumer goods— 
even to groceries—-in all of these in- 
dustries the customer is buying 
something he can see, test or try on. 

There is, therefore, not as great an 
obligation on the part of a manufac- 


turer of a Ford automobile, or a Phil- 
co television set, or a Hart Schaffner 
& Marx suit, or any of the other con- 
sumer goods I have mentioned, to see 
that the purchasers of their products 
use, consume or wear them properly. 

But the farmers who are our cus- 
tomers do not use, consume or wear 
feed. In fact, they have no interest 
in feed as such. They are manufac- 
turers of meat, milk and eggs. Feed 
to them is not an end in itself, but 
a means to an end—a most impor- 
tant end—their living, and their suc- 
cess or their failure. 

Therefore we have a far greater 
obligation to see that our products 
are sold right, and used right, and 
serviced right. 

The American Feed Manufacturers 
Assn. has reached a crossroads in 


wig 
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min D, fortified feeds. 


Of particular interest is the 15-minute motion picture, 
RICKETS IN CALVES, based on research done at 
Pennsylvania State College. 


Why not arrange a showing of this film soon, for your own 
field men and dealers? You'll find it well-suited also for 
FFA, 4-H Club and farm group meetings. 
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TEXAS TORNADO —The multi-million dollar tornado 
which ripped Waco, Texas on May 11 caused heavy losses 
to several feed concerns in that city as the above pictures 
indicate. The Waco Grain & Seed Co. building on the left 
was completely demolished, the roof having fallen two 
stories to the floor inside the building. Also a complete 
loss is the Uncle Johnny Feed & Supply Store, shown on 
the right. Witnesses said the store was demolished in an 


instant, all windows burst out and the roof caved in. Sev- 
eral persons were injured at each store. Considerable dam- 
age also was reported by Clement Grain Co., a feed mill- 
ing plant, and Youngblood’s, Inc., a broiler feeding con- 
cern. Nearly complete losses are the buildings of Feeders 
Supply Company, Inc., and Anchor Mill. Authorities re- 
ported 113 persons lost their lives in the Waco tornado. 


May, 1953, and individuals, groups 
and organizations of many kinds are 
anxious te know which road we are 
going to take. There’s one thing we 
all have to do when we come to a 
crossroads, and that’s to make a de- 
cision, We have to decide which way 
we're going to go. Even if we con- 
tinue down the same old road we 
have been traveling, we have made 
a decision. 

I am greatly concerned—as I hope 
each of you is—as to which road we 
are going to take. I'd like to discuss 
those roads very briefly because I 
am convinced that our decision, and 


our action on that decision, will have 
more to do with our. continued 
growth and our ability to meet the 
terrific challenge of the months and 
years ahead than any decision or ac- 
tion this association has ever taken 

While there are many sideroads 
and combinations of roads we might 
discuss, I'd like for us to think to- 
gether about three principal roads 
which I would like to call the road 
straight ahead, the road to the left 
and the road to the right. Not only 
our association, but what is of great- 
er importance, every individual mem- 
ber of our association, is either know- 
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ingly or unknowingly going to take 
one of those three roads in 1953. 


Would Mean Doing Nothing 


The first of these roads is the road 
straight ahead. In many cases a de- 
cision to go straight ahead is an ad- 
mirable and wise decision. But in our 
case it means indecision, deferred ac- 
tion, continuing all the unsound prac- 
tices that have crept into our opera- 
tions in the abnormal periods of gov- 
ernmental regulation, and the artifi- 
cial prosperity of undeserved wind- 
falls. 

It means talking loudly but doing 
little about the new credit policy 
adopted last winter. It means sym- 
pathizing with the feed retailer 
whose inadequate feed margins have 
driven him into other, and often un- 
related, lines to remain out of bank- 
ruptcy, but failing to do those things 
which will make it possible and prac- 
tical for him to increase his margins. 
It means becoming so proud and self- 
satisfied over our wonderful discov- 
eries and advancements in nutrition 
and formulation of feed that we com- 
pletely lose sight of how far behind 
we are leaving the man for whose 
benefit those discoveries and ad- 
vancements were supposedly made. 
In short, keeping on the same old 
road means literally doing nothing. 

I sincerely hope and believe that 
this association and the members rep- 
resented here will reject this road for 
what it is—an obstacle to the con- 
tinued sound growth and advance- 
ment of our industry. 


Road to the Left 


The second road I would like to call 
the road to the left. And so that I 
will not unduly excite Sen. McCarthy 
or the FBI, let me hasten to add that 
my use of the term “left” has nothing 
to do with communism of the left- 
wing element in our country. 

I merely wish to borrow the term 
“left” because it has the connotation 
of a conscious decision to go contrary 
to accepted sound practices. The road 
to the left means wild and reckless 
credit, which inevitably lures ineffi- 
cient and irresponsible livestock and 
poultry producers into unfair compe- 
tition with established efficient pro- 
ducers, bringing about temporary pe- 
riods of overproduction and ruinous 
prices and the inevitable resulting 


shortages and _ inflationary prices 
which follow. It means price-cutting 
down to the bare cost of doing busi- 
ness on the mistaken theory that vol- 
ume at any cost is the answer to all 
the ills of the feed business. It means 
the offering or encouragement of un- 
sound deals to livestock and poultry 
producers which inevitably make en- 
emies for our industry at some point 
along the line, and weaken our entire 
distribution structure. In short, it 
means any decision or action which 
puts the manufacturer’s immediate 
profit ahead of every other considera- 
tion. 

I have no fear that the AFMA as 
a body will take the road to the left. 
I merely call attention to this road 
because it will always be appealing 
to any individual member of the as- 
sociation who does not give full con- 
sideration to where this road will 
ultimately lead. 


Road to the Right 


The third choice, which I would 
like to call the road to the right, or 
the right road, is the road I would 
like to urge upon this association and 
every member represented. And let 
me say at the outset that the road 
to the right is not a smooth, paved 
road, down hill all the way. It fre- 
quently is an uphill pull. It probably 
contains some deep dips and heavy 
bumps. It will call for shifting into 
low gear at times. 

But it is not the road itself that 
determines progress or decline—it is 
where the road leads. And I am con- 
vinced that the road to the right will 
lead to a sounder and more stable 
and profitable industry. 

Now what is the road to the right 
for our industry? What are the deci- 
sions and the actions we as feed man- 
ufacturers need to take that will 
put us on the right road to a sounder 
and more stable and profitable indus- 
try? 

The Objective 

I believe I can describe that road 
in one sentence: It means charting 
a course that will have as its objec- 
tive a more economical pound of 
meat, milk and eggs for the consum- 
er, at a fair profit to manufacturer, 
retailer and producer. 

Can you think of any objective that 
would be more acceptable to every 
group in our national economy that 
I mentioned at the outset? Can you 
think of any objective that would re- 
sult in greater stability and sound- 
ness for our industry? Can you think 
of any objective which would better 
enable us to meet the terrific chal- 
lenge of a dinner table that must 
seat 2% million more consumers 
every year? 

I think it is obvious that this ob- 
jective is not one that will be 
achieved in a year, two years or any 
given period. It is rather a continu- 
ing, over-all objective which we as 
an association and as individual man- 
ufacturers can use as a guide or yard- 
stick by which to measure every de- 
cision we make—every action we con- 
sider: 

“Will the net result of that action, 
that plan, that program, that policy, 
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that decision, be a cheaper pound of 
meat, milk or eggs for the consumer, 
at a fair profit to the manufacturer, 
retailer and producer?” 

If the answer is “yes,” then we are 
on the road to the right. 

I would like to apply that yard- 
stick to some specific problems and 
issues we face in the coming year. 
But first, let me say this—because it 
is so vital to have this objective or 
goal in the proper perspective: 


Profit Must Be Earned 


No profit to manufacturer, retailer 
or producer is a fair profit unless that 
profit is earned. 

And by the same token, no reduc- 
tion in the cost of meat, milk and 
eggs can be long maintained when 
that reduction is achieved at the ex- 
pense of the earned profit of manu- 
facturer, retailer or producer. 

Once we have our objective or goal 
in proper perspective, the question 
might logically be raised: “How can 
we as manufacturers control, or even 
contribute to, fair profits of retail- 
ers or producers? And what decisions 
or actions of ours will in any way af- 
fect the extent to which the retailer 
or producer earns the profit he 
takes?” 

Those are the specific questions I 
would like to have you think about 
with me—not because I have the an- 
swers, but because you and I must 
find the answers if we are to con- 
tinue on the road to the right. 

To my way of thinking the key to 
the real answers to those questions 
lies in the answer to this question: 
Who is responsible for—or who 
makes possible—a pound of meat, 
milk and eggs at a lower cost? Is it 
the manufacturer? Is it the retailer? 
Is it the producer? What part does 
each play in lowering the cost of 
production? 


Putting Them Into Effect 


In this discussion I am not over- 
looking the tremendous part breeders 
play in continuously improving the 
ability of birds and animals to con- 
vert feeds and feeding programs more 
efficiently. But what we are con- 
cerned about is how well we are able 
to develop and put into effect feeds 
and feeding and management pro- 
grams that will utilize to the fullest 
the efficiency of that bred-in ability. 

Our industry has done a magnifi- 
cent job of building rations to keep 
pace with these advancements and 
improvements made by breeders. But, 
on the whole, we have done a very 
poor job of putting into effect the 
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feeding and management programs 
which we know are just as important 
as the rations themselves as far as 
the final result is concerned—as far 
as that more economical pound of 
meat, milk and eggs is concerned. 

We may build into a bag a ration 
capable of producing broiler meat at 
23¢, 24¢ or 25¢ Ib. But if because of 
improper or inadequate feeding and 
management the man who feeds that 
ration produces 27¢, 28¢ or 30¢ broil- 
ers, has the consumer benefited? Has 
the producer benefited? Has our in- 
dustry benefited? 

We may build into a bag a ration 
capable of producing cheap pork. But 
if the hog producer who feeds that 
ration permits the sow to farrow and 
wean a small litter of pigs, will that 
bag of hog ration ever get cheap pork 
to market? 

We may build into a bag a ration 
capable of producing cheap milk. But 
if the dairyman feeds that ration to 
a cow which should have been culled 
out of his herd because of consist- 
ently unprofitable production, will 
that bag of dairy feed get cheap milk 
to market? 


Mortality, Morbidity Losses 


It has been conservatively estimat- 
ed that losses from mortality alone 
cost the turkey industry $51,400,000 
annually. That is roughly half as 
much as the total net profit made by 
all turkey growers last year. Think of 
it! And losses from morbidity run 
many times larger. Do you think any 
discoveries in nutrition, feed formu- 
las or processing of turkey feed will 
ever overcome these _ staggering 
losses? 

I realize that all of you are aware 
of these morbidity and mortality 
losses in all classes of livestock and 
poultry. My purpose in bringing them 
into this discussion is simply an at- 
tempt to fix responsibility. Remem- 
ber, we are not producing consumer 
goods. We are producing something 
which may be a definite liability if 
not used right. 

It is easy to say that the responsi- 
bility for this economic loss which is 
so damaging to our industry should 
be placed on the livestock or poultry 
producer, or that it should be shared 
by the feed retailer from whom the 
producer purchases the feed. 


Assume Full Share 


But if we take the road to the 
right, we must assume our full share 
of this responsibility. And if we do 
recognize and share this responsibil- 
ity, we will have taken one of the 
longest steps we could possibly take 
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in helping both retailer and producer 
earn the profit they should have. 

I say that because I am firmly con- 
vinced that our over-all objective of 
a cheaper pound of meat, milk and 
eggs and the earned profit of manu- 
facturer, retailer and producer are 
closely inter-related. 


Let me suggest some avenues of 
approach to this problem in which we 
as members of this association can 
direct our thinking, planning and ac- 
tion. 

Credit Policy 

First of all, we can eliminate from 

our collective and individual company 
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programs anything that directly or 
indirectly lures inefficient and irre- 
sponsible livestock and poultry pro- 
ducers into competition with estab- 
lished and efficient producers. The 
most important step in this direction 
is universal and wholehearted sup- 
port, endorsement and implementa- 
tion of the association’s credit policy 
to which I referred earlier. 

When we as feed manufacturers 
remove all, or practically all, of the 
risk and _ responsibility from the 
shoulders of the grower, do we have 
any right to expect him to follow 
sound feeding and management prac- 
tices? Do we have any right to ex- 
pect him to help cut down the stag- 
gering toll of mortality and morbid- 
ity losses? Why should he? 

When we as feed manufacturers 
solicit growers either through adver- 
tising or personally on the basis of 
the attractiveness of credit terms 
available, do we have any right to 
expect those growers to be impressed 
with the fact that they must earn the 
profit they take? No profit anywhere 
in our free economy is earned unless 
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mins, antibiotic and trace minerals, custom-mixed 
and packed to your needs, can cut feed-mixing costs. 


RELY on these 


Quality Products for 

your feeds 

NOPCOSOL 

Complete vitamin-antibi- 

my otic-trace mineral feed sup- 

plement. 

@NOPCOA&D 
VITAMINS « 

A complete line of Micra- 

tized’ dry Vitemin A & D 

products, conventional dry 


the individual who takes that profit 
pays a price to earn it. 

I could discuss at great length the 
various phases of the excellent credit 
policy our association has adopted, 
but time does not permit me to do 
more than to urge every member— 
with all the sincerity and earnestness 
at my command—for the sake of your 
own company as well as our industry 
—to reexamine your own credit pol- 


| icy in the light of these recommenda- 


tions. 
Grower’s Knowledge 

The second avenue of approach to 
this objective that I would like to 
suggest has to do not with the grow- 
er’s desire or incentive to produce 
a cheaper pound of meat, milk or 
eggs, but it has to do with his knowl- 
edge or understanding of how to get 
that job done. 

Do we as feed manufacturers have 
a responsibility to the grower in this 
respect, other than to provide him 
with a bag of feed? That bag of feed 
may contain cheap meat, cheap milk 
or cheap eggs. Is it our fault if the 
grower fails to get cheap meat, milk 
or eggs out of the bag through lack 
of knowledge or understanding? 

Again it is easy to disclaim respon- 
sibility by passing the buck to the 
retail feed dealer. He is the man in 
direct contact with the livestock or 
poultry producer who buys and feeds 
the bag of feed. He is on the ground. 
The livestock or poultry producer is 
his customer directly—ours only in- 
directly. Certainly no one will dispute 
the fact that the retail feed dealer 
is in not only the best, but in most 
cases in the only position in the chain 
of distribution to see that the man 
who buys and feeds the bag of feed 
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gets the knowledge of how to use 
that feed in such a way that it will 
produce cheap meat, milk or eggs. 

And yet, the retail feed dealer can- 
not perform this service for his cus- 
tomer and our customer unless it is 
economically sound and possible for 
him to do so. Let me illustrate what 
I mean. I was talking to a friend of 
mine in the retail feed business not 
long ago—a high type man, the kind 
of man any of us would like to have 
for a dealer. That man sold about 
20,000 bags of feed in a typical small 
community last year. I asked him 
what he thought of the future of his 
business. To me his answer was both 
penetrating and revealing. He said: 

“J. D., there’s no limit to the po- 
tential and the need in this market. 
Not only my customer, but farmers 
generally in this community are doing 
a lousy job of feeding and manage- 
ment. Many of them are going out 
of business. The turnover was heavy 
last year, but it’s going to be heavier 
this year. 


“If I just had the manpower to 
show those people how to do a better 
job, I could easily double my volume 
of feed sales. But, here’s the rub. You 
know what my gross profit was on 
those 20,000 bags of feed. After pay- 
ing my truck and car expense, my 
rent, and other overhead, how much 
do you think I had left to pay the 
right kind of men to help my custom- 
ers do a better job of feeding and 
management?” 

How much help do you think you 
could afford to give your customers 
if you had to pay all of the expenses 
of a retail business and make a profit 
for yourself out of the average deal- 
er’s gross profit today on 20,000 bags 
of feed? 

Now that isn’t all of the story. 
That dealer is making a nice profit 
out of his business—but-the reason 
is that he carries other lines of mer- 
chandise, many of which are not even 
remotely related to the feed business. 

Please do not misunderstand me. 

(Continued on page 52) 
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YOUR COST IS LOWER ... YOUR PROFIT IS HIGHER... 

when you stock BLUE BOW and BLUE CIRCLE Baler and Binder Sdosmen 
Twine, Made of 100% Sisal Fibre, fully treated against rodents | )2eae" 
and insects, Jebbers 


We can supply you now at a lower price for immediate delivery 
or book your order for future delivery with a PRICK GUARANTEE. 


Our prices are lower because we have the twine made especially for us in very 
large quantities and deal directly with the manufacturers. Lowest prices on 
Rope and Wrapping Twine. WIRE OR PHONE! 


BOB STONE CORDAGE CO., Chariton, lowa 


Phones: 524-838 National Twine Distributors 


Safety with Pacal 
When you climb a ladder... 
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USDA Distinguished 
Service Award Goes 
to J. M. Mehl 


WASHINGTON — Governmental 
honor was bestowed this week on the 
United States Department of Agri- 
watchdog of the operations 
of the major commodity markets of 
the nation, J. M. Mehl, administrator 
of the Commodity Exchange Author- 
ity. Mr. Mehl was one of seven win- 
ners of the USDA distinguished serv- 
ice awards. Presentation of this and 
other awards will be made by Ezra 
Taft Benson, secretary of agriculture, 


| following an address by Sen. George 


D. Aiken, chairman of the Senate 
Agriculture Committee. 

The following citation was made by 
USDA in announcing the award: 

“For vision and leadership in de- 
veloping federal regulation of futures 
trading in agricultural commodities, 
and for fostering principles of equity 
and integrity in the nation’s com- 
modity futures markets. 

“As administrator of the Commod- 
ity Exchange Authority since 1940, 
and continuously engaged in futures 
trading regulatory work since 1924, 
Mr. Mehl supplied technical 
knowledge, practical experience and 
outstanding leadership in the admin- 
istration of the Commodity Exchange 
Act. 

“Born in Illinois, Mr. Meh] grew up 
on an Iowa grain farm, and for seven 
years was manager of an Iowa farm- 
ers’ cooperative elevator company. 
His early impressions of the grain 
farmer's struggle for fair marketing 
treatment, and the need for better 
understanding of grain marketing and 


| futures trading greatly influenced his 


career. He studied law, was admitted 


| to the Iowa bar in 1916, and later re- 
ceived a master of laws degree from 
| Georgetown University. 


“In 1917 he entered the U. S. De- 
partment of Agriculture as an investi- 
gator in cooperative organization. 
Five years after he joined the grain 
futures staff in 1924, he was pro- 
moted to assistant administrator. He 
took an active part in the investiga- 
tions and hearings leading to the 
Commodity Exchange Act amend- 
ments of 1936, which strengthened 
the basic law of 1922, and brought 
futures trading in cotton and other 
leading commodities under regula- 
tion. 

“Under Mr. Mehl's leadership the 
regulatory procedures and techniques 
worked out and recommended in the 
20's and 30's have been put into 
operation and perfected in the na- 
tion’s major commodity markets.” 

GRAIN MAN TO MOVE 


HEMINGFORD, NEB. — Bruce 
Hagemeister, grain man here and at 


Alliance, Neb., plans to leave Hem- 
ingford to make his home at either 
McCook or Ogallala, Neb. Business 
reasons are prompting the move as 
he wishes to be centrally located in 
his grain operations. He has grain 
business places at Hemingford, At- 
wood, Kansas, and Imperial, Neb. 
Mr. Hagemeister is president of the 
Central States Grain Co. at Atwood 
and Imperial and of the Hagemeister 
Grain Co. at Hemingford. He said 
plans are being made for the merger 
of the two companies. 


OFFICIALS OF ILLINOIS 
GRAIN GROUP REELECTED 


PEORIA, ILL.—-All officers and di- 
rectors of the Lllinois Grain Dealers 
Assn. were reelected at the associa- 
tion’s annual convention recently at 
the Hotel Pere Marquette, Peoria. 

They are A. C. Koch, Breese, presi- 
dent; W. J. Herbst, Franklin Grove, 
first vice president; John Bridson, 
Thawville, second vice _ president; 
E. S. Herron, Gilman, secretary- 
treasurer, and directors Ralph B. 
Allen, Allerton; M. B. Hyde, Rising; 
Harold E. Morgan, Clifton; G. H. 
Spainhower, Blandinsville, and Willis 
H. Wells, Monmouth. 

Holdover directors are Leslie Mark- 
walder, Cissna Park; L. W. Railsbach, 
Weldon; L. B. Walton, Mayview; Wil- 
bur H. Boles, Gridley, and Gilbert 
Peine, Lexington. 

Among resolutions passed by the 
association was one commending the 
Commodity Credit Corp. for its ex- 
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P. F. Wertz 


JOINS VIT-A-WAY—P. F. Wertz, 
formerly vice president and general 
sales manager of Vita-Vex, Inc., has 
joined Vit-A-Way, Inc., Fort Worth, 
Texas, manufacturer of mineral-vita- 
min fortifiers. Mr. Wertz will be dis- 
trict representative in the firm’s 
northern division. He will serve the 
states of Oklahoma, Arkansas, Kan- 
sas and Missouri. 


pressed intention to use grain trade 
services to the fullest extent possible 
in connection with movement of sur- 
plus crops. Another resolution con- 
curred with the expressed purpose of 
the Food & Drug Administration sani- 
tation program. 

Mr. Koch, in one of the conven- 
tion addresses, criticized “the trend 
toward federal controls and regula- 
tions’ which threatens the free 
economy. He said “malcontents, intel- 
lectuals and some politicians have 
been quite persistent in their efforts 
to defeat the law of supply and de- 
mand.” Mr. Koch told of a number 
of controls which have been detri- 
mental to free enterprise, particularly 
in the grain trade. 


3RD KANSAS BROILER DAY 
SCHEDULED FOR JUNE 5 


MANHATTAN, KANSAS — The 
third annual Kansas Broiler Day 
program will be held at Kansas State 
College, Manhattan, June 5. Spon- 
sored by the department of poultry 
industry at the college, the Kansas 
Poultry Industry Council and mem- 
bers of the poultry industry, the 
event is open to broiler raisers, hatch- 
ery operators, feed men, poultry 


Saunders Mills 


Dehydrated Alfalfa Meal, coast-to- 
coast service 365 days of the year 


VITA-GREEN 


Fresh, velvety-green, year round 
production adds snap to your feeds 


VITA-GREEN 


Pellets, Dustless Krumbles, Meal— 
or any form to meet your require- 
ments at any time 


‘WRITE — WIRE — PHONE FOR QUOTATIONS 


SAUNDERS MILLS, INCORPORATED 
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Ray Ewing 


PRODUCTS 


Distributed in Southern 
Missouri, Arkansas, Okla- 
homa and Texas by 
The Tommy Thompson Co, 
3617 Dryden Read 


FORT WORTH, 
Telephone: Webster 


equipment companies and biological 
and pharmaceutical operators. 

All aspects of broiler raising will 
be discussed not only by college and 
association officials but by some rais- 
ers as well. How to succeed in rais- 
ing broilers and problems of locating 
and holding a good market will be 
discussed by Edwin L. Early, com- 


| mercial broiler grower from Baldwin, 
| Kansas. Labor problems will be ana- 


lyzed by Marvin E. Vautravers, lead- 
ing broiler man from Grand Island, 
Neb., and August Sheetz, a commer- 
cial raiser from North Topeka, Kan- 
sas, will speak on costs of production. 

The present demand, competition 
from red meats and the future out- 
look will be discussed by Dr. Cliff D. 
Carpenter, Institute of American 
Poultry Industries, Chicago, and a 
movie “Poultry Products on Parade” 
will be shown. Dr. C. D. Lee, Iowa 
State College, Ames, will speak on 
the prevention of respiratory diseases, 
mycosis and other diseases. Rate of 
growth, cost per pound of gain and 
the broiler-feed ratio are subjects to 
be covered by Dr. Paul E. Sanford 
of the college. 

The first session will begin at 9:30 
a.m. and following a noon broiler bar- 
becue the final session will be held. A 
1953 Kansas broiler queen will be 
crowned at the event. 


D. E. TOBEY JOINS SALES 
STAFF OF HAMMOND BAG 


KANSAS CITY — M. E. Greiner, 
vice president and general manager, 
Hammond Bag & Paper Co., Wells- 
burg, W. Va., has announced the ap- 
pointment of D. E. Tobey as sales 
representative for the company in 
western Missouri, Kansas, Nebraska 
and Colorado, effective June 1. 

Mr. Tobey recently resigned from 
the St. Regis Sales Co. after having 
been with that company for many 
years. Mr. Tobey, who is widely 
known in the feed and milling in- 
dustries, was with the Bates Valve 
Bag Co. at the time of its absorption 
by the St. Regis organization, and 
managed the Kansas City plant of 
the St. Regis company before it was 
dismantled. 

G. R. Wiggins, who has been in 
charge of the Kansas City territory 
for the Hammond company for the 
past four years, will take over the 
St. Louis territory. 

Mr. Greiner made the announce- 
ment of these changes at a regional 
sales meeting in Kansas City May 25. 

The Hammond company manufac- 
tures multiwall kraft bags for flour, 
feed and other industries and oper- 
ates two plants at Wellsburg and 
Pine Bluff, Ark. A third plant at 
Charlotte, N.C., is now under con- 
struction. 
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FFA LO’ CORN GLUTEN 
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@ Palatable... high digestibility. 
e 23% minimum protein guaranteed. 
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a Bryant 2-Fan Hammermill 


The owner of a Bryant 2-Fan 
Hammermill could never be accused 
of maintaining silence in any dis- 
cussion concerning hammermills. 
Pride in the performance of his 
Bryant, born of year-in year-out 
experience with Bryant dependa- 
bility, will not allow his praises 
to go unsung. How well he knows 
that his Bryant is unmatched for 
maximum profits and time-saving, 


trouble-free operation. 


Send in the coupon for the com- 
plete story of the Bryant 2-Fan 
Hammermill and the sensational 
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Changer. 
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CONVENTION CALENDAR 


June 15-19—Poultry Short Course; 
Texas A. & M. College; chm., Prof. 
E. D. Parnell, F. E. 249, College Sta- 
tion, Texas, 

June 22-23—Association of South- 
ern Feed & Fertilizer Control Offi- 
clals; Clemson, 8S. C.; sec.-treas., 
Bruce Poundstone, Agricultural Ex- 
periment Station, University of Ken- 
tucky, Lexington, Ky. 

June 24-26—Western Poultry Con- 
gress; Santa Barbara, Cal.; pres., Ed 
Bachli, 2761 65th, Sacramento, Cal. 


duly 6-8—Canadian Feed Manufac- 
turers’ Assn.; Chateau Laurier, Otta- 
wa, Canada.; sec., Harry J. Willcock, 
856 Eastern Avenue, Toronto, Ont., 
Canada. 

July 17-18 — Kansas Seed Dealers 
Asen.; Hotel Broadview, Wichita, 
Kansas; sec., O. E. Case, 901 Wiley 

* Bidg., Hutchinson, Kansas. 


FOR PROFITABLE 
CUSTOM MILL OPERATION 


_ All the products shown here are built and guaranteed 
by Prater, giving you the advantage of standardization and 
making one manufacturer responsible for the satisfactory 
service of your entire grinding and mixing operation. Built 
in a wide range of sizes to fit the needs of large and 
small feed mills, every piece of equipment has the 
traditional quality that has made Prater a leading supplier in 
the custom milling field. For specific details, 


mail the coupon today. 


Prater Double Gap 
Magnet 


Blue Streak 


Blue Streak 
Cob Crusher 


Blue Streok 
Vertical and Horizontal 
Seraw Conveyors 
our Booth Nos. 519-613 at the Feed 
indiastry Show, Baffalo, Jane 8-09-10 


July 19 — North Dakota Turkey 
Growers Picnic; Woodland Park, 
Hillsboro; Irving J. Mork, State Col- 
lege Station, Fargo, N. D. 

July 19-22 — Grain Processing Ma- 
chinery Manufacturers Assn.; Bed- 
ford Springs Hotel, Bedford Springs, 
Pa.; exec. sec., Raymond J. Walter, 
511 Fifth Ave., New York 17, N. Y. 

July 28-31 — American Poultry & 
Hatchery Federation; Auditorium- 
arena, Milwaukee; exec. sec., Don 
M. Turnbull, 15 W. 10th St., Kansas 
City 5, Mo. 

Aug. 14-15—North Carolina Feed 
Manufacturers Assn.; Battery Park 
Hotel, Asheville, N. C.; sec.-treas., 
Mary V. Lassiter, Lassiter’s Milling 
Co., Lassiter Mill Road, Raleigh, N. C. 


Aug. 17-18—Wisconsin’s Nutrition 
School for Feed Men; College of Ag- 
riculture, Memorial Union, Univer- 


Prater Automatic 
wae Crusher and Feeder 


1537 S. 55th Court 


equipment checked below. 


0 Advance Custom Mill 

Pratermotic Screen 
Change 

( Twin Spiral Mixer 

Semi-Automatic Sacking 
Scole 


 \with Semi-Automatic 
| Sacking Scale 


Chicago 50, Ill. 


Please send — without obligation — full information on the Prater 


sity of Wisconsin; chm., Gust Boh- 
stedt, Department of Animal Hus- 
bandry, University of Wisconsin, 
Madison, 

Aug. 20-21 — American Soybean 


Assn.; Jefferson Hotel, St. Louis; 
sec., George M. Strayer, Hudson, 
Iowa. 


Aug. 20-21 — New England Feed- 
man’s Conference; University of 
Rhode Island, Kingston; sec., George 
E. Durgin, Durgin & Co., Inc., 116 
Foundry St., Wakefield, Mass. 


Aug. 25-26—Mutual Millers & Feed 
Dealers Assn.; Hotel Jamestown, 
Jamestown, N. Y.; sec.-treas., Mar- 
garet K. Bentley, 41 Chatauqua Ave., 
Jamestown, N. Y. 

Sept. 20-22—Grain & Feed Dealers 
National Assn.; Hotel Galvez, Galves- 
ton, Texas; sec.-treas., John C. Bow- 
den, 100 Merchants Exchange Bldg., 
Washington, D. C. 

Sept. 21-22 — National Renderers 
Assn.; Chase Hotel, St. Louis; sec.- 
treas., Omer Dreiling, Box 1344, San 
Angelo, Texas. 


Twin Spiral Mixer 
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Advance Custom Mill with 
Pratermatic Screen Change 
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Sept. 24-25 — Pennsylvania Millers 
& Feed Dealers Assn.; Abraham Lin- 
coln Hotel, Reading; sec., Richard L. 
Ammon, 43!,, E. Main St., P. O. Box 
329, Ephrata, Pa. 


Sept. 24-25—California Animal In- 
dustry Conference; Yosemite Nation- 
al Park, Yosemite Valley, Cal.; exec. 
sec., Jack Stromnes, Blue Anchor 
Bldg., 1400 10th St., Sacramento 14, 
Cal. 

Oct. 1-2—Arkansas Formula Feed 
Conference; University of Arkansas, 
Fayetteville; sponsored by the col- 
lege, Arkansas and Midwest Feed 
Manufacturers Associations; Dr. E. L. 
Stephenson, University of Arkansas. 


Oct. 14—Virginia State Feed Assn.; 
Jefferson Hotel, Richmond; sec., W. 
W. Chewning, Manchester Mills, 2105 
Hull St., Richmond, Va. 


Oct. 14-15—Association of Ameri- 
can Feed Control Officials; Shore- 
ham Hotel, Washington; sec., L. E. 
Bopst, Rm. 036, New Chemistry Bldg., 
University of Maryland, College Park, 
Md. 

Oct. 15-16—Virginia State Poultry 
Federation, Inc.; Jefferson Hotel, 
Richmond; exec. sec., R. F. Frazier, 
615 E. Franklin St., Richmond 19, Va. 


Nov. 5-6—Cornell Nutrition Con- 
ference; Statler Hotel, Buffalo, N. Y.; 
chm., Prof. 8S. T. Slack, Wing Hall, 
Cornell U., Ithaca, N. Y. 


Nov. 10-12 — Western Slope Feed 
Industry Trade Clinic and Trade 
Show; sponsored by Washington State 
Feed Assn., Inc.; Civic Auditorium, 
Seattle, Wash.; chr., John K. West- 
berg, 814 Second Ave. Bldg., Seattle 
4, Wash. 


Nov. 12-13—Florida Feed Dealers 
Nutrition Conference; University of 
Florida, Gainesville, Florida; sec. of 
Florida Feed Dealers Assn., Keith 
Morgan, P. O. Box 1290, Tampa, 
Florida. 


Nov. 15-17 — Production School; 
President Hotel, Kansas City; spon- 
sored by Midwest Feed Manufactur- 
ers Assn.; exec. vice pres., J. D. Dean, 
20 W. Ninth St., Kansas City, Mo. 


Nov. 18-19 — Illinois Feed Assn. 
and Illinois Poultry Improvement 
Assn., Armory, Springfield, Ill.; sec. 
of IFA, Dean Clark, Board of Trade 
Bldg., Chicago 4, IIL, and sec. of 
IPIA, Aubrey Harless, Box 91, Shel- 
byville, Il. 


FOR ALL... 
GRAIN and FEED INGREDIENTS 
Call ATlantic 0387 


LAKE STATES FEED & GRAIN CO. 


918 Flour Exch. Bldg., Minneapolis 15 
F. M. Rosekrans, Jr. L. KE. Meyer 


18x36” — 21 SLOTS PLYWOOD BACK 
COMPLETELY CHANGEABLE 
NEO-WHITE LETTERS MOUNT 
ON PANELS LIKE A STAMP 


Numbers snap in and out. 


1 S 1000 LETTERS 


300 NUMBERS 


FRUCHEY SERVICE CO. 


Box 461 Napoleon, Ohio 


PAT. 


A name 
to remember for 
quality vitamin A and D 
supplements. 


KENILWORTH, NEW JERSEY 
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items discussed in this department 
mey be obtained by writing the 
Reader Service Department of: 


No. 2620—Sereen 
Changer 


An automatic device for the chang- 
ing of hammermill screens from the 
working floor has been 4 ees by 


ven oven’ 
mane 


Bryant Engineering Co. The com- 
pany states that this remote control 
unit has a positive action, The oper- 
ator always knows what size screen 
is in the mill, an important time 


A reader service feature announcing the development of new and improved products, 
new services and new literature offered by manufacturers and suppliers. Cleims made 
in this department are those of the firm concerned. Further information on any of the 


FEEDSTUFFS 
118 So. 6th St. 


New Propvcts 


New Services 


New Larenatvre 


Minneapolis, Minn. 


saver, according to the company. En- 
gineered by Bryant especially for 
Bryant two-fan custom mills, con- 
struction of the device is simple and 
rugged, according to a descriptive 
bulletin. The device does not require 


additional floor space. The Bryant 
Simplex Screen Change unit uses 
standard Bryant screens and holds 


three sizes. In addition, the company 
says that any other size screen may 
be inserted or removed by hand as 
in the regular Bryant mills. No tools 
or adjustments of any kind are re- 
quired. For details and descriptive 
bulletin, circle No. 2620 on the cou- 
pon and mail to this magazine. 


No. 2639—Feed 


Supplement 

Recently issued by Commercial 
Solvents Corp. is a technical data 


sheet on a combination antibiotic 
feed supplement called by the com- 
pany, Penbac (R). The sheet is de- 
signed for swine and poultry. Listed 
on the data sheet is such informa- 
tion as general and product descrip- 
tions, recommended usage, feeding 
tests, rations, benefits, mixing direc- 
tions and Commercial Solvents sales 
offices. Penbac (R) is packed in 50 Ib. 
multiwall bags. The data sheet is 
obtainable by marking No. 2639 and 
mailing the coupon. 


{ Send me information on the items marked: 


No, 2619—-Feed Unit 

No. 2620—-Screen Changer 
No, 2632-—Phenothiazine 

f 


-)] No, 2635—Grain Market Book 


Others (list numbers) .......... 


ADDRESS...... 


No. 2639—Feed Supplement 
CJ No, 2641—Poultry Feed 
No. 2647—Shipping Bag 


OLIP OUT — FOLD OVER ON THIS LINE — FASTEN (STAPLE, TAPE, GLUE) — MAIL 


i 
i 


FIRST CLASS 


PERMIT No. 2 
(Bee. 34.9, 
P. L. & R.) 


MINNEAPOLIS, 
MINN. 


BUSINESS REPLY ENVELOPE 


No postage stamp necessary if mailed in the United States 


Reader Service Dept. 


POSTAGE WILL BE PAID BY— 


Feedstuffs 
118 South Sixth Street 
Minneapolis 2, Minn. 


No. 2632—Pheno- 
thiazine 


Called a new method of feeding 
phenothiazine, a sheep worming prod- 
uct, is a development announced by 
the Kay Dee Feed Co. Phenothiazine, 
salt and other minerals are pressed 
into a solid block for easy feeding to 
sheep, the company announces. This 
mineral block, called “Miner-A-Zine”’ 
sheep block, contains 742% pheno- 
thiazine in the ratio of 1 to 9 with 
salt, with the balance containing di- 
calcium phosphate, calcium, trace 
minerals, sulfur and vitamin D-2. The 
materials are intimately mixed and 
pressed into 45 lb. blocks under sev- 
eral hundred tons pressure. Company 
officials say this method reduces loss 
from wind or rain to a minimum and 
the block may be fed continuously or 
periodically with complete safety. 
More information is available by 
marking No. 2632 and mailing the 
coupon to this journal. 


No. 2641—Poultry 
Feed 


Called by the trade name, “Vig- 
R-Ets,” a new “trouble shooter” feed 
for chickens and turkeys of all ages 
is now being marketed by Kasco 
Mills, Inc. This antibiotic feed (200 
grams of antibiotic a ton) is said to 
be heavily reinforced with many 
times the vitamin A, D, riboflavin and 
other B complex factors usually con- 
sidered ample. According to the com- 
pany, this makes “Vig-R-Ets” ef- 
fective in controlling and reducing 
the effects of such diseases as: blue 
comb in chickens, mud fever in tur- 
keys, para-typhoid infection in poults, 
non specific enteritis, hexamitiasis 
and early chick and poult mortality. 
Complete feeding instructions are on 
the tag of each bag. A new folder 
on this feed is available to readers. 
Merely check No. 2641 on the cou- 
pon and mail to this journal. 


No. 2647—Shipping 
Bag 


Kraft Bag Corporation, Gilman 
Paper Co. subsidiary, has just issued 
a brochure about its newest develop- 
ment in multi-wall shipping sack con- 
struction as “Kraft-lok” (trade- 
mark), a valve-type gussetted bag for 
packaging free-flowing granular or 
pulverized materials. The firm claims 
the key to their economy and greater 
efficiency lies in the valve closing de- 
vice which is an integral sleeve re- 
placing standard inserts and sleeves 
and performing better on the filling 
machines while giving a cleaner fill- 
ing with a tighter closure. “Kraft- 
lok” has the appearance of standard 
valve-type bags before and after fill- 
ing, it is said. Requests for the bro- 
chure should be directed to this 
journal by checking No. 2647 on the 
coupon and dropping it in the mail. 


No. 2635—Grain 
Market Booklet 


Grain Market Reports is the title 
of Bulletin 353 published by the agri- 
cultural experiment station of Kansas 
State College. This 54-page booklet 
is divided into two parts: the first 
section, with illustrations, presents 
grain market reports and their 


meanings, while the second section 
is a compilation of commonly used 
grain marketing terms. The first 
part gives a picture of a _ typical 
grain market report, the second gives 
the reader a key for understanding 
terms used in the reports which are 
available to him. To obtain a copy 
of the booklet send your request di- 
rectly to Kansas State College, Agri- 
cultural Experiment Station, Man- 
hattan, Kansas. 


No. 2619—Feed Unit 


A new direct-drive, stationary 
Feed-U-Nit, said to be engineered for 
simplicity, compactness and heavy 
duty performance is currently offered 
by Daffin Manufacturing Co. The new 
unit features a patented, multi-action 
mixer, molasses blending equipment 
and a finger-feed roll to handle rough- 
age. According to company engineers, 
the unit, a complete processing plant, 
may be installed on any floor level 
with controls at any convenient loca- 
tion, and can operate with less than 
100 horsepower. It is reported to be 
practically dustless and has a special- 
ly designed concentrate hopper in- 
corporated into the equipment. A 
traveling feed table is optional. It is 
available in one ton, 28 bag size or 
a unit for 50 bags. Floor space re- 
quired is 45 sq. ft. (15 ft. by 3 ft.). 
For more information check No. 2619 
and mail the coupon. 


Also Available... 


The following new products have 
been described in previous issues 
of Feedstuffs and information about 
them may still be obtained by jotting 
the appropriate number on the cou- 
pon and forwarding it to Feedstuffs. 


No. 2600—Vapor insecticide, Du- 
Parke Corp. 

No. 2601—Grain ‘penne bulletin, 
Northern Regional Research Labora- 
tory. 

No. 2602—Kansas State ‘College 
milling course, Kansas State College. 

No. 2608—Bulk feeding booklet, 
Baughman Manufacturing Co. 


LABORATORY 


SERVICES. 


PRACTICAL 
CHICK FEEDING STUDIES 
DETERMINATIONS OF: 

VITAMIN By» 


ANTIBIOTICS 
ARSENICALS 


A.O.A.C. vitamin Dg chick assays 


U.S.P. XIV or A.O.A.C, vitamin 
A assays 


Other vitamin assays 
Amino acid assays 
Biological protein evaluations 


Proximate analyses and mineral 
determinations 


Other biological, chemical and 
microbiological services 


Project research and consultation 


Write for price schedule 


WISCONSIN ALUMNI 
RESEARCH FOUNDATION 


P. O. Box 2059 © Madison 1, Wisconsin 


MICRATIZED 


18--FEEDSTUFFS, ‘May 30, 1953 | 
 Worrn Looxne . | | 
| 
| | 
| 
= | 
i 
| 
' 
i 


More Information... 


You will find it simple to obtain 
additional information about the new 
products, new services and new liter- 
ature described in the Worth Look- 
ing Into department. Here’s all you 
have to do: 

(1) Clip out the entire coupon and 
return address card in the lower out- 
side corner of this page. 

(2) Circle the number of the item 
on which you desire more informa- 
tion. Fill in your name, your com- 
pany’s name and your address. 

(3) Fold the clip-out over double, 
with the return address portion on 
the outside. 

(4) Fasten the two edges together 
with a staple, cellophane tape or 
glue, whichever is handiest. 

(5) Drop in any mailbox. 

That's all you do. We'll pay the 
postage. 

You can, of course, use your own 
envelope or paste the coupon on the 
back of a government postcard if you 
prefer. 

Whichever way you use, be as- 
sured we'll see to it that you get 
the additional information you want 


quickly. 
—The Editors 


No. 2604—Casters and wheels, Ali 
Steel Welded Truck Co. 

No. 2605—Solids feeder, Richard- 
son Scale Co. 

No. 2606—Sulfa product for poul- 
try, Hilltop Laboratories, Inc. 

No. 2607—Magnet separator, F. W. 
Shrader Co. 

No. 2609—Molasses mix, Tuxedo 
Feeds. 

No. 2610—Pig feed circular, Arcady 
Farms Milling Co. 

No. 2612—Gross bagger, Richard- 
son Scale Co. 

No. 2614—Corn cob feeding, Wen- 
ger Mixing Co. 


No. 2616—Terramycin, Chas. Pfizer 
& Co. 

No. 2617—Baby pig feed, Honeg- 
gers & Co., Inc. 

No. 2618—Skin protectant, Arnar- 
Stone Laboratories, Inc. 

No. 2619—Feed unit, Daffin Manu- 
facturing Co. 

No. 2620—Automatic screen chang- 
er, Bryant Engineering Co. 


No. 2621—Utility apron, Utility 
Apron Co. 
No. 2622—Dog shampoo, Dr. Le- 


Gear Medicine Co. 

No. 2628—Corn cob products, Serv- 
ice Equipment Co. 

No. 2624—Anti-coccidial, George H. 
Lee Co. 

No. 2625—Grain probe, Burrows 
Equipment Co. 

No. 2628—Ramps, Penco Engineer- 
ing Co. 

o. 2629—Brochure on signs, Wag- 
ner Sign Service, Inc. 

No. 2638—Bulletin on Feed Supple- 
ments, Merrimac Division of Monsan- 
to Chemical Co. 

No. 2634—Grain handbook, Dou- 
glas Chemical Co. 

No. 2636—Micrometer poise bal- 
ance, Seedburo Equipment Co. 

No. 2637—Soybean meal booklet, 
Archer-Daniels-Midland Co. 

No. 2638—Casters, Service Caster 
& Truck Corp. 

No. 2640—Bulk railroad car, A.C.S. 
Co. 

No. 2642 — Aspirator, 
Grain Separator Co. 

No. 2643—Bin level indicators, Bin- 
Dicator Co. 

No. 2644—Soybean meal cooler, 
Day Co. 

No. 2645—Brochure on sulfaquin- 
oxaline, Merck & Co., Inc. 

No. 3338—Truck ventilator, Evans 
Products Co. 


Superior 


FEED STORE CELEBRATION 


GROTON, S.D.—The Ennen Feed 
& Seed Store, operated by Hans En- 
nen, has moved to a new location and 
recently staged a grand reopening. 


Gain with Gainer 


Our new franchise agreement offers greater 


protits for the feed merchants who join our 


family of authorized dealers. 


GAINER MILLS, INC. 


Manufacturers of Gainer Feeds for all Livestock and Poultry” 


SPRINGFIELD, 


ILLINOIS 
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OLIVER OLIVER Brand PRODUCTS 


OLIVER Pacific Live Yeast 
Culture 
OLIVER Fish Meal 
OLIVER Meat and Bone Meal 
OLIVER Nutri-Marine Con- 
densed Fish Solubles 
OLIVER Fish Oil 


IMPORTANT 


All OLIVER BRAND PRODUCTS 
are LABORATORY CONTROLLED 


NOT A BY-PRODUCT — BUT A 
ENTIVICALLY DEVELOPED LIVE 
YEAST THAT AIDS IN THE DIGES- 
TION AND ASSIMILATION OF FEED- 
STUFFS FOR POULTRY AND 
LIVESTOCK, 


Oliver Brand Products Have Been Standards of Excellence for 30 Years 


\N PROCESSING COMPANY 
Foot of Beardsley Street 
San Diego (13) California 


futures 
soybeans, oil, meal 


Call ARTHUR C. HARRISON at STATE 2-1700, CHICAGO, ILL. 
Our direct wires to the Memphis Merchants Exchange, New York 


Produce Exchange, New York Cotton Exchange and the Chicago 
Board of Trade enable us to render unexcelled service to the trade. 


Mitchell, Hutchins & Co. 


One Wall St. Chicago Board of Trade 231 8. La Balle &. 
Merchants Exchange of Memphie Chicage 
Now York 8 New York Stock Exchange sT 
Digby .4-0700 and Other Principal Commodity ° 


and Security Exchanges 


HAMMERMILLS 


™20" SERIES — 45-200 H. P. — with Dixie's Famous Patented 
Separate Fan Drive, which permits high lifting of ground material and 
guaranteed capacity increase, with “no-choke” or plugging of air lines. 


he Grea 


Advance information and Prereg 


Monufactured By 


DIXIE MACHINERY MANUFACTURING COMPANY 


Division of Bath Iron Works Corp. 
Distributed Throughout the U.S. by 


JOHN J. WOODS & SONS 550 
Kansas City 10, Missouri 


DON’T BUY ANY HAMMERMILL UNTIL YOU'VE SEEN THE NEW D/X/E!/ 
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Check These Methods 
of Meeting Competition 


By Martin Francis | 


S 


tition 
feed 
thought to his competition and how 
he can meet it. But there is no need 


OME bad dreams that feed deal- 


tha 
the 


ers have now and then no doubt 
can be traced to fear of compe- 
Any dealer worth his formula 


must, of course, devote some | you 


to think about competition so much | 


gathering, your blood pressure rises, 


muscles tighten. 
There is 


meet competition, if a dealer will but 
realize it. It is: Be Yourself and Con- 


duct Your Business in Your Own 
Way. 
The biggest mistake that some 


dealers make is to ape their competi- 
tion 100%. If this top notch competi- 
tor does this, then the aping competi- 
tor follows suit. First thing you know 
he does everything his competitor 
does; he’ is a small replica of the 
bigger fellow. 
Ape Good Practices 

Now it is all right to ape some of 
the things which a competitor does. 
For example, if he keeps regular 
hours, runs a neat place of business, 
trains his employees, you can profit 
by doing the same. 


t when you meet a competitor on 
street, at church or at some farm 


break out into a sweat and your 
effective 


a very way to 


Write Us for 


MINNESOTA SP 


APVERTISING CAPS for... 
the Most In Publicity and Good Will 


121 N. 4th St., Minneapolis 1, Minn. 


But—and this is the important part 

add a little spice to give a different 
flavor to the merchandising cake, so 
that folks can say, “John certainly 
has his own way of doing things.” 

Make an analysis of every competi- 
tor you have. Do any of them con- 
duct a farm to farm canvass? No. 


Samples and Prices 


ECIALTY CO., INC. 


Then, it may pay you to do some cold 
canvassing in your trade area, mak- 
| ing it one merchandising idea you 
| specialize in. Give every farmer you 
call on a souvenir, such as a picture 
of him with his hogs, cattle or poul- 
try, a corncob pipe with your name 
on it, a pocket comb, a calendar, a 
farm record book, or his wife some 
hot plate holders. 

If others don’t canvass and you do, 
then you are going to gather facts 
about local feeding conditions that 
your competitors won't have. You'll 
talk to more farmers face to face 
than they do. You’ll learn about more 
special feed and farm needs before 
your competitors do, and being in on 
the ground floor you'll get a heavy 
percentage of this new business. 


SS 


*Keg. U.S. Pat. Off. 


Complete the picture 
of an efficient broiler ration with U.S. 1. METHIONINE 


Squeezing the last ounce of efficiency 
from a well-balanced ration is the goal of 
every one of your feeders. More and more 
poultry growers are finding that feeds 
which are supplemented with “free” 
methionine give greater feeding efficiency, 
in addition to increasing growth and im- 
proving feathering. 

Even in a long race, the champion fre- 
quently wins by only a small margin. If 
you want to put your feeds into the cham- 
pion class -- the absolute tops for feeding 
efficiency and growth results—use the plus 
factors of “free” methionine in your for- 
mulas, Put methionine into the picture. 
It is important, both to your customers 
and to your own business, that you plan 
now for your supply of U.S.I. pt-Methio- 
nine (feed grade). 


< 


= 


- 


= = 


U.S.1. Products 
for the feed industry 


® U.S.1. Antibiotic Feed Supplements 
(bacitracin and procaine penicillin) 


PIONEER U.S.1. Vitamin Biz Supplements 
PRODUCER U.S.1. Vitamin Biz and Antibiotic Feed 
OF = Supplements 
METHIONINE : ® Curbay* B-G, dried molasses fermentation 
solubles 


® Special Liquid Curbay*, molasses distillers 
condensed solubles 

* Vacatone* 40, molasses distillers dried 
solubles 

U.S.1. Riboflavin Products 

U.S.I. Choline Chloride 

U.S.1. Niacin 

U.S.I. Calcium Pantothenate Products 

U.S.|. Dt-Methionine (feed grade) 


= 


= 


Call or write your nearest U.S.1. office for information and prices. 


NDUSTRIAL CHEMICALS CO. 


Division of National Distillers Products Corporation 
Dept, FS,120 Broadway, New York 5, N. Y. 
Branches in all Principal Cities 


Sure, your competitors meanwhile 


| may be getting ahead of you on ad- 


vertising appeal and staging special 
sales but don’t worry. You can’t do 
everything. Be content to ride that 
farm to farm canvass idea hard, so 
that you are known as the dealer 
who helps farmers work out feed 
schedules right on the farm—more so 
than any other dealer in the area. 


Establish an Annual Event 


Do your competitors stage annual 
contests? If they don't, then you can 
do it. Do they have a birthday and 
wedding greeting card list? If not, 
then you can establish one. 

How about advertising? Study the 
advertising layouts and copy that 
your competitors use, Are they more 
or less the same? If so try to get an 
advertising appeal which is different 
in layout and copy. Get a slogan, a 
trademark, a caricature — anything 
which will stamp you as different 
from the others. 

I know a farm dealer who con- 
ceived the idea of dropping display 
advertising and using classified in- 
stead. He began using about 20 classi- 
fied ads a week, stregsing different 
products. This advertising began to 
pull and for about a year the dealer 
enjoyed an excellent return from ad- 
vertising. 

Then his competitors caught on. 
They, too, began using classified and 


HAY WANTED 


Alfalfa or clover mixed. 
We buy hay year round. 


Garelick Bros. Farms, Inc. 


Franklin, Massachusetts 


OU 
PELLETS 
America’s largest selling pellet for 
producing CAPONETTES! 


Indianapolis, Ind 
Cumberland, Ind. 


Anderson Box Co. + 
Mid. Wick & Fry «+ 


Do You Need a 


BULK FEED 
and 
GRAIN TRUCK? 


WRITE TODAY for informa- 
tion about a Simonsen Unloader 
to fit any truck with a standard 
grain or stock box. 


SIMONSEN MFG. CO. 
Dept. FS QUIMBY, IOWA 
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98 
Aid 
YOUR SALES AID 


AB A 


Chalk up another development for Bemis . . . and another sales 
boost for your feeds. Use the new Bemis Kitchen-Aid Bags . . . ideal 


for towels, scarves, curtains and aprons. 


Housewives all want the fine border-design prints they get from 
these emptied bags. This gives your brand a big edge ... when you 
pack in Kitchen-Aid. Get the jump on your competition. 

Ask your Bemis Man for complete details immediately. 
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FEEDS 


DISTINCTION 


Feeds must be judged by the “company 
they keep.” Distinction in quality is up- 
held when registered ingredients include 


SPECIAL PREPARED 


STEAMED 
BONE 
MEAL 


Guaranteed 70% Bone Phosphate of Lime 
The buyer knows it... the animal shows it 


Get our contract proposition by 
contacting your nearest Wilson 
Plant, or communicate with 


WILSON & CO. 


4100 §. Ashland Avenue 
Chicago 9, lll. (Dept. R. W.) 


Distributed in leowa. by 


V. A. MAGNUSON 


SALES COMPANY 


804 10th Street West Des Moines, lowa 
Des Moines 9- 7897 


| reduced their display ads. The first 
dealer then cut down on his classified 
| to about 10 weekly and increased his 
| display space. 
| “J’'m still ahead of them,” he said. 
“They're still in classified and I’m in 
display —and getting results, too. 
You've got to shift mediums now and 
then to see which brings best results 
at the time.” 

How about grinding and mixing at 
your place of business? Are you mak- 
ing full use of your facilities in this 
respect? Do you publish enough ads 
urging farmers to use their own 
grains with your concentrate at cer- 
tain seasons of the year, with your 
mill doing the mixing? This type of 
business is going somewhere — you 
may as well get it. 


Emphasize Mixing, Grinding 
The farmer who likes to use home 
grown grains and concentrate is go- 
ing to use some formula feed now and 
then during off seasons, or when he 
| has poor grain crops. Get him com- 
| ing to your mill, regardless of what 
| he buys. Sometime he’ll buy a wider 
| variety of the products you sell. If 
| other dealers in your area are not 
| making the most of their mixing and 
| grinding facilities, here is your chance 

to get the most value out of them. 

Stage a grinding and mixing day 
once every two weeks. Offer special 
prices on concentrate and supple- 
ment to be used in mixing on those 
days only, Perhaps you can also offer 
some free coffee and doughnuts on 
those days. Highlight the special 
grinding and mixing days. You can 
be quite sure this will be an approach 
your competitors will not use. They 
like to feature other merchandise 
needs in their promotions, as a rule. 

But you—if you really want to 
meet competition — and get the cus- 
tomers to notice you— you want the 
different approach whenever it is 
practical and timely. 

How many of your competitors are 
sending farmers special thank-you 
letters when they pay their feed bills 
on time? If they don’t, then here is 
your chance. 


A “Thank You” Pays Off 

Everyone likes to be thanked for a 
purchase, or payment of a bill. Just 
don’t send back a stamped receipt. 
Enclose a little “thank you” note. 
Show the customer you appreciate 
his paying his bill on time. Suggest 
one item for him to buy that month. 
In this way those special thank you 
notes will pay for themselves in more 
ways than one. 

You need write only one such letter 
a month. Your office force can auto- 
matically type and send them to each 
account that pays on time. 


shellbuilder 


is as important for high 
quality egg production 
as anything a feed 
dealer sells. 


MELROSE BUILDING, HOUSTON TEXAS 


A growing mountain of oyster shell —ready to be shipped 
to the plant where modern machinery and experienced men 
will turn it into sacks of Shellbuilder. Close inspection during 
production assures you of top quality in every sack you buy. 


COMPANY 


How about feed and farm informa- 
tion? Farmers need and like it. What 
are your competitors doing in this re- 
spect? Perhaps you can make your 
feed folders rack more attractive, 
more useful, cleaner than those of 
your competitors. Perhaps you can 
post more good testimonial letters, 
photos of good herds and flocks, than 
they can. Perhaps you can create 
such an atmosphere of interest around 
this display spot in your store that 
farmers will naturally look to you 
as their ‘first source of feed infor- 
mation.”’ Maybe they'll learn to come 
to you first when they have a feed 
management problem. If they do, you 
really have scored in the competitive 
battle. 

Use Truck Signs 

Last but not least you can create a 
huge wooden sign which looks like 
a bag of feed, fasten it inside your 
truck body or to the outside, so that 
it is visible from both sides. Perhaps 
this bag of feed is 10 ft. high. The 
copy on the sign can say, “The Big- 
gest Bag of Feeding Value in the 
County.” You imply, of course, that 
the amount of value in your bags of 
feed is very, very high. Yet you are 
not knocking your competitor. But 
you can be sure that he won't have 
a sign like that. 

As a feed dealer, whether your 
volume is small or large, assert your 
individuality. Use some of your com- 
petitor’s ideas, but be sure to high- 
light some of your own. That's one 
of the sure ways to progress. 


SPLICING BELTS 

Before a belt can run straight and 
true the ends which are joined to- 
gether must be cut perfectly square. 
Or if one of the ends is out of square, 
the other end must be out the same 
amount in the opposite direction. 
Without a square or a belt-cutting 
machine it is possible to insure a 
Straight-running belt by lining up 
the two ends of a belt, turning one 
end completely over the other and 
trimming both ends at once. But it 
is best to use belt cutters.—Power 
Transmission Council. 
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Broilers Feed Containing 


Win Pennsylvania 


Judged Best of 528 Entries 


Feeds containing Dr. Salsbury’s Nitrosal or 
3-Nitro Powder produce broilers of superior 
quality...as further proven by Richard Bauer, 
Spring City, Pennsylvania. Topping 528 en- 
tries, Richard Bauer won the Grand Cham- 
pion Award in the 1952 Pennsylvania 
Junior Chicken-of-Tomorrow Contest. The 
feed he used contained Nitrosal. 


Judges, for this state-wide contest, declared 
Richard Bauer's 12 dressed broilers among 
the finest they had ever seen. These 1114 
week old birds averaged 3.54 pounds dressed 
weight with a feed conversion of 2.9. 


High school freshman Richard Bauer says, 
“I finished off my birds two weeks earlier 
and saw no sign of coccidiosis in my flock” 


“On The Alert” 
For Extra Sales? 


Mix Dr. Salsbury’s Nitrosal or 3-Nitro 
Powder in your feeds. Send for Nitrosal or 
3-Nitro bulletins...and special prospectus 
on 3-Nitro laying mashes; and 3-Nitro hog 
feeds. 

DR. SALSBURY’S LABORATORIES 


Charles City, lowa 
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Contest 


Left to right: Edgar Burton, (Spring Raymond Bauer; Richard Bauer, hold- 
City Vo-Ag Teacher); Mr. and Mrs. ing Grand Champion Award. 


Grand Champion broilers entered by 3.54 pounds; age, 114% weeks; feed 


Richard Bauer. Average dressed weight, conversion, 2.9. 


Choice of TWO PRODUCTS 


NITROSAL 


Provides Growth Benefits 
Plus Coccidiosis Prevention 


SALSBURY 


Provides Growth Benefits 
Without Coccidiosis Prevention 


Proven in Field Results on Over 
300 MILLION Broilers 


Either Dr. Salsbury’s Nitrosal or 3-Nitro Powder 
gives your feed these money-making growth 


Faster Growth - Lower Feed Cost - 


benefits... even with Vitamin B,, and Anti- 


biotres in the feed. 


Redder Combs - Yellower Skins 
Better Feathering - Higher Market Value - More Profit Per Bird 


NITROSAL ALSO PREVENTS COCCIDIOSIS 


3-Nitro Powder For 
Laying Mashes 


Helps chickens fully mature quicker, 
develop better with added vitality... for 
higher egg production. 


3-Nitro Powder For 
Hog Feeds 


Provides 279% faster weight gains... 
on 14% less feed per pound of gain. 
Makes your hog feeds more profitable. 


N EW Product to 


MIX IN YOUR FEED 


to control 


C.R.D.° 


*Chronic Respiratory Disease 
(Often called Air-Sac Infection) 


OR. SALSBURY'S 


PARANATE 


Send For Special Paranate Bulletin 
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ARY BROOKS, who was a 
M good typist, always came to 
the feed mili one night a 

month with her husband to type the 
stencils for his monthly bulletin to 
farmers. While she typed the pages, 
Joe worked on advertising problems. 
Now, as Mary looked at the sheets 


— 


JOE 


BROOKS FEED MILL. 


n 


Farmers Want to Learn 


which Joe had given her, she said, 
“Joe, aren’t you devoting an awful 
lot of space to feed and farm advice 
this month?” 

“I'm increasing that department a 
little,” Joe said. ‘I've come to the 
conclusion that farmers will absorb 


more of it.” 


BROOKS 


“You've been giving them a full page 
every month,” Mary said thought- 
fully, “and now you've doubled it. 
Don’t go overboard.” 

Joe grinned. “I expected your re- 
action, and I’m glad to have it. Mary, 
that two-page educational stuff on 
farm and soil management and feed- 


The feed! 
Minnesota’s 


OIL FEED 


Processed exactly like Minnesota Linseed 
Oil Meal, this 22% oil feed is from 

broken flaxseed and other oil seeds. To 
mix into your own dairy and cattle 
formulas, we recommend a mixture of 
10% to 50%. You can expect almost the 
same results as pure linseed meal—and 
the savings are substantial. 


It’s Efficient! 


It’s Mildly Laxative! 


it’s Nutritious! 


it’s High Protein! 


Write... 

Wire... 
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innesota 
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ing advice may be a bonanza to us. 
It may be the thing that will put us 
way out in front of our competitors 
for a while.” 

“How’s that, Joe?” Mary, a pen- 
ci] in her hair, turned to look at her 
husband whose shirt sleeves were 
rolled to the elbow as he worked at 
his desk. 

“Last week I read a report from 
the University of Illinois on a farm 
education survey they made among 
2,500 widely scattered farmers,” Joe 
said earnestly, ‘‘and I got a shock.” 

“What did it say?” 

Joe crossed a leg and tapped on 
the desk with a pencil tip. “That sur- 
vey indicated that three-fourths of 
those 2,500 farmers indicated that 
they would attend agriculture classes 
if local courses were offered in the 
subjects in which they showed an 
interest.” 

“Really?” 

Joe nodded enthusiastically. “And 
almost all those who would attend 
classes also wanted regular visits to 
their farms by their teachers. Others 
who did not care to attend classes 
wanted individual help on their farms. 
Do you get what that means, Mary?” 


Hungry for Advice 

“Sure, I do,”’ she said. “If that Illi- 
nois survey is representative of other 
farming areas—and I don’t see why 
not—it means that farmers are more 
hungry for good agricultural train- 
ing and farm and feed advice than 
many people have suspected.” 

“Exactly!” Joe said. “You have a 
sharp, quick mind, Mary, besides 
being a sweet little bundle of nice- 
ness.” 

Mary smiled and touched her hair. 
“Why, thanks, Joe, you make me all 
flustered. It’s been a long time since 
you complimented me.” 

“Oh, has it? Well, I think compli- 
ments about you lots of times. Maybe 
I'll talk them aloud more often. Now 
about this ag education business— 
that survey brings out a point I have 
often suspected, namely, that the 
farmer is eager to learn but doesn’t 
want to ask for too much help. If it 
is offered to him, he'll take it.” 

“Well, our attendance at the an- 
nual feed clinic has always been won- 
derful,” Mary said, “and when you 
have had meetings at crossroad halls 
and church basements, there has been 
a fine attendance, too.” 

Joe got up and sat on the edge of 
the desk. “Yes, farmers have turned 
out for those things, and we are go- 
ing to continue such promotions. But 
at the same time I am going to 
launch a bigger education program 
through my monthly bulletin, and I 
think I'll get good results. The addi- 
tion of those two extra pages, printed 
on one sheet, will not cost very 
much.” 

“And you think farmers will read 

“I’m going to give it a real trial, 
Mary,” Joe said. “I’m going to ask 
farmers what subjects they would 
like discussed in that bulletin and 
then I'll get the right information 
and print it. One reason why I want 
one sheet devoted to information is 
that I am going to urge farmers to 
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tear out that sheet as it appears each 
month and save it for reference.” 

Mary smiled. “I think I have a bet- 
ter idea than that.” 

“I doubt it.’’ 

“Wanta bet?" 

Joe _ straightened  challengingly. 
“Ten dollars.” 

“Good. Ten dollars, it shall be.” 

“Now,” Joe said briskly. ‘‘What is 
this idea of yours?” 

The Woman’s Angle 

“Well,” Mary said mischievously. 
“It involves women. No idea will click 
until it considers the woman angle. 
You know how careless men are. 
After they read something and throw 
it aside, they'll say a few days later, 
‘Where the heck is that magazine 
I was reading? I laid it right on the 
table only yesterday.’ And where 
does the good wife find it, Joe? Right 
under the pillow which Friend Hubby 
has against his back on the daven- 
port. No, men will never save those 
bulletin pages. The women will have 
to do it.” 

Joe winced at Mary’s description. 
“Is that your idea—have the women 
save them?” 

“Part of it,’ Mary said. “But it will 
cost you money. Offer $25 in prizes 
to farm women who keep all your 
educational pages for one year and 
who bring them in and display them 
here in a neat colorful folder. First 
prize $15; second prize $7 and | 
third $3.” 

Joe whistled. “Well, I'll be darned. 
Maybe the women would save those 
sheets.” 

“Another thing,” Mary went on. 
“Offer a free gift to every farm 
woman entering the contest who 
brings her book here for display. In 
other words, every entrant a prize 
winner. Just some small gift, Joe. 
Leave it up to me. Now get busy and 
get in some good feed advice into 
those educational pages for next 
month so we can sell more feed to 
pay for this.” 

The feed dealer took out his 
pocketbook, and without a word laid 
a ten dollar bill on the desk beside 
Mary. She grasped it quickly, with a 
squeal of delight, “Oh, that'll just pay 
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for a darling new hat I saw down at 
the Leader this afternoon.” 

“Another hat!” groaned Joe. “The 
closet’s full of them now and you've 
only worn some of them five or six 
times.” 

Mary got up and put her arms 
around her husband. “Oh, come now, 
dear,” she teased. “You know the 
men like to have their wives look 
pretty. A hat does so much for a 
woman.” 

“That's what a bald headed man 
says, too, about his hat,” Joe said 
sadly, “but he never buys more than 
one or two hats a year, if that many.” 

“Oh, well,” Mary said brightly. 
“Women are different.” 

“And expensive,” Joe said, rolling 
down his sleeves. “They raise Cain 
with a budget.” 


HUGE AGRICULTURAL ARMY 

Two out of every five workers—or 
25 million of the total labor force of 
61 million persons in the U.S.—are 
engaged in supplying consumers with 
food and fiber. 
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_ VITAMINS A and D 
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facturer. They judge him by his record of reliability, his 
effort to meet delivery dates, his willingness to give a full 


measure of service. 


We welcome the challenge of the toughest three-letter 


word in business. We believe the attention big buyers of 

The word on a Multiwal! buyer's tongue just after he’s Multiwalls pay to the extra factors—dependability, for 
said, “Well, as long as we order by specification, | guess instance—has a lot to do with their giving Union a greater 


one brand’s as good as another 


Executives who purchase more than 85 per cent of all 


Multiwalls have a big BUT there. 


proportion of their Multiwall business. 
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MAXIMUM PRODUCTION | 


minimum maintenance 


with the— 


“MASTER” 


Instant Screen Change 
From Service Floor 


chains, pulleys or sprockets 
necessary. A simple push-pull 
movement of the control rods 
changes screens from the serv- 
ice floor, while the hammermil] 
is operating. 


HAMMERMILL 


The patient who had been waiting 
in the dentist’s reception room for 
two long hours was now in the chair, 
and humming a tune as the latter 
assembled his instruments in prep- 
aration to put in some fillings. 

Said the professional man, “You 
must have been to see Oklahoma re- 
cently. I notice you’re humming The 
Surrey with the Fringe on Top.” 

Smiling, the patient replied, “On 
the contrary, doctor, I’ve been look- 
ing at the buggy ads in your maga- 
zines out there.” 


¢ 


Junior was one of those little ter- 
rors, and Papa was surprised when 
Mama suggested they buy him a 
bicycle. “Do you think it will im- 
| prove his behavior?” Papa asked. 

“No,” replied Mama grimly, “but 
it will spread his meanness over a 


wider area.” 


Comment on a glamour gal in a 
television show: 

“What an evening gown! You could 
not tell whether she was inside, try- 
ing to get out, or outside trying to 


get in.” 


During World War II a new re- 
cruit joined the company, and as he 
trudged along to report to head- 
quarters, a staff car with two stars 
on its pennant, denoting rank of ma- 


Instant Accessibility 
of All Working Parts 


Because all Jacobson hammer- 
mills are designed to permit 
quick exposure of all working 
parts, operators are not tempt- 
ed to omit routine inspections. 
Worn or weakened parts are 
easy to detect and replace. 


Write for Bulletin 1152 


Check These Features by Visiting Booth 611—The Feed 
Industry Show, Buffalo, N. Y., June 8-9-10 


JACOBSON MACHINE WORKS 


Over 43 Years of Continuous Service to the Feed Industry 


1076 TENTH AVE. S. E. MINNEAPOLIS 14, MINNESOTA 


jor general, drove up. The new re- 
cruit failed to salute and the officer, 
a stickler for military comportment, 
stopped the car and got out. 

The recruit stiffened to attention 
as the officer approached and roared, 
“Soldier, don’t you know what those 
two stars on the flag of my car 
mean?” 

“Yes, sir,’ gulped the new recruit. 
“It means you have two sons in the 


service.” 


Over a cup of tea Mrs. McBride 
and Mrs. Clancy were discussing 
their sons in Korea. 

“Mike writes he’s been in the hos- 
pital but is getting around with a 
jeep whatever that is,” said 
Mrs. McBride. 

“Why, it’s an automobile,” replied 
her friend. 


“Glory be,” said Mrs. McBride, 
“and I was thinking it was a female 
Jap.” 


Middle age is when a night out is 
followed by a day in. 


The saleswoman at the perfume 
counter held out a small vial. “This 
brand,” she said nonchalantly, “has 
proved quite effective. It has a chlo- 
roform base.” 


Physicians are giving so much medi- 
cine hypodermically that nature will 
probably soon adapt man to meet 
changing conditions by equipping his 
circulatory system with several con- 
veniently located intake valves. 


A poor Persian asked a prophet 
whether Satan had a wife. The 
prophet assured him that Satan 
hadn’t one. 

“Alas,” said the :.an. “What have 
I done to merit a greater punish- 
ment than Satan?” 
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Tor better feed mixing 


THE MAGIC LIQUID WHICH IMPROVES 
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DEPOSITS 


MC-47 deserves a thorough investigation 
by every progressive feed operation. 

It is a sound investment which 

pays off in many ways. Here's why! 


MC-47 has been tried by 

many feeders and feed manu- 
facturers under a wide range 
of management conditions. 
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University of California, 

Davis, Calif. and Colorado A & M, 
Fort Collins, Col., 
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ALFALFA MEAL 


—and availability 


National’s extensive manufacturing 
and storage facilities make it possible 
to emphasize the availability of its 
field-Fresh alfalfa products. 


Each year the company pro- 
duces, and makes available, a vast 
tonnage of high quality dehydrated 
alfalfa products at its many wide- 
spread plants located in America’s 
richest alfalfa-growing areas. 


NATIONAL ALFALFA DEHYDRATING & MILLING CO. 


GENERAL SALES OFFICE—Merchants Exchange Bldg.—ST. LOUIS, MO. 
General Offices—LAMAR, COLORADO 


National 
has the 
meal 


and the 


service 


— across.4 and — 


28——FEEDSTUFFS, May 30, 1953 


Rat Control for 


Grain Storage 
By Dr. D. W. Hayne 


CERTAIN amount of under- 

standing of basic biology is re- 

quired to appreciate the hows 
and whys of rat control. The rate at 
which rats can multiply is proverbial- 
ly high. The theoretical maximum 
rate is based on these facts: That rats 
may breed at the age of three months, 
averaging nine embryos a litter and 
with a gestation period of a little 
over three weeks. This all adds up to 
a total of about 135 young frorn one 
female in one year. Note that this 
takes no account of the offspring of 


_ PRODUCERS and DISTRIBUTOR: 


FISH SOLUBLE 
CONCENTRATES 
20 North Wacker Drive 


Chicago 6, m. 


her daughters, granddaughters and 
so forth. Fortunately, this theoreti- 
cal rate of increase is never realized, 
so far as we know. 

There seems to be a natural law, 
governing all living things, which 
controls the rate of increase of popu- 
lations, whether they be of rats, in- 
sects or birds. This law has extremely 
practical implications in rat control 
and seems to be that the closer the 
number of animals comes to the up- 
per limit of its numbers, the slower 
will be the rate of increase. 


W. ¢. PRATT COMPANY 


This upper limit of possible popula- 
tion has been called the carrying ca- 
pacity. You may have heard this term 
in connection with the Michigan deer 
herd. Every farmer with livestock 
knows that his pasture will carry only 
so many animals. So it is with rats. 
Each farm has an upper limit for 
the number of rats which it can car- 
ry. This limit is set by the amount 
of food and shelter present, and by 
certain mysterious social require- 
ments of the rats. When rats are 
crowded, which means when the 
numbers are approaching the upper 
limits, then there is an increase in 
fighting, eating of young and canni- 
balism. These mortality factors do 
not decrease the population level; 
they simply prevent it from going 
higher. 

Going back to our theoretical rate 
of increase of about 135 young per 
year per female, we may compare 
with that the findings of a study 
which found the rates of reproduction 
in two wild populations to be 14 and 
35 young weaned per female per year. 
These rates are much lower than the 
maximum but high enough to give 
trouble. The difference between these 
rates and 135 represents the reserve 
ability of this species to fill an empty 
habitat. 

Now all of this apparently theor- 
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No big inventories...you can get more VITA- 
RICH in a hurry when you want it from any of 
Thompson-Hayward’s 18 centrally-located ware- 
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for young and growing chicks. Enriched 
with Vitamin By2. 


VITA-RICH 


provides essential vitamins for higher egg 
production and hatchability. 


VITA - RICH for Swine—fortified 


with antibiotics and Vitamin B12. Helps pro- 
duce surer, faster, low-cost gains. 


VITA ws RICH for Hogs—Farm- 


tested supplement for starters and fatteners. 
A sound vitamin formula. 


VITARICH in 


Bi2 and tested antibiotics for faster growth 
and better health. 


1’ VITA-RICH for Cattle—a low- 


cost supplement thot shows superior results 
in calf meal, beef and dairy rations. 


EDITOR’S NOTE: The accompany- 
ing article is the text of an address 
presented by Dr. Hayne at a grain 
sanitation school held recently at 
Michigan State College under the 
sponsorship of the Michigan Millers 
Assn. and MSC. Dr. Hayne is a staff 
member of the MSC department of 
zoology. 


etical biology has a real meaning in 
control] of rats. We have at our dis- 
posal two general methods of con- 
trol—First, reduction of numbers 
present, mostly by poisons, and sec- 
ond, ratproofing and sanitation. 

There is a fundamental difference 
in these methods. When one reduces 
the numbers of rats and does nothing 
else, the effect is simply to take the 
natural brakes off the rate of in- 
crease. While there will be tempor- 
arily fewer rats, the rate of increase 
of those remaining will soar up to- 
ward the maximum, until the num- 
bers catch up. To restate this, the 
better the job of poisoning we do, the 
easier the living for those rats re- 
maining. 

With a program of farm sanita- 
tion, on the other hand, fundamental 
changes are made in the environ- 
ment, the carrying capacity is re- 
duced, and natural forces soon re- 
duce the numbers to the new low- 
ered natural level. Under the right 
conditions, the new level can be made 
very low. 

This biological approach to rat 
control has been emphasized here be- 
cause, in the long run, it is the best 
way and the only hope for a perma- 
nent solution. It isn’t as glamorous as 
a new poison, and it is not a cheap 
or easy method. On many Michigan 
farms such a program must go slow 
and be planned far ahead. In the 
meantime it will be necessary to 
keep fighting down the rising num- 
bers of rats with short-term methods. 

Ratproofing 

From the viewpoint of grain sani- 

tation, ratproof storages seem to be 
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the only answer. Rodents in small 
numbers can foul grain, and no mat- 
ter how well kept a farm is, a cer- 
tain number of wanderers may be ex- 
pected to explore the premises and 
to find unprotected grain. 

New storages should be rodent 
proof; this seems clear. For older 
storages, extensive use may be made 
of sheet metal, of galvanized hard- 


ware cloth of % or % in. mesh, or of 
expanded metal lath, the choice de- 
pending upon the weather exposure 
and the use intended. Ventilation 
openings should all be screened. 
The economic aspect is important 
here, for proper storage, whether the 
erection of new or the improvement 
of old, costs money. This means that 
to store grain properly on the farm, 
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CALCIUM and TRACE ELEMENT PRODUCTS 


Regular Calcium 
Dustless Calcium 
@ Electro (Free-Flowing) Calcium * 
Pellet Machine Calcium 
® Stable lodized Calcium * 


the farmer must plan ahead, and 
quite likely the smaller, occasional 
producer of wheat will decide more 
often to sell his grain at harvest. 


Poisoning 


Reduction of rats by poisons is 
a temporary measure but often nec- 
essary. Also, unfortunately it is much 
easier to try some new poison than 
it is to face the hard realities of farm 
sanitation. 

The best generally useful rat poi- 
son is warfarin. For farm use we rec- 
ommend buying the so-called concen- 
trate and mixing a bait according to 
one of these formulas (recommended 
by the U.S. Fish & Wildlife Service): 


i, 

Corn meal (freshly ground, if 
Rolled or ground oats ...... 20% 
Powdered sugar .........- 5% 
Vegetable or mineral oil .... 5% 
Warfarin (.5% concentrate) 5% 
100% 


HIGH- LEVEL: BLASTING | 


? 


@ Manganesed Calcium 
® Stable lodized-Manganesed Calcium 


Shellmaker Calcium Grit 
Trace Mineral Premixes 
Farm-Cal for Farms and Gardens 


“Pioneer Producers of Trace Elements Products" 


“fADIUSTABLE DRILLS 


Fred Lang 


JOINS AGENCY—Fred Lang, editor 
of The Poultryman for more than 
seven years, will join the Nemarow 
Advertising Agency, Inc., Vineland, 
N. J., as vice president on June 1. 
Mr. Lang is a graduate of Rutgers 
University, where he specialized in 
poultry husbandry, and the Charles 
Morris Price School of Advertising 
and Journalism. 


2. 
Corn meal (freshly ground, if 
45% 
Rolled or ground oats ..... 45% 
Vegetable or mineral oi] ... 5% 
Warfarin (.5% concentrate) 5% 
100% 
Because warfarin acts slowly, and 
gradually causes internal hemor- 


rhage, it must be consumed for sev- 
eral days to be effective. A single 
dose is not effective. If a warfarin 
poisoning campaign is commenced 
and then stopped short of comple- 
tion, the rats will recover and the 
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whole attempt will be wasted effort. 
All of this means that warfarin baits 
must be exposed with more care, bet- 
ter protected, and better tended than 
other poisons have been. 

The best method of baiting is to 
use regular stations, which may range 
from bait boxes with hinged lids to 
the simple form of a piece of plank 
tacked against the wall at a slant, 
with the bait behind it. Bait stations 
should have a cup or two of bait as 
a minimum, with more if it is eaten 
Stations should be tended every day 
the first week and less often there- 
after. Ideally, stations should be 
maintained continuously. 

There may be a few hazards in the 
use of warfarin where general farm- 
ing is practiced. Any warmblooded 
animal which eats the bait may be 
affected, and killed if enough bait 
Bait must be kept from 
stock and from dogs. Cats may be 
sickened or even killed when war- 
farin is used, apparently from filling 
up on rodents which are carrying a 
poison bait and which may 
be easy to catch after the chemical 
has started to act. Cats should be 
confined for at least the first week 
of warfarin use 

Where there is an unusually heavy 
infestation to begin with, a prelimi- 
nary baiting with red squill is rec- 
ommended. Red squill is less expen- 
sive and will kill many of the rats; 
then it should be followed by war- 
farin. A_ biologically standardized 
form of red squill should be used. The 
powder may be mixed with a cereal, 
meat or fish bait at the rate of about 
1 part red squill to 14 parts of 
bait (about 5 oz. red squill to 4 Ib. 
bait). Prebaiting improves the effec- 
tiveness of red squill. This means that 
unpoisoned bait should be distributed 
for several days, until the rats are 
accustomed to eating it; then the 
same bait, but now poisoned, should 
be distributed at the same points. A 
major advantage of red squill is its 
relative safety, since it is of low 
toxicity for most animals except rats. 

Antu.--This is an efficient rat poi- 
son which has one defect in that 
those rats which survive a less-than- 
lethal dose acquire an immunity 
which lasts for a number of weeks. 
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instead of 


Antu may well be used 
red squill for a preliminary poison, to 
be followed by warfarin on a contin- 


uing basis. It is recommended for 
use at intervals of two months or 
more. 


The newer, water soluble warfarin 
(warficide) is not yet generally 
available to farmers, although it is 
being used in large grain storages. 
It is uncertain as yet just how this 
will fit in on a general farm where 
water is usually quite available to 
rats. 

Other Methods 


For the use of this audience, the 
following listing is made of methods 
which are not recommended but 
about which questions are often 
raised by farmers. 

Traps, ordinary snap. If used in 
sufficient numbers (several dozen to 
100 on a farm) and if used with 
persistence and skill, traps will cut 
down the rat populatw. Under or- 
dinary conditions, using a half dozen, 
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Tests from 1% % moisture 
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MOISTURE TESTER 


New Charts check with gov- 
ernment inspection points, 
assure the accuracy of your 
report. 


“Memory-refresher™ instruc- 
tion panel on the top en- 
ables even inexperienced 
workers to test grain quick- 


New Voltage Stabilizer 
prevents fluctuation, insures 


ly. accurate reading. 

Simplified funnel quides let ae 
you easily slip the funnel > New Built-in thermometer 
in position. simplifies temperature 
readings, saves you time. 


Stainless steel top lasts 


longer, stays clean. 10 


New Dial-type selector {4 3 
switch speeds your meter I ’ An improved dust-proof 
reading. / cabinet keeps your 400G 

operating accurately longer. 


Larger, easy-to-read charts 
help you get an accurate 
moisture analysis faster. 


New stronger frame with- 
stands rough handling. 
double strength, protects 


2 New glass meter cover is 
your meter from accident. 


New gray crackle finish re- 
sists chipping, scarring. 


trouble-free design saves maintenance. ‘ey 


722 CONVERSE BUILDING 


WRITE TODAY for a complete descrip- 
tion, send serial number of your old 
Steinlite for estimated trade-in value. No 
obligation, of course. DBU 
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Get the FACTS which ant 


to show tables or sets of fi 


Now —for the first time—a complete, independent, unbiased review 


has been made of the effect of different antibiotics on swine! 


Nothing like this report” has ever been published before. It an- 
alyzes the several hundred experiment station tests that have been 
made on antibiotics for swine since 1949. The tests include the 
use of antibiotics for baby pigs, nursing pigs, runts, growing- 


fattening hogs and sows during gestation. 


Since the report is so detailed, no attempt has been made here 


related supporting data these 
the complete story. 

We urge you to GET T, 
studying the fu// report! Yo 
for swine! A reprint of the f 
you upon request. 


Write to Lederle at the a 


*“The Value of Ar 
Wallace, and T. J. ' 


issue of Antibiotics 


LEDERLE| 


30 Rockefeller Plaz 


| 
4 
/ 
| \ 
| 
f 
: 
= 
| 


esc 


a} 


Ar 


| 


FEEDSTUFFS, May 30, 1953——33 


gures from the report. Without the 


‘tables and figures would not tell you 


HE FACTS yourself by reading and 
u will know which antibiotic is best 


uublished paper will be gladly sent to 


ddress below. 


itibiotics in the Nutrition of Swine—a Review” by R. Braude, H. D. 
Cunha, Florida Agricultural Experiment Station. In the March 1953 


& Chemotherapy published by the Washington Institute of Medicine. 
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a HOW TO HELP FARMERS ~ 
RAISE BIGGER PIGS—FASTER | 


and help yourself to bigger creep feed sales 


FARROWING STALL 
Creep Feeder 


Remarkable New Dry Feed Trainer 
For Baby Pigs In The Early Stages 


Thanks to sugar-coated pellets, pigs 
can now learn to eat dry feed when 


only five days old... resulting in 


amazingly rapid growth. . . relieving 
sows much sooner, for more frequent 
breeding. To make such early dry feed 
training easier and more effective, 
Hawkins has designed and perfected 
(after tests in actual use) this new 
Farrowing Stall Creep Feeder. Made of 


DRI-WET 
CREEP FEEDER 
For Pigs 15 to 60 Days Old 


Made up of two pans, joined together by 
steel cross-bars which also serve as dividers, 
this Hawkins Creep Feeder teaches growing 
pigs how to eat instead of fight! Outer sides 
of the pans are angled so that feed movement 
is down and forward. As a result, there is no 
waste. Pigs can root feed only from one pan 
to the other . . . never out on the ground. 
Equally important, the Dri- Wet Feeder pans 
are porcelain enameled (easy to keep clean 
and sanitary); may be used safely for syn- 
thetic sow’s milk and water as well as dry 
feed. Also available with pans of non-rusting 
galvanized steel instead of porcelain, for dry 
feed only. Write for details today. 


Live Display 


galvanized steel with rolled edges to 
prevent scratching, it has a self-feeding 
hopper that never clogs. Self-locking 
slots in back enable two nails to hold 
the unit securely to wall or aisle panel 
(a handy position for filling hopper), 
yet it is easily removed at any time 
Low in price but high in value, this 
new Hawkins Creep Feeder will soon 
be a must in every farrowing stall! 


Attracts Many 
More Customers 


With healthy pigs growing 
rapidly in a Hawkins Pig 
Palace right in your store, 
you can show farmers how to 
save orphans and runts; con 
vert former losses into big 
extra profits! Hawkins Pig 
Palaces, Pig Diners and Creep 
Feeders make up a complete 
line that meets every hog 
raiser’s equipment needs. . . 
and helps you boost your syn- 
thetic milk and creep feed 
sales to new highs. 


not much can be done in contro! of 
rats. 

Traps, barrel, etc. Although sever- 
al kinds of barrel traps and other 
elaborate devices will catch rats, the 
labor in preparing them and the poor 
average results make them poor rat 
destroyers 

Strychnine. This otherwise very 
toxic poison has been found to be 
a very poor control for rats. It is, in 
addition, a very dangerous material 
to keep about the farm. Not recom- 
mended. 

Cyanide. This extremely toxic sub- 
stance is too dangerous to be recom- 
mended for farm use, and it is not 
adapted to use in poisoning rats. 
Don’t use. 

1080. Use of this poison is restricted 
to professional pest control operators. 
It is too dangerous for ordinary use. 
Don't Use. 

Phosphorus and phosphorus com- 
pounds. Very efficient commercial rat 
poisons (rat pastes) have been made 
from phosphorus. It is very danger- 
ous to handle, expensive, and a fire 
hazard if not properly prepared. Not 
recommended, 

Thallium. This dangerous poison is 
not much used any more for rat poi- 
soning. It is highly toxic to humans 
and is stored in the body, making it 
possible to accumulate a toxic quan- 
tity bit by bit. Not recommended. 

Arsenic. An effective rat poison if 
a high-grade finely ground quality is 
used, but toxic to humans. Used 1 
part arsenic to 20 parts bait. Not 
recommended, 

Lead arsenate (spray chemical). 
Useless as rat poison. 

Barium carbonate. Years ago this 
was much used as a rat poison, for 
it is not nearly so dangerous to han- 
dle as other rat poisons then avail- 
able. A precipitated form should be 
used, mixed one part poison to four 
parts bait. Not an efficient rat poison. 
Will not “drive rats outdoors.” Not 
recommended, 

Fumigation. Of little use on the 
farm against rats, except as tumiga- 
tion of burrows in the ground, out- 
doors. Here may be used calcium cy- 
anide dust, blown in with a pump, 
or the exhaust from a gasoline en- 
rine, conducted to the burrow with a 
piece of garden hose. Recommended 
for burrows, but only outdoors. 

“Virus” or disease. Experience in 
this country has shown that attempts 
to start a disease in a wild rat popu- 
lation are expensive and either abso- 
lutely useless or else dangerous to 
farm animals and to man. Not recom- 
mended, 

Plaster of Paris. There is no evi- 
dence to support the oldtime state- 
ment that rats may be killed by mix- 
ing plaster of paris in their food. 


MINNEAPOLIS 


Mummifying compounds, Some rat 
poisons have claimed that their com- 
pound not only kills but also mummi- 
fies the animals so that there is no 
odor. This is purest hokum. 

“Driving rats outdoors to die.” 
There is a persistent folk belief that 
some poisons, barium carbonate in 
particular, drive the rats outdoors to 
die, by making them thirsty. Any 
established rat has his source of 
water, which may be either indoors 
or out. If a building is ratproofed, 
the rats cannot get out, any more 
than they can get in. If the building 
is not ratproofed, a poisoned rat 
may die either outdoors or indoors. 
Use of any effective rat poison may 
result in odor from dead rats in the 
house, and for this reason we do not 
recommend poison for rat control in 
a dwelling. To repeat, no rat poison 
will drive rats outdoors to die. 

NEW ELEVATOR IN KANSAS 

DELPHOS, KANSAS —- Construc- 
tion of a new 200,000-bu. grain stor- 
age elevator by the Delphos Co-op 
Elevator Co. here has started. The 
new annex will give the grain firm 
a total storage capacity of 440,000 
bu. 
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fortify with 


VITAMIN 
SUPPLEMENT 


JENTATION PLANT SPEC 


im | 


Dawe’s Vitamin B,. Supplement is supplied in standard potencies and, as a basic producer, we can supply other 
practical potencies to specification. This gives you maximum flexibility in the fortification of your various poultry and 
swine rations to provide controlled, scientific amounts of vitamin B,, which is so essential to top feed performance. 

In addition to guaranteed levels of B,., Dawe’s Vitamin B,, Supplement also supplies other B-complex values. 
These plus values are yours at no extra cost when you use Dawe’s Vitamin B,, Supplement in your formulas. 

Supplies of Dawe’s Vitamin B,, Supplement are ample and conveniently available to you. Shipments may be 
made from Dawe’s plants in Chicago and Peoria, lilinois, and Auburn, Washington, or from strategically located 
warehouse stocks. 

Let us quote on your requirements. 


OTHER DAWE’S PRODUCTS FOR FEED FORTIFICATION 


Choline Chloride—Dry and liquid (non-corrosive) Forbee—Standard combinations of Riboflavin, Cal- | 


Riboflavin Supplements—Primary fermentations cium Pantothenate, Niacin and Choline 
Procaine Penicillin—Most effective antibiotic for per gram. in 16/2 Ib. tins for convenient batch 
poultry premixing of lower potencies 
Bacitracin—All-purpose antibiotic Sterol D,—Dry D, in soy or corn meal 
Pantothenic Acid Dry D,—For four-legged animals 
Niacin Fixtay—Mineral stable dry A, exclusive patent 
R-Soni¢ 2O0x—Arsonic acid effective at low levels 
bi Available singly in all standard potencies, or in combinations custom-blended to your specifications, | 


REMOWWNED FOR QUALITY: Dowe's feed fortification 
prodoets and their trademark, a genuine Capodimonte 
Porcelain rooster, the original of which is on display at 
Dawe’s Chicago office. 


laboratories, inc. 


4800 S. RICHMOND STREET, CHICAGO 32, ILLINOIS 


Distributors for Belgium: Comptoir Anversois d'lmportation, 
“COMANIMA” 13, Courte rue des Claires, Antwerp, Belgium 
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NEW DOW 
SUPPLEMENT 
INCREASES FEED 
UTILIZATION 


Here are the facts about 
METHIONINE... “building block” 


for broiler and turkey feeds 


Methionine, the essential amino acid which has 
given outstanding results with millions of 
broilers, is showing even better results with 
turkeys. When Methionine is added at low 
levels to chicken and turkey starting mashes, 
the increased feed conversion which invariably 
results enables the grower to obtain higher 
meat yield per bag of feed. In addition, Methio- 
nine-supplement improves feathering, which 
results in higher grading and better market price. 
Show your customers how they can cut their 
broiler, and turkey feed costs through the use 
of feeds which contain “added Methionine.” 
It will pay you to write for complete informa- 
tion. THE DOW CHEMICAL COMPANY, Agricultural 
Chemical Department, Midland, Michigan. 


you can depend on 
DOW AGRICULTURAL CHEMICALS 


OTHER 
GERBER 


How to Increase Your Profits 
a ee by Lowering Grain Handling Costs 


Flexible Car Loed- 
ing Spouts and Sec- 


tions. 


Steel Elevator Legs. 

Steel Spouting 


Bifurcated Car Load- 
ing Spouts and Slip 
Joints. Gerber Red 
Streak Long Wear 
Spout Sections 


Ask Us: 


If you have a grain 
handling problem, or 
need new equipment, 
write for detalls of 
our FREE engineer- 
ing plan and free 
oatalog. 


Install a Gerber Distributor to as- 
sure fast, efficient movement of 
grain. 

A Gerber serves equally well 1, 2, 3 
or more legs—up to 6 leg installa- 
tions have been made. 


Distributors are built 
Painstaking construc- 
tion in our mod- 
ern plant plus 
highest quality 
steel means longer 
less upkeep. 
Nearly 70 years’ 
experience 
has shown us how 
to build them. 


J.J. GERBER SHEET METAL WORKS, Inc. 


Se. Third St. e Telephone Lincoln 8461 « Minneapolis 15, Minn. 


Gerber 
to last. 
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| Feeding Hay 

Dangers of feeding low quality hay 
to dairy animals have been pointed 
| out in recent feeding tests at the 
Oregon State College Agricultural 


| Experiment Station. Low production, 
| abortions, calf blindness and death 


resulted among dairy cattle kept on 


| poor hay rations in tests by Dr. I. R. 


Jones of the college’s dairy husbandry 
department. Results of the OSC stu- 
dies were reported by Dr. Jones in 
a recent issue of Hoard’s Dairyman. 

The experiments made a strong 
argument for good, green, leafy hay 
which is high in carotene, Dr. Jones 
said. Bleached, low grade hay lacks 
carotene which cows convert into 
vitamin A. 

Signs of vitamin A deficiency in- 
clude night blindness, swelling in the 
legs and _ fore-quarters, abnormal 
blinking, rapid breathing, stiffness 
and loss of appetite and weight. Cat- 
tle may often lose their reproductive 


| ability or even die in extreme cases. 
' Dr. Jones said that cattle may ap- 


good condition and 
in vitamin A. He 


pear to be in 
still be deficient 


said the deficiency never occurs when 
cattle are on good pasture. Rations 
| used in the OSC experiments were 
| abnormally low in carotene. 
“Undoubtedly, there are few farms 
feeding as little carotene as we fed 


Helpful Notes on Feeding 
and Management for Feed 
Men and Their Customers 


in our experiments,” the dairy hus- 
bandman stated. He explained, how- 
ever, that the same difficulties would 
result in less degree from feeding 
poor hay. The studies drive home 
the importance of doing the best 
possible job in harvesting hay and 
silage to preserve carotene, Dr. Jones 


said. 
Clean Range 


W. J. Moore, poultryman at Texas 
A. & M. College, offers some tips 
on how the farmer can get the most 
benefit from his poultry range. 
Healthier birds can be developed and 
laying house mortality can be held 
down if pullets are grown on clean 
range. 

He advises: Select an area that is 
well sodded and free from disease 
contamination. Avoid ranges which 
have not had at least two years’ rest 
from poultry. Allow at least one acre 
of well-sodded range for each 250 
to 500 pullets. Be sure ranges are 
well drained. The ideal would be a 
range on a slight slope away from 
older birds. If there are no trees on 
the range, artificial shade may be 
provided by building an inexpensive 
brush arbor. Poultry ranges should 
be large enough so shelters can be 
moved from time to time. Then the 
birds wil] always be on clean ground. 


ARCADY SWEET MIXING FEED 
MAKES GRASS SILAGE BETTER 


..emeans EXTRA TONNAGE for you 


Here’s a dry molasses feed that’s easy-to-handle. Pours 
freely from the bag in any weather without caking. 
Arcady Sweet Mixing Feed preserves the quality of silage 
by creating a healthy fermentation. Prevents losses due 
to excessive wilting. Cures high moisture crops properly. 


Write for complete information about Arcady 


Sweet Mixing Feed. 
and extra sales for you. 


It can mean extra tonnage 


ARCADY FARMS MILLING COMPANY 


Oopt. 12NN, 223 WEST JACKSON 
6, 
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Broiler Production 


Broiler production in Illinois 
showed a 50% increase last year, E. 
E. Broadbent of the Illinois College 
of Agriculture points out. Produc- 
ers in the states marketed more than 
27 million broilers in 1952. Mr. 
Broadbent noted that recent reports 
showed that the Illinois broiler-feed 
ration was more favorable than the 
average U.S. ratio, and prices paid 
Illinois producers were about 1%¢ 
higher than those paid in the Del- 
marva and Arkansas areas. 

Prospects now look good for broil- 
er production in Illinois, he said, but 
conditions often change rapidly. 

Pointing out that broiler raising 
is a risky business with a low profit 
per unit, Mr. Broadbent said pro- 
ducers average 15¢ return per bird 
above out-of-pocket costs. Out of this 
return, they have to maintain build- 
ings and equipment and pay taxes 
and labor costs. About 10% of the 
producers suffered heavy cash losses 
in the recent four-year period. 

Average out-of-pocket cost per 
broiler for producers in this study 
was 73.6¢, including the cost of 
chicks, feed, fuel, financing, litter, 
vaccination and medication. The 
largest cost items were 17.5¢ for 
the chick and 48.6¢ for feed. 

This study suggests several things 
to consider, Mr. Broadbent says, be- 
fore thinking of going into the broil- 
er business. You must have a good 
outlet that pays for quality birds, a 
source of high-quality and reasonably 
priced feed, a source of capital to 
carry the enterprise and the tech- 
nical know-how of good production 
and management. 


Remove Roosters 

Ted Hash, poultryman at West Vir- 
ginia University, recently advised 
farmers to remove old breeding males 
from the laying flock as soon as the 
hatching season is completed. Males 
left in the flock during the hot sum- 
mer months may cause lower egg 
quality, he noted. Fertile eggs, he 
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said, may start to germinate in hot 
weather and thus cause a rapid drop 
in egg quality. 

Mr. Hash went on to say that 
roosters are heavy consumers of feed 
and the feed they eat adds to the 
cost of producing a dozen eggs. The 
average rooster will consume about 
8 lb. of feed a month, so if several 
males are kept in the flock, they 
will add dollars to the feed bill. 


Control Lice 


Tests at the Alabama Polytechnic 
Institute Experiment Station show 
that chickens lay 20 more eggs per 
year when lice are controlled. 

At this rate, lice cut egg produc- 
tion 1,660 dozen eggs per year in 
a 1,000-hen flock, or several hundred 
dollars based on last year’s egg 
prices. 

The experiment station says lice 
can be controlled by dusting every 
100 sq. ft. of litter with 2 Ib. of 
sulfur. 
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NEW PATENTED 
SELF-SHARPENING 
WEAR-SHARP 


BACITRACIN 
PENICILLIN 


OFFICES: Atent, 
Bufiaic, Chicago, Dallas, Kansas City 
we), 


CHOOSE FROM 


FORMULAS 


RECOMMENDED BY NUTRITION AUTHORITIES 


WHEN YOU FORTIFY your feeds with Sterwin Vitamin Concen- 
trates, you benefit from the vast farm and laboratory experience of 
— feed authorities in state extension services and agricultural 


For these men, constantly working to improve feedstuff quality, 
provide the data on which Sterwin’s Vitamin Concentrate formulas 
are based. These formulas are so diversified that they can meet the 
great majority of feed enrichment requirements . . . easily, economi- 
cally and accurately. 

STERWIN’S VITAMIN CONCENTRATES are made with granular cereal 
carriers to provide easy-blending characteristics that insure accu- 
rate mixing and distribution with either the continuous flow or 
batch-mixing methods. 


BLENDING PLANTS Atlanta, Kansas City. Stocks also 


carried at Dallas, St. Louis, Buffalo, and Minneapolis. 


Subsidiary of Sterling Drug Inc. 
1450 BROADWAY, NEW YORK 18, N. Y. 
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VITAMIN B12 
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Expanding Your Feed Store 
Expands Sales and Profits 
By Edgar Boyce 


| NEVER thought I could build 
my feed and farm supply busi- 
ness into such a big firm,” a 
dealer told me not so long ago. 
“Sometimes I just sit back and won- 
der how I did it, why I did it, and if it 
is going to grow any more.” 

Of course, it is going to grow, pro- 


vided that you, Mr. Dealer, are will- 
ing to keep an open mind, so that you 
can see what is happening to agricul- 
ture, to the needs of the American 
public and farmers. 

Many new sales opportunities have 
opened up for feed dealers in the past 
eight years. Aside from a normal 


Distributed in Minnesota, North and South Dekow 
and Western Wisconsin by: 


Blomfield-Swanson 


BROKERAGE 
7M Midland Berk Bidg Minneapolis Minnesess 
Phone: ATlantic 6519 


A FEEDSTUFFS 


FOR THE RETAILER 
FEATURE 


growth in feed volume, many dealers 
have added farm supplies and sell in- 
secticides, dairy utensils and farm ap- 
pliances. This trend is still continu- 
ing, and most of these farm supply 


| divisions are prospering. 


Expansion Is Possible 

Some feed dealers are hampered by 
the thought that they have worked 
up their business to a certain point, 
and it can be expanded no further. In 
the majority of cases, this is false 
thinking. It is the same sort of think- 
ing which has hamstrung many other 
businesses, and which has affected 
some segments of agriculture. 


your 
customer's 
stock 


By carefully reacting top-quality lime 
with phosphoric acid derived from ele- 
mental phosphorus of 99.9°%, purity, 
Monsanto produces dicalcium phos- 
phate to meet the most exacting speci- 
fications, 


Other major advantages include: 


Increased sales... Your customers will 
buy more dicalcium phosphate supple- 
mented feed because—-as your own 
nutritionist will tell you — Monsanto 
dicalcium phosphate is virtually 100° 
available to the animal. Result: faster, 
stronger growth for your customers’ 
stock; more sales for you. 


Easy formulation . . . Controlled com- 
position of this pure chemical product 
means there’s no variation from ship- 
ment to shipment, batch to batch. 


Produced in two grades . . . One con- 


taining 18° phosphorus, the other 
containing 21% phosphorus. 


Fast handling . . . Granular Monsanto 
dicalcium phosphate is free-flowing, 
noncaking and nondusting. 


Available for prompt shipment in 100- 
pound bags or bulk carload lots from 
Monsanto’s plant in Trenton, Michigan. 
Send today for new twelve-page booklet 
describing dicalcium phosphate in feed 
supplements. Use coupon below. 


MONSANTO CHEMICAL COMPANY 
Phosphate Division 


Gentlemen 


Phosphate, Feed Supplements.” 
O Please have your representative call. 
Name 
Company 
Street 


City 


. 
. 


eee ee & 


1700 South Second Street, St. Louis 4, Missouri 


O Please send me booklet, ‘“‘Monsanto Dicalcium 


ee eee 


OTHER PRODUCTS FOR THE FEED INDUSTRY 
to Methionine Hydroxy Analogue 
into Procaine Penicillin Feed Supplement 
Vonsanto Vitamin By2 and Procaine Penicillin 
Feed Supplement 
fonsanto Vitamin By2 Feed Supplement 
Monsanto Choline Chloride 70% Concentrate 
into 25% Choline Chloride Feed 
Supplement 


SERVING INDUSTRY... 
WHICH SERVES MANKIND 


Let us examine how some of the 
bright young farm youths are break- 
ing these fetters of average thinking, 
and I think you will see the relation- 
ship to the retail feed business. 

In Wisconsin, for example the aver- 
age 1952 corn yield was 55 bu. an 
acre. But during that year a seed 
corn company was conducting a state- 
wide contest, and the results revealed 
that it should be a cinch to produce 
100 bu. corn an acre in most parts of 
the state. In the contest 2,186 high 
school youths, mostly members of 
the FFA, and from 121 high schools 
with vocational agriculture classes 
took part. 

The state wide winner was a 15 
year old boy who produced 232 bu. of 
15% moisture corn an acre. In other 
sections of the state high winners pro- 
duced 197, 190 and 160 bu. corn an 
acre. 

The winner said that “Alfalfa was 
grown on the contest field for two 
years before the corn. We had all our 
soil tested, having used fertilizer for 
several years. Manure was applied 
heavily. The field was plowed and 
disked in the fall and disked four 
more times in the spring. 

“The corn was planted May 14 by 
drilling in rows 42 in. wide. The plants 
were 6-8 in. apart in the rows. A 
starter fertilizer of 350 lbs. of 3-12-12 
was applied when the corn was 
planted. The corn was cultivated five 
times.” 

The yield and moisture tests were 
taken on Oct. 22 when the corn was 
mature, 

By doing the job right, these 2,186 
high school boys from all parts of 
Wisconsin showed what tremendous 
corn production increases could be 
achieved over average yields. 


Exploit Sales Opportunities 


Every feed dealer can ask himself 
the question: am I doing my merchan- 
dising job right in my area? Am I ex- 
ploiting all the sales possibilities of 
every line and product which I 
handle? 

Unless the dealer can truthfully 
answer “yes” to each of these ques- 
tions, then he is not tapping his mar- 
ket potential. No dealer can say that 
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Vegetable and Animal Proteins 
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BOARD OF TRADE KANSAS CITY, MO. 


| 

MIXES 

e 

use high-purity 
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he is getting all the business possible 
from his area, unless he or a qualified 
employee has recently visited every 
farm in the trade area, made the 
acquaintance of the farmer, surveyed 
his feed, equipment and other needs, 
and recorded them for later followup. 


Equipment May Be Needed 

If the dealer is operating a feed 
mill and has obsolete equipment, he 
needs to get an expert who can show 
him whether it pays to install new 
and improved machinery to meet 
competition, attract more traffic and 
do more business. Such a move can 
well help the business to expand. 

If the feed mill and store is in need 
of physical modernization, if the store 
needs a new front, fixtures, lighting 
or floor it may well help the business 
expand sales and enlarge profit con- 
siderably. This is a move which de- 
serves careful consideration. Many 
dealers in good trade areas have been 
amazed at what better mill and store 


Soybean Crushing 
Margins Reduced 


WASHINGTON—The margin be- 
tween the price of soybeans and re- 
turns from oil and meal received by 
processors has narrowed, the US. 
Department of Agriculture reports. 
Increased prices for oil were offset 
by lower returns from the meal and 
higher costs of soybeans. 

The margin between the market 
price of oil and meal obtained from 
a bushel of soybeans and the cost of 
soybeans averaged only 3¢ bu. in 
April, compared with 24¢ in October 
and 10¢ in April, 1952. 

These margins are based on out- 
turns calculated from the Bureau of 
the Census reports and on the fol- 
lowing prices: Average price of crude 
oil at central western crushing plants, 
the bulk price of 44% protein meal 
at Decatur and the market price of 


FEEDSTUFFS, May 30, 1953——-39 


THE FINEST FEEDS 
IN THE FINEST BAGS 


INDUSTRIES, INC. NEW RICHMOND, WISCONSIN 


No. 2 soybeans at Illinois country 
points. 


facilities have done to boost their 
sales volume. 


Aim at Double Sales a. 
If You Want More Capaci 

Several "years ago. a respected PIONEER Bac CoMPANY 

figure in the feed business made the - : 

statement that the formula feed field : a 4 ? SAS CITY, 16, Mo. 
could absorb four times the tonnage FORSTER MANUFACTURING CO. NORTH KAN 
that was sold that year. Even if you Machines for Modern Milling eH 4 Cn JACKSON IRVEN El 
do not have the supreme faith that 1411 8S. McLean, Wichita, Kansas 
this man has in the feed field, say 


that you raise your sights and double 
the tonnage. That means to resolve 
to sell twice your last year’s tonnage, 


and do it within three years. It’s a 
ness. Consider each carefully in turn. 
25% of the average American's diet. R E Ss E R Cc 


fine mark to shoot at. 

If you really work at it, use every Ti, 
possible advertising, sales, demonstra- 
Are you putting the right sales push 

W.H. NIGH & COMPANY 


tion, live display and other tool at 
your command, you may surprise 
behind each? If you aren't, then you 
can expand your business in that di- 
NUTRITIONAL 
Grain Feed Ingredients 
Rice By-Products e 
632 Chronicle Bldg. Phone BL-3521 CWA 
HOUSTON, TEXAS 
_ SPECIFY — Keeping up with the latest nutritional developments is a full-time job. 


yourself. Make a check list of every 
department, every line in your busi- 
AMERICANS LIKE MILK 
Dairy products comprise more than 
That is why so many feed manufacturers are taking advantage of our 
complete nutritional service. We can help you build feeds that will keep 


Caleiam 
COLUMBIA QUARRY CO. 


—— ahead of competition in feeding efficiency. We can assist you in making 


$T. LOUIS 1, MO. 


better use of feed ingredients available in your locality. And we can help 
you hold down costs. Remember—our nutritional department and labo- . 
ratory service is offered to you without cost or obligation. ; 
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DAWSON COUNTY FEED Antibiotic Molasses Fish Potency 
PRODUCTS, INC. Pre-Mixes Product Solubles Yeast 


LEXINGTON, NEBR. 


SEND COUPON NOW: 


FOR DETAILS ON 
FREE FORMULA SERVICE 


Vy LAOTOS LABORATORIBS, 
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Des Moines 18, 


Please send complete details on your 
Free Formula Service. 
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Des Moines 13, lowa 
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PERSONALIZE 
YOUR 
DISPLAYS 


FEEDSTUFFS| 


FOR THE RETAILER 


By Max Anson 


OULD you like to add to the 
WW of your inte- 

rior store displays so that 
perhaps two to five times more farm- 
ers will stop to look at certain key 
displays. 

You can do this by personalizing 
a few displays at a relatively small 
additional cost. 

Let us cite an example. Suppose 
you are arranging a display of poul- 
try feed along a wall. Maybe you 
have 20 bags in the display sctup. 
You have opened a bag, so that cus- 


tomers can dig into and feel the feed 


You have stuck a price tag into the 
the 
manufacturer’s point of sale display 
is utilized here to some 


top of one sack and perhaps 


material 
extent. 
All well and good. 


Use Customer’s Picture 


What you can do to personalize 
this display is to erect another sign, 


containing a picture of one of your 


customers filling a feed trough with 
your feed, and with chickens crowd- 


ing around him. There might even 
be a large pail of eggs in the picture. 

Copy below the picture will tell 
who the farmer is, how many chick- 
ens he is raising and the average 
per hen egg production he gets with 
your feed. If you have the figures, 
you can also post the flock’s monthly 
egg record and costs, plus a short 
signed statement from that customer 
recommending your feed. 

The picture should be large, pref- 
erably 8 by 10 in., clear and taken 
close up so that farmer is easily rec- 
ognizable. The picture and data on 
a nice sign will cause many farmers 
to look at it and think about it. 

By stressing one farmer’s experi- 
ence with that feed you have person- 
alized it. Those who see the picture 
and copy and who read the statement 
will remember it more than they will 
any other sign you may be able to 
erect at the moment. That is why a 
personalized appeal is worth a great 
deal. 

How about your poultry service 


4 


found | our 


had slipped 


“It wasn’t until I saw a survey of feed sales two 
years ago that I realized just how serious our 
competitive position was. Back in 1940, our 
brand ranked second in sales in our area. And, 
now, here we were in sixth place, even though our 
dollar volume was up some. 

“It all started after the war when several new, 
well promoted brands of feed came into our ter- 
ritory. Then, one after another, revolutionary 
important nutritional discoveries—vitamin B,., 
the antibiotics, better knowledge of ingredient 
interrelationships—caught us unprepared. 

“We needed help and we knew it. Because of 
the excellence of their products and their rep- 
utation for pioneering advanced nutritional 
methods, we decided to discuss our problem 
with the Dawe’s Nutritional Laboratory people. 
In several meetings with a Dawe’s representa- 


+ 


my shock | 


tive, we worked out a plan designed to put 
new life in our business. The first and most 
important step was a complete analysis of all our 
formulas by Dawe’s Formula Audit Bureau. A 
new set of formulas exclusively for our use was 
developed. These were based on the specific 
needs of feeders in our area, as well as our pro- 
duction facilities. . 

“Our feeds are now fortified and improved 
with Dawe’s Vitamelk Base. We soon discovered 
that this comprehensive multiple vitamin-trace 
mineral-antibiotic fortifier not only gives our new 
formulas outstanding nutritional advantages but 
eliminates the disadvantages and uncertainties 
ef pre-mixing and actually saves us money. 

“Now that Dawe’s has relieved us of our for- 
mula and fortification problems, I’m able to spend 
more time on my real job—SALES.,” 


Dawe's, the nation's leading vitamin nutritionists, offer a complete nutri- 


tional program to progressive feed manufacturers. 


For more complete 


details about Dawe’'s products and serviees, please write on your letterhead. 


awes LABORATORIES, Inc. 


4800 S. RICHMOND STREET, DEPT. FS-53, CHICAGO 32, KLINOIS 


World’s 


Oldest and Largest Specialists 


in Vitamin Products for Feeds 


work? Is it extensive? You can have 
a few pictures taken of you and your 
men doing such work on a customer’s 
farm, or “posting’’ a chicken right 
in the feed store. These pictures and 
explanatory copy can be displayed 
on a sign in the poultry remedy de- 
partment. 

Such pictures and copy will at- 
tract more attention, show more 
farmers how much you can help 
them, how preventive medicines can 
aid them in keeping their flocks 
healthier. 

Do you sell milkers, dairy utensils 
and similar equipment? If you do, 
then you can assemble one or two 
pictures of these items in customers’ 
barns or milkhouses, give names and 
facts and thus show prospects just 
how such products are now being 
used by identifiable people in the 
trade area. Once again personalized 
displays can help you sell more mer- 
chandise. 

Perhaps you sell water pressure 
systems. You can use a large size 
picture of a typical water pump in- 
stallation, with a customer stand- 
ing by. Give the gallonage of the 
pump, the depth of the well, the ap- 
proximate number of feet of piping 
used. If the customer will permit, 
give an itemized list of these divi- 
sions, with prices for each installed, 
so that prospects can see what one 
typical water pressure system con- 
sists of, and what is the total cost. 
Once again you have personalized a 
display to give it greater interest for 
prospects and customers. 


Pictures Strengthen Appeal 

Remember this—the photos and 
the information on the signs give the 
farmer additional information about 
your product and its uses, other than 
that which may be detailed on labels, 
auxiliary signs and folders. Such per- 
sonalized pictures and signs as de- 
scribed, supplement, tie in with the 
main display and make the sales ap- 
peal so much stronger. 

The personalized display principle 
can be used in practically every de- 
partment of your feed business now 
and then, but it must be used judic- 
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FOR POULTRY 


No dealer has ever had a moment’s worry 
about selling Pilot Brand Oyster Shell. For 
thirty years it has been constantly adver- 
tised in the leading Farm and Poultry papers 
and over the Radio in a clean, truthful 

way, without exaggeration. 


The product in the bag with the big blue 
pilot wheel on it is always pure and highly 
profitable to the user just as it is always 
profitable to the dealer. 


OYSTER SHELL PRODUCTS CORP. 
New Rochelle, N. Y. St. Louis, Mo. 
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DOG FOOD 


¢ 25% PROTEIN e READY TO EAT 


Ryde’s Flaked Dog Food provides needed nourishment in balanced 
diet form. Supplies vitamins and minerals essential to growth and 
good health—has “Appetite-Appeal” for all pets. Ready-cooked, 
Ryde’s Flaked Dog Food is convenient to feed. Thoroughly and 
uniformly mixed and formulated to the same high standards of 
Ryde’s other specialty feeds. 
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jously. If you have three to four per- 
sonalized pictures and signs through- 
out your store at one time, this is 
enough for at least two weeks. After 
that, take down and store those four 
displays and install four new ones for 
different lines of merchandise. 


It would be unwise to have such 
pictures and signs on all displays 
in your store at one time. This would 
be too much for the prospect to see 
and read at one time. He might tire 
of the picture effect. But if he sees 
only three to four at one time, he 
will read each more carefully. 

The signs can be so placed that 
they can easily be seen from some 
distance away and will draw addi- 
tional traffic to strategic locations. 
Be sure to have merchandise at such 
locations well placed and cleaned, so 
that the area can reap the full effect 
of the extra traffic which the person- 
alized signs will bring. 

When you take down such signs 
and file thern away in favor of other, 
new signs, you can use them again 
in two or three months, when again 
their appeal will be new. There are 
always new faces in the traffic 
stream in your store. To some peo- 
ple those signs will be new when you 
bring them out again after being 
filed away for two or three or more 
months. 

It is a good idea to present each 
farmer whose picture you use with a 
free print from the negative. Farm- 
ers like little acts of thoughtfulness 
like this and it will be a factor in 
getting them to cooperate with you 
again in the future. 

Check into the personalized dis- 
play plan. It may work very well in 
your feed store. 


CARGILL MOVES OFFICE 


EDGEWATER, N.J.—The new of- 
fices of Cargill, Inc., vegetable oil 
division, Falk Products, is now locat- 
ed in new and larger quarters at 615 
River Road, Edgewater, N. J. 
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Those Extra Sales 


Many Feed Stores Can 
Profitably Sell Garden 
and Lawn Supply Items 


By Will Christoph 


NY interested person who visits 
feed, hardware and 
garden supply stores these 
days is struck by one outstanding 
fact, namely, that a wide variety 
of small and large power machinery, 
garden, lawn and pet needs has ap- 
peared in many stores. And what is 
more important, numerous people, 
including home owners, are spend- 
ing more money each year for this 
equipment and related supplies, 

“I like to come to your store for 
fertilizer, garden seed and lawn sup- 
plies,” one woman with a 100x150 ft. 
lot told a feed dealer, “because you 
have such a large stock of these 
things. You sell garden seeds in bulk 
which I really need for my bigger- 
than-average garden.” 

Yes, the feed dealer can get many 
extra sales today, not only from 
farmers who have large gardens but 
from average home owners in every 
community. People in small country 
towns are big spenders today for 
these related items. Small town resi- 
dents who have small flocks of chick- 
ens may buy $50 worth of feed from 
a local feed dealer, but they are 
often prospects for a power mower 
at $150, fertilizer and seeds to the 
tune of $25; shrubs at $10; garden 
tools for $15; insecticides and spray- 
er for $15, and so on. This is a total 
of about $250 extra business for the 
first year, plus the feed. The sec- 
ond year that home owner may not 
buy another power mower, but he'll 
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still be likely to spend up to $100 
for these garden, lawn and pet items. 


Good Extra Volume 


If a feed dealer had 100 such cus- 
tomers in a small town, spending 
$100 annually this would mean an 
extra $10,000 annual volume, equal 
perhaps to a month's feed volume in 
some businesses. 

There is, of course, competition for 
this type of business in many com- 
munities. The hardware, lawn supply 
and drug stores stock some of these 


items. But rarely do they have the 
room or the desire to stock as much 
of it as some feed dealers can. Fur- 
thermore, the average small buyer 
likes to find a handy place to park 
so he can load fertilizer and other 
heavy items. In almost every in- 
stance the feed dealer meets these 
requirements. 

The feed dealer is also known as 
a man who should know more about 
feeding, farming and gardening than 
any other merchant in his area. Peo- 
ple are more favorably disposed to- 


‘TEICHER 
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Telephone — WAnever 2-8600 


1 WALL STREET, NEW YORK 


Teletype — MY 1-3288 
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ward buying these items at his store, 
than elsewhere, provided that the 
dealer lives up to his opportunities. 

In visiting many feed dealers in 
Illinois, Wisconsin, Michigan, Indi- 
ana, Iowa and Nebraska in recent 
years, I have observed how many of 
them are adding to their stocks of 
these related items. In numerous in- 
stances, too, the man who buys lawn 
and garden and pet items from a 
feed store, may also be raising chick- 
ens or thinking about it. Thus the 
feed dealer stands to gain extra feed 
customers, too, even though some of 
them are small lot buyers. 


Large Part of Their Sales 


I do not think that it is gener- 
ally known that there are hundreds 
of small feed stores located in city 
suburbs or near them which de- 
pend on a large portion of their vol- 
ume from the related lines mentioned 
above. On the other hand, I have 
visited large, well equipped feed mills 
within 30 miles of Chicago where 


The more easily closed PREFORM bagtop first introduced in this country 
by Bagpak—and now tremendously successful—has been further im- 
proved with the PREFORM feature at the bottom—at no additional cost. 


This new PREFORM Multiwall permits filling to the very bottom—makes 
it easier to form the top—speeds bag closing—reduces sewing time. 
FREFORM feature at the bottom with its increased efficiency often 


permits the use of shorter bags. 


SEND COUPON TODAY for full information! 
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Makes bagtop forming easier 
INTERNATIONAL Company Dept. F-11 
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Gentlemen 
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« Makes better looking package! : 
NAME = 
H 


“Trade Mask 


feed volume by the half and full 
ton and mixing and grinding com- 
prised 85% of the volume. There are 
many 100-acre farms lying close to 
big cities which are big users of 
formula feeds, and often these large 
farms are surrounded by growing 
settlements and suburbs, which fan 
out 30 to 40 miles from large cities, 
as people seek country living, with 
half to acre or more spaciousness, 
while still working in the city. 

The feed dealer should never for- 
get in regard to the total number 
of products which he handles or can 
handle, that business is where the 
customers are. The greater the pop- 
ulation for an area, the more busi- 
ness there is. It may be small lot 
volume, but it is there just the same. 

Of course, there are some feed 
dealers in some areas who serve only 
large farms because of geographical 
location. However, a large percentage 
of feed dealers in this nation are so 
located that they are in or near 
sizable population centers and can 
serve people in those areas with a 
variety of products. Inasmuch as this 
business is regular, year after year, 
it is wise for a dealer to lay plans 
to get as much of it as possible. 

One feed dealer with a large re- 
tail store in connection with his feed 
mill told me that he now sells more 
power lawn mowers in his town than 
he does hand lawn mowers. I think 
that emphasizes the trend in country 
living. 

Ten years ago no one would have 
predicted that the small home owner 
would regard a power lawn mower 
as needed equipment. Such power 
machines were conceived as being 
practical for large lots. But the small 
home owner has purchasing power 
and is not to be counted out. He is 
spending more money than ever be- 
fore on garden, lawn and home 
grounds needs, and it looks as if he 
will continue to do so. Usually, with 
a five-day week, he has the week- 
end time necessary to develop lawn, 
garden and small orchard, flocks and 
pets as he wishes—and this means he 
must have a central source of sup- 
ply. Who is better able to take care 
of him than the local feed dealer 
with a good retail store department? 

I have visited feed dealers who sell 
shrubs each spring and who find this 
an excellent traffic builder and a 
source of additional profit. Remem- 
ber, these related lines bring a great- 
er stream of customers to your store, 
from whom you can make multiple 
sales, even of feed. 


SFM Clinton Ave., Brootlyn 5. N. Y. 


FLORIDA 
COLLOIDAL 
CLAY 


for feed and mineral 
manufacturers 


Write for samples and prices 
Territories open for brokers 


DELTA PHOSPHATE CO. 


624 Badgerow Building 
Sioux City, Iowa 
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BACKED BY THE MOST COMPREHENSIVE 
GUARANTEE IN THE FEED INDUSTRY! 


Most economical because it’s the easiest to use and 
most fool-proof of all leading feed supplements. 


That's one more reason quality feed mixers 
everywhere have made this complete and 
stable vitamin-antibiotic-trace mineral feed 
supplement their first choice. 


AMAZING NOPCOSOL packs so many 
advantages into its ten pound batch-size 
bag! In addition to exclusive Micratized® 
truly stable vitamins A and D, batch-size 
packaging gives you exact amounts of all 
ingredients to properly fortify a one-ton 
batch of feed. The right amounts ... pre- 
measured . . . pre-mixed! You have no 
complicated, wasteful mis-weighing of indi- 
vidual ingredients ... no costly overforti- 
fication ... no underfortification problems; 
just pour contents of the NOPCOSOL 
batch-size bag into the mixer... that’s all! 


NOPCOSOL is truly stable! Exclusive Micratized Vita- 
mins A and D keep their potency where others fail. 
You get guaranteed stability . . . and guaranteed vita- 
min digestibility too. 


NOPCOSOL is complete! Contains all suppl tary 
ingredients proved essential by nutritional science—in 
exactly the right potencies for top gains at lowest cost. 


Only NOPCOSOL is triple guaranteed — when made, 
when mixed, when fed! 


CHEMICAL COMPANY 
HARRISON 1, N. J. RICHMOND, CALIF. 
Pioneer Producers of MICRATIZED Vitamin Products 


See how NOPCO is pre- 
selling NOPCOSOL to jyour 
customers in COUNTRY GEN- 
TLEMAN! May, Page 78. 


NOPCOSOL is shipped in 10 Ib. “batch-size” 
bags, 4 bags to a carton. It is available in 
8 formulations for poultry, turkey and 
swine feeds, with or without trace minerals. 


Each bag contains guaranteed levels of: 
VITAMINS: Micratized Vitamin A, Micra- 
tized Vitamin D, Riboflavin, Pantothenic 
Acid, Choline, Niacin, Vitamin B,,. 
ANTIBIOTIC: Procaine penicillin (for poul- 
try), Aureomycin (for swine). 

TRACE MINERALS: Iron, Iodine, Manganese, 
Copper and (in swine feeds) Cobalt. 


©1953 NOPCO Chemical Company 
*T.M. NOPCO Chemical Company 


rol Department 


icult 
Chemical Company 
First & Essex Streets 
Harrison 1, N. J. 


write todoy 
New Horize P information @ 
Feed 
NoPCO 


E NOPCOSO 
d me FRE bout the Norco 


RELY ON THESE 


quality NOPCO products 
for your feeds: 


NOPCOSOL 
Complete vitomin-anti- 
biotic-trace mineral feed 
supplement. 


NOPCO 

A & D VITAMINS 
A complete line of 
Micratized dry Vitamin 
A & Vitamin D products, 
conventional dry Vitamin 
A & Vitamin D products, 
Vitamin A & D oils. 


NOPCO 

B VITAMINS 
Riboflavin, calcium pan- 
totherate, niacin, choline 
chloride (liquid & dry), 
vitamin Biz feed supple- 
ment. 

NOPCAINE® 
Antibiotic feed supple- 
ment (procaine penicillia) 

NOPCOM* 23 
Vitamin Biz and procaine 
penicillin supplement. 


FR hure, prices 
f 
No. of RFD... 
By City 
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“Easy Mark’ Employers 
Spoil Employees, Place 
Business in Jeopardy 


HEN your employees get to- 
gether at lunch—-how do 
they talk about you? Do 

they say that you are an “easy felllow 
to work for’ or “a tough employer.” 
Whichever they say may mean the 
difference between success and failure 
of your feed business. Although some 
employers believe in coddling em- 
ployees, giving them time off, parties, 
excusing frequent absences and late 
arrivals—all this in tune with one 
modern trend—the fact is that the 
easier you are with employees, the 
greater the chance of spoiling them. 


Employees Must Earn Gains 
It is perfectly all right, say some 
psychologists and personnel agency 


heads, to give employees vacations, 
bonuses and parties—provided they 
earn them through achieving certain 
production or profit goals, but not 
otherwise. But do not hand an em- 
ployee something for nothing just in 
order to keep him satisfied so that he 
doesn’t try to go somewhere else to 
seek a job. ; 

To do the Jatter only spoils the em- 
ployee, ruins his future and harms 
your business. 

How about being known as a tough 
employer. It has its points. The tough 
employer is usually a fellow who lets 
everyone know that he expects a full 
day’s work for a full day’s pay and 
nothing less. Those who do not want 
to work on this understanding are 


politely told that it might be better 
for them to take their lunch buckets 
and go elsewhere. 


Achieving Loyalty 


Of course, the tough employer has 
a hard time of it when labor condi- 
tions are such that the labor supply is 
scarce, but insofar as a feed dealer is 
concerned he can offer pretty steady 
employment in a small town, and this 
is always an important factor in such 
a community. Couple this with the 
fact that most men admire an em- 
ployer who knows what he wants, 
says what he expects and follows up 
to see that he gets it. Also, if he is 
honest and does the right thing by his 
employees in the long run, this type 
of employer usually gets a lot of loy- 
alty and efficiency from those who 
work for him. 

I was told by one successful man 
that when he was a young clerk he 
was “bawled out” quite often by a 
stern employer each time he made a 
mistake. Finally the young man got 
so angry he was about to quit, when 


the employer said, “I am going to 


x 


MERCK ,.. SPECIALIZED SERVICE TO THE FEED INDUSTRY x x 


Riboflavin Protects Poultry 


DURING PERIODS OF RAPID GROWTH 


You can best protect your customers’ interest 
by supplementing your feeds with No. 54— 
Riboflavin Mixture Merck. It is free-flowing; 
affords accurate, uniform levels of riboflavin, and 


saves you money on freight, handling, and storage. 


Other Merck Products for the Feed Industry: 


PRO-PEN* 
PRO-PEN* with B,, 


Niacin 


No. 52-S Calcium Pantothenate Mixture 


Potassium lodide Mixtures 
Suifaquinoxaline 


Choline Chloride Dry Mixture and Solution 


Vitamin Mixtures for Feed Use 


*PRO-PEN is the trade-mark of Merck & Co., Inc. for its brand 
of procaine penicillin feed supplements. 


MERCK & CO., INC. 


Manufactu ring Chemists 


RAHWAY, NEW JERSEY 


keep on scolding you until I make a 
crackerjack employee out of you. I 
know you've got it in you and by the 
... I'm going to bring it out!” 

Well, that put a different slant on 
the scoldings. The young man saw 
that the stern employer—besides try- 
ing to get his wage value out of the 
young man—was also trying to teach 
him to be a better business man. So 
he stuck with the firm, rose to a 
junior partnership and _ eventually 
started a business of his own. He 
credits that stern employer with 
much of his fine early training. 


Sloppy Work Invites Chaos 

A successful personnel agency head 
says that when an employer tolerates 
sloppy work habits in a new employee, 
he sets the stage for carelessness 
which makes it difficult for an effi- 
ciency program to overcome. 

“If you would ask an average busi- 
nessman to spend from $2,500 to 
$5,000 for an advertising program, he 
would hem and haw and study the 
matter very carefully before signing 
his name to the contract,” this agency 
head said. “And then he would check 
carefully to see that he got his proper 
return on that expenditure. On the 
other hand some business men hire 
employees whom they pay from $2,500 
to $5,000 annually and do not give 
they any thorough training in their 
jobs. Worse than that, some do not 
even check on new employees monthly 
to correct their mistakes and suggest 
improved work and sales procedures. 
One of the big undeveloped fields for 
sales development and cost reduction 
lies in employee training, in my esti- 
mation. I have handled employee ap- 
plications for 18 years and I have 
seen both sides of the problem.” 


Proper Employee Attitude 

“If I were operating a feed store 
or mill today I would instruct every 
employee this way, ‘I expect you to 
conduct yourself with every prospect 
and customer as if you were the 
owner of this business. Try to give 
him the best service possible so that 


Rode Feed Service 


Fred Gabrieison, Owner 


BROKERS 
All Feed Ingredients 
522 Grain Exch. Bidg., Milwaukee 2, Wis. 
Phone BRoadway 2-4580; TWX MI-177 


BRUCO surzrior 


| TOP QUALITY ~<a 
CANADIAN and 
EUROPEAN 


« BRUCO PEAT MOSS CORP. 
WRITE: 11 W. 42nd St., New York 18. N.Y. 


Make Your Customers 
GOOD Customers... . all year ‘round 


SUPREME Brand 


Condensed BUTTERMILK 


HERBERT K. CLOFINE, Inc. 


MILK PRODUCTS 
612 Bulletin Bidg. Phila. 7, Pa. 


FOOD RESEARCH 
LABORATORIES, INC. 


Founded 1922 
Philip B. Hawk, Ph.D., President 
Bernard L. Oser, Ph.D., Director 


Research * Analyses * Consultation 


MEDICATED FEEDS 
ASSAYS 


Biological, Nutritional, Toxicological Studies 
for the Food, Drug and Allied industries 


48-14 33rd Street, Long Island City 1, N.Y. 


he will want to come back and buy 
again, And also try to make a profit 
on every transaction.’” 

When an employee handles too 
many problems with the attitude, 
“Oh, that’s something that the boss 
has to take care of,” it can only mean 
that in numerous instances, the em- 
ployee does not want to “bother” 
about doing something “extra” out- 
side the normal] routine of his duties. 

There is a lack of training here, a 
lack of initiative and also the lack of 
a demanding but just employer. The 
next time you pay your employees 
their weekly stipend, ask yourself 
this question, “Am I an easy em- 
ployer or a stern one? Am I really 
getting my money’s worth? Am I 
helping them to become better em- 
ployees, more productive, or am I 
satisfied with an even-Stephen per- 
formance?” 


CORNELL WILL BE HOST 


TO POULTRYMEN’S EVENT 


ITHACA, N.Y.—Cornell University, 
Ithaca, will again be host to the 
Poultrymen’s Get-together on July 
21-22. Out-of-state speakers will in- 
clude Dr. Robert Smyth, Jr., of the 
University of Massachusetts and 
Professor Carl O. Dossin of the Penn- 
sylvania State College. 

Several panel discussions have 
been planned on the practical expe- 
riences of successful poultrymen. 

In addition to the members of the 
staff of the poultry department, the 
list of speakers will include men from 
the departments of agricultural eco- 
nomics, agricultural engineering and 
entomology in the college of agri- 
culture and from the college of vet- 
erinary medicine. 

A 4-H club poultry demonstration 
will be the opening feature of each 
half-day session. In addition, the 
poultry queen will be chosen from 
the 4-H club girls selected to repre- 
sent the various counties. 

On the afternoon of July 21 special 
programs are planned for turkey 
growers, broiler growers, hatchery- 
men and commercial egg producers. 


better bags 
for over 100 years 


CHASE Bac company 


309 W. Jackson Bivd., Chicago 6, Ill. 


BRAN SHORTS 
MIDDLINGS 
Sacked or Bulk—Any Shipment 


DREYER COMMISSION Co. 


MEMBERS 
KANSAS CITY BOARD OF TRADE 
ST. LOUIS MERCHANTS EXCHANGE 
Board of Trade Merchants Exchange 
Kansas City 6, Mo. St. Louis 2, Mo. 
Phone BA 5462 Phone L. D. 170 


Statistical Charts Furnished Free. We 
Handle Futures Trades in Kansas City. 


DANNEN jos 


FEED INGREDIENTS 
AND GRAIN 


@ Tankage 
@ Meat Scraps 
@ Molasses 


@ Soybean Mec! 

@ Cottonseed Meal 
@ Linseed Meal 

@ Alfalfa Meal 

@ Brewers Grain 

@ Oat Meal Feed 
@ Mill Feeds 


DANNEN MILLS, Inc. 


GRAIN AND JOBBING DIVISION 
ST. JOSEPH, MO. 


@ Crimped Oots 
@ Crimped Barley 
@ Corn Chop 

@ Ground Grains 


\ 


The New York State Baby Chick 
Assn. will hold its program and an- 
nual meeting in connection with the 
get-together. 

The broiler barbecue will be held on 
the evening of July 21 on the Cornell 
campus. The New York State Poul- 
try Council is sponsoring the barbe- 
cue this year. A full evening of fun 
is planned in connection with the 
barbecue. 


OHIO GROUP WILL MEET 
JUNE 1-2 IN COLUMBUS 


COLUMBUS, OHIO — Feed and 
grain men will gather in Columbus 
June 1-2 for the 74th annual conven- 
tion of the Ohio Grain, Mill & Feed 
Dealers Assn. The convention and 
exhibit will be held at the Neil House. 

Attracting interest, in addition to 
the program of interest to the feed 
and grain industry, will be the pos- 
sible merging of the Ohio Grain, Mill 
& Feed Dealers Assn. with the Ohio 
Farmers Grain Dealers Assn. 


SAVAGE LITHO 
HOMER J. SAVAGE, President 


Get tags that are easy to sew. Tags with amaz- 
ing strength. Tags that don’t have to be read 
— just glanced at to learn what is in any bag 
in any light from as far away as you can see 
them. And, get a tag service that will put 


this kind of tags in any quantity 
where you want them, when you 
want them. Mail that coupon! 


FEED "TAGS 
THAT TALK; 


CO., Ine. 


251 MAIN STREET 
BUFFALO 3, N. Y. 


YOU can manuracture NEPTOR 


You will pocket extra profits if you can supply the established 
demand for a complete mineral feed. Get this additional busi- 
ness now by manufacturing your own Neptune Mincral Feed 
fortified with Neptune Mineral Concentrate! 

Neptune Mineral Concentrate is produced for you by the 
makers of MANAMAR and contains important trace minerals 
from an organic source—Pacific Coast Sea Kelp. 

When you produce your own Neptune Mineral leed with Nep- 
tune Mineral Concentrate, you will find a ready market with 
dealers who demand a high quality, economical mineral feed. 
It’s easy to start this new business coming your way. We 
supply you with: 1. Neptune Mineral Concentrate, 2. Formulas, 
3. Feeding Instructions,—and you pocket the profits! Just mail 
the coupon, 


NEPTUNE Mineral Concentrate contains Pacific Coast Sea 
Kelp. When machine dehydrated, the resulting Kelp meal is 
1/3 by weight minerals. 


PHILIP R. PARK, INC. 


FEED ENGINEERS 
Menufecturers NEPTUNE Mineral Concentrate 


BERTH 42, OUTER HARBOR 
SAN PEDRO, CALIFORNIA 


141 WEST JACKSON BLVD. 
CHICAGO 4, ILLINOIS 


MARK us. OFF 


MINERAL 
CONCENTRATE 


~~" 


Neptune Mineral Concentrate Contains: 


* IODINE * COBALT * CHROMIUM 
* CALCIUM * SULPHUR * LITHIUM 
4 * PHOSPHORUS * COPPER * SILICON 
* IRON * SILVER * STRONTIUM p 
* MAGNESIUM MANGANESE * TITANIUM 
* SODIUM * POTASSIUM * BORON 


* CHLORINE * VANADIUM °® ZINC 


MAIL THIS COUPON TODAY 


for free Research Dept. Brochure contain- 
ing valuable information, and instructions 
for manufacturing your own Neptune 
Mineral Feed. 


ADDRESS _ 
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“Division of the Peter Hand Brewery Co. + 1000 W. North Ave., Chicago 22, Ill. 
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Delicate apparatus such as this in the Peter Hand Foundation laboratory 
enables research men to weigh fractional quantities with complete accuracy. 


NUTRITIONISTS 
and FEED 
CONSULTANTS 


Know the value of controlled fortification of 


vitamins, antibiotics, and trace minerals 


In the final analysis, the feed manufacturer’s nutrition- 
ist or feed consultant has the prime responsibility for 
building the formulas from which your feed is made. 


However, between him and your customer stands 
labor unused to accurate blending and mixing of high- 
efficiency premixes that must be weighed out in 
ounces and grams. Inevitably, there are inventory 
and mixing losses and wastage of highly potent and 
valuable ingredients. And consequently, errors and 
discrepancies in the final product—errors that may 
completely cancel out the most careful work of the 
nutritionist or consultant. 


The answer? Your best answer is Peter Hand Foun- 
dation Premixes—— built to guaranteed specifications. 
The Peter Hand Foundation is set up to provide these 
with maximum economy and dependability for you. 
An extensive and painstaking system of checks and 
balances to insure accuracy special mixing equip- 
ment for uniform distribution of the most potent 
material—-custom-packaging to mixer size—-and the 
backing of our research laboratory and research farm 
assure the use of only top quality ingredients and 
optimum compatibility and physical characteristics. 
May we serve you soon with Peter Hand Foundation 
Premixes? 


PETER HAND FOUNDATION 


Oklahoma Station 
Lists B Vitamin 


Needs of Broilers 


STILLWATER, OKLA.—Levels of 
B-complex vitamin allowances for 
broilers have been recommended by 
Oklahoma Agriculture Experiment 
Station as a result of a series of feed- 
ing trials. 

High-energy broiler rations must 
contain B-complex vitamin levels 
considerably in excess of those nor- 
mally present in natural feed ingredi- 
ents if maximum growth and efficient 
feed conversion are to be obtained, 
the station points out. 

These requirements can be met by 
supplementing rations with synthetic 


| B vitamins, including niacin, choline, 
| riboflavin, pantothenic acid and folic 


acid. The following ranges are recom- 
mended by the Oklahoma station: 
Milligrams 

per lb. of ration 


5to 6.5 
Pantothenic acid...... 5to 6 
700 to 800 


The level given is the amount re- 
quired per pound of total ration. The 
amount of each vitamin supplement 
added to a ration, therefore, is deter- 
mined by the difference between the 
natural vitamin level in the feed and 
the recommended nutrient allowance. 

The recommended ranges are rather 
wide and permit considerable varia- 
tion in the actual levels fed, as long 
as they remain within the ranges 
given, the station points out. 

In selecting the levels to be used, 
the determining factors are the cost 
of vitamin supplements and the kind 
of feed ingredients used. However, 
the vitamin content of natural feed- 
stuffs may vary due to aging or to 
the techniques used in processing 
them; therefore it may be necessary 
to use allowances in the upper part 
of the range to fully compensate for 
possible vitamin deficiencies in the 
natural feedstuffs being used. If corn 
is used as the principal grain, the 
upper limit of niacin probably is pref- 
erable, the station says. 

The feeding trials were. undertaken 
to find out the supplementation re- 
quired under Oklahoma feeding con- 
ditions and using feed ingredients 
commonly available in that state. 


WICHITA BOARD OF TRADE 
REELECTS C. P. GARRETSON 


WICHITA—Charles P. Garretson, 
president of the Garretson Grain Co., 
was reelected president of the Wichita 
Board of Trade May 5. O. E. Bedell, 
Adair Grain Co., was again named 
vice president. The secretary-treasur- 


er is to be chosen at a future meeting. 

Holdover directors are E. E. 
Franch, Sam P. Wallingford Grain 
Corp.; R. W. Payne, Consolidated 
Flour Mills Co., and Fred L. Merrill, 
Wichita Flour Mills Co. Newly elect- 
ed directors are Edward D. Romain, 
Pillsbury Mills, Inc., and C. L. Spivey, 
Farmers Co-op Commission Co. Paul 
Ross, Wichita Terminal Elevator Co., 
was reelected director. 


BAG CLOSERS 


M-100 HEAVY DUTY 
SUSPENDED MODEL 


Sews cloth, paper, 
multi-wall bags. 
Largely used by 
alfalfa meal 
dehydrators. 


PORTABLE 
MODEL H-150 


For information on 
these and other 
heavy duty, port- 
able, stationary 
and conveyor 
models of bag 
closing sewing ma- 
chines, write 

Dept. F. 


Minneapolis Sewing Machine Co. 
4865 Osseo Road 
Minneapolis 12, Minnesota 
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Koloa Trading Ca., Inc. 
BROKERS 
FISH MEAL—BONE MEAL 
DICALCIUM PHOSPHATE 
@UREA 


15 PARK ROW, NEW YORK 38, N.Y. 
PHONE: BEckman 3-8870 TWX MY 


Board of Trade 
Phone: 2-0777 


Importers and Wholesalers 
of .. Canadian Screenings 


SUPERIOR FEED COMPANY 


Members: American Feed Manufacturers Association 
The Grain and Feed Dealers National Association 


Duluth 2, Minn. 
Teletype DU 16 


STOP 
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overfortification 
of 
vitamins A and D 
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Here’s why it costs you 
less to pack feed 


in BURLAP bags 


Avtong came 2 bumper crops of jute,the under rough handling. It’s easy to fill; 
raw material from which burlap is made _ stacks easily; a good “salesman” for your 
...and the price of burlap bags dropped to _ feed because it’s the most economical bag 


a level that makes them your best buy. for your customers... and it can be sold 
Get into this bright new burlap picture for salvage when empty. 
now. A plentiful supply is predicted for If you have a packaging problem, now’s 


the future. And it’s burlap, remember, that _ the time to look to burlap for a solution. 

gives you all these important packaging Contact your regular bag supplier, or 

extras at the lowest possible cost: write THE BURLAP CouNcIL, 155 East 
It’s tough and dependable, stands up 44th Street, New York 17, N. Y. 


FEEDSTUFFS, May 30, 1953——47 
FS 
4 
| 
| “Nii 
\ 
\\ 
\ WD 


St. Joseph Feed Production Hits 
315,000 Tons Worth $43 Million 


ST. JOSEPH, MO.—Formula feed 
production in St. Joseph amounted to 
315,000 tons in 1952 and total sales of 
the feed industry in this city exceeded 
$43 million. 

These figures, compiled from indus- 
try records in St. Joseph, are quoted 
in a special feature section of the St. 
Joseph News-Press of May 10. The 
newspaper says that feed manufac- 
turing is the No. 2 industry in St. 
Joseph with a payroll of approxi- 
mately $2 million annually. In these 
manufacturing plants 450 are em- 
ployed and St. Joseph feed mills have 
95 salesmen in a territory stretching 
from Minnesota to Texas and from 
I\linois to Colorado. St. Joseph feeds 
went to a total of 4,800 dealers in 
these states, the record shows. 


Besides a story of the feed indus- 
try in the city and the importance of 
formula feeds to agriculture, the 
newspaper shows pictures of many) 
operations in various mills in St 
Joseph. The news story was suppl 
mented by advertising from variou 
feed manufacturers and dealers 
banks, etc 

There are seven formula feed 
manufacturing plants in St. Joseph 
and five firms which do custom mix 
ing. There are nine retail and whole 
sale distributors also. 

The establishments engaged in 
formula feed manufacturing in St 
Joseph are Clark Milling Co., Dannen 
Mills, Inc., MFA Co-operative Grain 
& Feed Co., Quaker Oats Co., Schrei- 
ber Mills, Inc., St. Joseph Feed & 


Supply Co. and X-L Manufacturing 
Co 

Custom mixing is done by Benton's 
Feed Stores, Coker & Son Milling 
Co., Hirter Bros., Tucker Feed & 
Milling Co. and the Kar-O-Ten Co. 
Clark Milling Co. also does custom 
work. 

Distributors are Albers Feeds, All- 
dredge-Madget Feed & Supply Co., 
Alley Grain Co., General Mills ware- 
house, Houston Feed Co., Johnson & 
Ruoff Feed, Seed & Supply Co., Lara- 
bee Feed Mills warehouse, Nutrena 
Mills warehouse and Swift & Co. 

The figures quoted above apply 
only to formula feed manufacturing 
statistics and do not include custom 
mixing and sales by jobbers and ware- 
houses of feeds manufactured else- 
where. 

The manufacturing records show 
that in the past 10 years, production 
of formula feeds in St. Joseph has 
increased 400%, and the newspaper 
predicts a continuing expansion for 
this industry in the St. Joseph area. 


Three color effects 
economically 


Albemarle’s facilities for color 
matching Kraft stock are extensive. 
Making background a colorful part 
of overall design can achieve three 
color effects with only two color 
printing. Contrasting or matching 
add further eye appeal. 


ta pes 


NEW YORK 21 West St., HAnover 2-4645 


CHICAGO 1707 Daily News Bidg., 400 W. Madison St., CEntral 6-5593 
BUFFALO 121 Center St., East Aurora, N. Y., Telephone 1269 


LOUISVILLE 120 N. 10th St. CLay 1476 


at your finger tips... 


Because the Albemarle Paper Manufacturing Com- 
pany’s Multiwall mills are a completely integrated 
operation, the entire process is at our customers’ 
finger tips. Albemarle grows its own pulp wood, 
makes, colors and prints its own Kraft paper, makes 
Multiwall in many plies. 


Customers have learned how valuable an asset com- 


plete integration is to them. . 


. how valuable it is to 


deal with a company large enough to handle even the 


largest order . . 


. yet sufficiently ‘‘flexible”’ to help 


customers take care of the unexpected. 


Investigate Albemarle. Many customers have cut 


bag costs after a 


“planning conference”’ 


with an 


Albemarle representative. 


ALBEMARLE PAPER MANUFACTURING COMPANY + RICHMOND, VA. + PHONE 2-906! 


PHILADELPHIA 123 S. Broad St., Kingsley 6-3616 


OMAHA 320 W. 0. W. Bidg., 14th & Farnam Streets, HArney 8600 


BALTIMORE 32 South St., MUlberry 5060 


MINNEAPOLIS 1122 Flour Exchange Bidg., BRidgeport 1353 


KANSAS City 1015 Walnut St., BAltimore 7830 


CLEVELAND 801 Caxton Bidg., CHerry 1-4480 


LEON ASSOCIATES IN 
NEW, LARGER QUARTERS 
NEW YORK—Leon Associates has 

announced its removal to new and 

larger quarters at 500 Fifth Ave. Re- 

cent expansion made it necessary to 

have additional space, officials said. 
Now affiliated with the firm are 

Harry N. White, Gregor H. Gardner, 

Warren E. Monroe, W. Gerald Skey 

and Rolf A. Blume. The firm operates 

as broker and sales agent in vege- 
table, animal and fish oils and meals, 
vitamin oils and other feedstuffs. It 
also handles drugs, special chemicals, 
including soil conditioners and other 
products. 

The firm is selling agent for a num- 
ber of Far East shippers 

Leon-White Enterprises, an affili- 
ated company, is also moving to the 
same address. The new telephone 
number of Leon Associates is Oxford 

5-2612. 


SALES OF FEED, FARM 
STORES UNCHANGED 

WASHINGTON-—Sales of certain 
feed, farm and garden supply stores 
in March were unchanged from 
March last year but up 21% from 
February, according to the Bureau of 
the Census. 

These percentage figures are based 
on reports of large stores in organiza- 
tions operating 1 to 10 retail stores. 

For the first three months of 1953, 
the report shows, sales were down 
6% from the same period in 1952. 


Hilltop Laboratories 1, Mins. 


"The Polka Dot Folks” 
BOARD OF TRADE 
KANSAS CITY 6, MO. 
Victor 4385-86-87-88-89 
Protein Dept., TWX-KC20 
Other Ingredients, TWX-KC125 


TO MAKE YOUR FEEDS COMPLETE IN 
TRACE MINERAL 
CONTENT, USE 


HERMAM MAGEL'S 


TRACE MINERAL 


CONCENTRATE 


Only 1 Pound 
Needed fora 
Ton of Feed 

-.. Supplies an exact, balanced blend 
of stabilized iodine, manganese sul- 
cobalt, nickel, iron, 


phate, copper, 
boron and zine 


Write for complete information 


THE HERMAN NAGEL CO. 


53 W. Jackson Blvd., Chicago 4, Dl. 


Mix Your Own Feeds 


for EXTRA 
PROFITS 


BROWER 


“WHIRLWIND” 


FEED MIXER 


Many feed dealers increase 
their profits 50¢ per bag and 
more by mixing their own 
brand of feeds with the 
BROWER MIXER. Mixes perfect blend in 
10 to 20 minutes—at a power cost from 3¢ 
to 5¢ per ton. Quickly pays for itself! Heavy 
welded construction. Gives years of trouble- 
free service. Above-and-below-floor models. 
Five sizes for mixing 700 to 4,000 pounds 
per batch. Write for details and prices. 


ROWER MFG. CO. 444M, Third St. Quincy, mots 


a Worlds Largest Selling Mixer! 
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COMPLETE YOUR HOG FEED LINE with 
a real Pig Pre-Starter, built around Borden’s 
new KREPRO, the supplement that permits 
weaning at 5 weeks... that keeps you com- 
netitive...that gets and holds more business. 


BOOST THE GROWTH POWER in your 
broiler and chick feed by as much as 13 
percent, through the natural-source fortifi- 
cation in Borden’s NEW Flaydry, the sup- 
plement that pushes chicks to earlier, prof- 
itable maturity. 


BUILD A BIGGER dairy and cattle feed 
business with “Sul fixed” feeds, buile around 
Borden's patented feeding principle that 
helps get more nutrition out of low-grade 
roughages. 


GET THE MOST for your money in Borden’s 
quality Soybean Oil Meal, produced in 
America’s most modern plants and deliv- 


IF YOU ARE NOT manufacturing your 
own dog food, cash ia with Borden's, na- 
tionally known as the last word in canine 


PUT MORE POWER in ali your feed — 
with Borden's balanced fortification from 
natural sources — with Borden's Basic 


ered when you want it! nutrition . . . the only dog food fortified 


with Esbilac. 


Research! 


plus Borden's Technical Feed Counsel and 


Formulation Service . . . Borden's scientific feed 


testing . . . Borden’s Custom-Built advertising 
program aids. 


Whatever the present size of your feed business, 


Bordas man of the month 


DR. CHARLES M. WILSON 
University of Illinois, A.B., M.S., Ph.D. Member 


you can keep ahead of today’s fast-moving feed 
parade .. . build a BIGGER business with 
Borden's. Fill in and mail the coupon — now. 


PEE® SUPPLEMENTS DEPARTMENT, 350 Madison Avenue, New York 17, N.Y. 


Institute of Food Technologists; Society of 
American Bacteriologists; Society of Illinois 
Bacteriologists; Association of Food Industry 
Sanitarians; Sigma Xi and Phi Sigma. 

Dr. Wilson, formerly of the University of 
IIlinois faculty . . . ex-Captain, United States | 
Army, in bacteriological research . . . now | 


[ Send full information for increasing our feed sales. I’m 


Director of Borden's quality-control program. especially interested in your points .......... listed above. 
He closely supervises the blending and pack- | (_) Have the Berden man call right away. 
aging of your Borden Feed Supplements. 


BORDEN IS BASIC IN | 
FOOD AND FEED RESEARCH | 


: 
f 
| 
} 
| 
* 
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in the program. The social feature 
of the event will be a clam-bake on 
the shores of Narragansett Bay fol- 
lowing the opening day sessions of 
the conference. 

Others on the conference commit- 
not in the above photo include: 


tee 


Arno Hangas, general manager, 
United Farmers Co-op., Inc., Fitch- 
burg, Mass.; William M. Andersen of 
Needham, Mass., general manager of 
New England By-Products’ Corp., 
Boston; Raymond Smith, nutritionist, 
EF. W. Bailey Co., Inc., Montpelier, 
Vt., and James Conlon of Conlon & 
Donnelly, Attleboro, Mass. 


Cc. E. VAUPEL, MERCK 
REPRESENTATIVE, DIES 
FORT WORTH-—-Clifford E. Vau- 
pel, about 50, representative in Texas 
and Oklahoma for Merck & Co., Inc., 


1 LB. MIRICOE SUPPLIES 


Enough trace minerals 
for a ton of 
complete ration. 


HOLT PRODUCTS Co. 
Milwaukee 1, Wis. 


died May 15 in Austin, Texas, of a 
heart attack. 

Mr. Vaupel, whose home was in 
Fort Worth, had been associated with 
the Rahway, N. J. firm since 1941, in 
sales and technical service to the 
flour and feed industries. 

Formerly chief chemist for Uni- 
versal Mills, Fort Worth, Mr. Vaupel, 
was a graduate of Kansas State Col- 
lege. He was active in the American 
Association of Cereal Chemists and 
was prominent in wheat improvement 
activities. 


G. R. SIEGLER PLANS 
BUSINESS IN ARIZONA 


CHICAGO—George R. Siegler, Jr., 
in charge of millfeed sales in the feed 
ingredient merchandising department 
of Pillsbury Mills, Inc., Chicago, for 
almost two years, announces his in- 
tentions to enter the field of whole- 
sale distribution of agricultural prod- 
ucts at Phoenix, Ariz. 

Mr. Siegler first plans a vacation at 
a ranch near Greer, Ariz. He resigned 
from Pillsbury June 1. 


DEHYDRATING MACHINERY 


Shredders @ , Conveyors 
Supplies @ Parts Service 


THE HOWARD MANN COMPANY 


1800 Cockerell Dallas, Texas 


yeers of Low-Cost, 
Minera Pre-Mixes 


vigh duality Trace 


LIME CRES 


are made by limestone 


Products Corporstion of America 


for feeds . . 
Phosphorus.. excellent 
throughout the year. 


Write for 


info 


averages 


prices. 


COLUMBIA PHOSPHATE CO. 


Flexible Support 
Plan Urged by 
Dairy Industry 


WASHINGTON—Much fanfare has 
greeted a price support decision of 
task force groups of the U.S. Depart- 
ment of Agriculture’s dairy industry 
advisory committee. They propose 
that, at the close of the current crop 
year, price supports on agricultural 
commodities be placed on the basis 
of the flexible support plan of the 
farm act of 1949. 

Such action by Congress is unlike- 
ly, although the recommendations of 
this group are taken as a straw in the 
wind of agricultural opinion. 

The dairy industry is currently op- 
erating under a price support level 
of 90% of parity—a level it requested 
for this crop year, during which time 
it pledged to the Secretary of Agri- 
culture, Ezra Taft Benson, that it 
would get its house in order for a 
lower level of support at the end of 
the current crop year. 

The dairy industry claimed it was 
caught in a pincers since feed grain 
and oilseed crops were being sup- 
ported at an 85-90% of parity level. 


No Action This Year 
However, notwithstanding the de- 
sire of the dairy industry to break 
out of the spiral of high price sup- 
ports, congressional leaders say no 
action can be initiated this year— 
certainly not by the congressional 


| majority—since both President Eisen- 


| hower and Secretary Benson have 


pledged themselves to carry out the 
provisions of the law for mandatory 
90% supports for the basic commodi- 
ties through the 1954 crop year. 

The legislative show-down will 
come next year when Secretary Ben- 
son has whipped his permanent farm 
program ideas into shape and pre- 
sents them to Congress. 

In the meantime, USDA seems 
aimed at discrediting the high sup- 
port level for basic commodities by 
imposing the present law to the let- 
ter and showing by example to the 
farmers exactly where high supports 
lead. 


D.C.A., INC., AFFILIATES 
WITH McMAHON FIRM 


CHICAGO — Jack Anderson and 
William E. Casselman, co-owners of 
D.C.A., Inc., Chicago feed ingredient 
brokerage firm, have been admitted 
to partnership in Vincent P. McMahon 


| & Co., Chicago. The announcement is 


made by Vincent P. McMahon. 

Vincent P. McMahon & Co. is a 
commodity futures house, and has 
been in business since 1938. 

Mr. Anderson and Mr. Casselman 
say that the customers of D.C.A., 
Inc., will be serviced in the same 
manner as always, and the new affilia- 


| tion is merely an extension of service 


faster execution of futures transac- 
tions. Mr. Casselman will be in the 
meal and oil futures pit during all 
trading hours observed by the Chi- 
cago Board of Trade. 

Vincent P. McMahon & Co. is a 
member of the Chicago Board of 
Trade, the Chicago Mercantile Ex- 
change, Winnipeg Grain Exchange, 
Memphis Merchants Exchange and 
the New York Produce Exchange. Its 
offices are in the Board of Trade 
Building, at 141 W. Jackson Blvd., 
Chicago. 


ARGENTINE CORN CROP 
BIGGEST SINCE 1947-48 


WASHINGTON — The Argentine 
corn harvest recently completed is of- 
ficially estimated at 145.7 million 
bushels. Though less than earlier 
forecasts of production and only 
about half the prewar average, this 
would be the largest crop. since 
1947-48. 

The current estimate contrasts 
with the small outturn of 80 million 
bushels a year ago and the all-time 
low production of 33 million in 1949- 
50. After providing for domestic needs 
and carryover, the current crop 
should provide 40 to 50 million bushels 
available for export. 
SUPERINTENDENTS PLAN 

GOLF OUTING JUNE 12 

CHICAGO—Navajo Fields Country 
Club, Worth, IIl., is the site selected 
for the annual golf outing of the Chi- 
cago chapter of the Grain Elevator & 
Processing Superintendents. The out- 
ing is set for June 12. 

An all day affair is planned, with 
luncheon, dinner, and a full schedule 
of golf, horseshoes, cards and good 
fellowship. 


For steady year-’round deliveries .. . 


KELL - PHOS SOFT PHOSPHATE 
WITH COLLOIDAL CLAY 


Storage capacity now tripled. Highest 
quality natural phosphate material 
THE KELLOGG COMPANY 
618 D. M. Bidg., Des Moines 9, lowa 
or P. O. Box 665, Ocala, Florida 


Wh STAR STOCK TANKS 


STURDY 


ROUND 
TANKS 


Can be fired * 


Drinkers 


Most rigid and strongest stock tanks 
made. STAR pipe-top, crush-proof rim. 
Double-locked seamed bottom. Soldered 
inside and our. Corrugated sides for ex- 
tra strength. A STAR profit performer 
for aggressive dealers. 


WRITE TODAY for FREE descrip- 
tive folder ond low dealer 
prices. Dept. 45 


CTAR TANK 


| . 1007 WASHINGTON AVENUE 
ST. LOUIS 1,MO. 


AND BOAT COMPANY. 


by the firm. The closer connection 


with the futures market will insure Eee.) 2 


IS 7 © 333) enn 


“s no “fish story” . . . everyone knows it’s LEON for the very best 


FISH MEAL 
FISH LIVER OILS: (all potencies) 
All l types of VITAMIN D, 


. » « « « Imported Cottonseed Meal 


You're in Pron company at LEON, the firm serving America’s finest feed 
mills . . . organizations who know and “appreciate true quality in imported or 
domestic vitamin oils and feed ingredients. 

Let our long years of experience and valuable international trade contacts prove 
a to you, tool 
LARGE ... small . 


VITAMIN A FISH LIVER OILS 
DRIED FEEDING YEAST 
STERILIZED STEAMED BONE MEAL 

DICALCIUM PHOSPHATE 


ALBUMINA SALES CORP. 
327 $O. LA SALLE ST. 
CHICAGO 4, ILL. 


Phone HArrison 7-0926 
TWX OG 1250 


-- all orders get immediate attention at 


LEON ASSOCIATES 


141 BROADWAY NEW YORK 6, N.Y. 


ALBUMINA SUPPLY CO., Inc. 
461 PRODUCE EXCHANGE 
NEW YORK 4, N. Y. 


Phone HAnover 2-4174 
TWX NY 1-3788 


BArcley 7-3463 


| | | 
SEZ, 
| tis the lowest cost phosphorus source 
| 
p/ STAR 
—— 


PLAN CONFERENCE—New England Feedmen’s Conference committee mem- 
bers met in Boston May 8 to plan the annual two-day program for Aug. 20-21 
at the University of Rhode Island, Kingston. Committee members, left to right, 
are: Seated—Donald Hopkins of E. C. & W. L. Hopkins Co., Greenfield, N. H.; 
Dr. A. E. Tepper, Merrimack Farmers Exchange, Inc., Concord, N. H.; John L. 
Reed, Limestone Products Corp. of America, West Lebanon, N. H., New Eng- 
land Feedmen’s treasurer, and Dr. William H. Wiley, poultry department head, 
University of Rhode Island, conference committee co-chairman, Standing— 
Stanley L. Freeman, dairy nutritionist, Chas. M. Cox Co., Boston; George E. 
Durgin, Durgin & Co., Wakefield, Mass., New England feedmen’s secretary; 
Dr. Cobble; James H. W. Jenner, John W. Eshelman & Sons, South Duxbury, 
Mass.; Prof. W. C. Skoglund, poultry department head of the University of 
New Hampshire, Durham, N. H.; Donald Keller, Eastern States Farmers Ex- 
change, Inc., West Springfield, Mass., and Percy Freeman, Waterville, Me., 
Unity Feeds, Boston, Mass. 


animal and dairy husbandry depart- 
ment. 

Registrations for the conference at 
the University of Rhode Island will 
open July 1 and will be handled un- 
der the direction of Dr. Cobble. 
George E. Durgin, Durgin & Co., Inc., 
116 Foundry St., Wakefieid, Mass., 
conference secretary, is accepting re- 
quests for programs (to be mailed 
when available) and advance reserva- 
tion information. 

One feature of the program will be 
a combined poultry and animal health 
panel discussion with dual modera- 
tors for poultry and large animals. In 
addition to agricultural representa- 
tives from each of the New England 
states, authorities from other sec- 
tions of the country will take part 


KINGSTON, R. I.—Poultry and 
animal health and the economics of 
both the feed business and farming 
will keynote the New England Feed- 
men’s Conference Aug. 20-21 at the 
University of Rhode Island, Kings- 
ton, it was announced by Dr. W. H. 
Wiley, poultry husbandry department 
head and co-chairman of this year’s 
conference committee with Dr. James 
W. Cobble, head of the university’s 


“Everything for 
every grain 
Elevator, 

Feed Plant and 
Cereal Mill” 


QCOT) 


HERE ARE THE FACTS YOU NEED FOR SCIENTIFIC, | 
PROFITABLE BEEF CATTLE PRODUCTION 


Expert ROSCOE R. SNAPP answers the questions asked 
every day by cattle men—in the new fourth edition of— 


BEEF CATTLE 


This book gives you the latest breed- | 
ing and feeding methods plus helpful 
information obtained in recent beef cat- || & 


tle experiments. It covers breeds, eco- 
nomic trends, equipment, all kinds of 
feed, and anything else a breeder or 
feeder might want to know. 641 fuct- 


packed pages—Only $6.50. 
ORDER TODAY FROM- 


| FEEDSTUFFS 


FEEDSTUFFS, May 30, 


= IN Phosphorus TODAY 
GUARANTEED 14% PHOSPHORUS 
* High Availability Inorganic Phosphorus. 


% From Low Fluorine Deposits of Mexico. 


% A Prime Source. 
zs % Cost Factor Most Favorable. 


Comparison will convince of its + as 
y _ single source of phosphorus. 


*« * For Charts, Samples and Prices . . . write, 
wire or call. 


MAYO SHELL CORP. 


P. 0. Box 784 * Houston 1, Tex. * Phone OR-9441 


F-27-M 


HP. 


Will Handle Heavy Mate- 
rials that Would Tear Most 


Grinders to Pieces! 


BUILT FOR GREAT 
ENDURANCE... 


Here is the W-W Grinder for the larger op- 
erator who must have large capacity with- 
out breakdowns, Has feed openings 17" high 
and 24° wide and heavy-duty construction 
permits continuous service under even the most trying conditions. Has all our new 
features making it a perfect pulverizer and is bwilt to stand the strain of grinding 
heavy compact material such as tankage, ear corn and all tough baled feeds with- 
out pre-grinding or crushing. Weight 2,200 Ibs. 


On Industrial Models F27M, F28M, F29M, the shaft is made of special forged 
alloy steel which has been normalized. Cannot warp. 


Write for Complete Literature on the Complete W-W GRINDER LINE 
W-W GRINDER CORP. Dept. 311, Wichita, Kans. 


JERSEE VITAL-MIN WHEN USED IN THEIR FEEDS! 


Here is a top quality Multi- “oy — yey all the — — 4 


Vitamins, Amino Acids and wil make your 
preduce better results. The -y is tewards High 


ERSEE 


ful Feed Builders everywhere 
are increasing sales, getting 
more repeat erders and devel- 
oping greater customer satisfac- 
h JEKSEE VITAL-MIN. They 
have relied on JERSEE . builders 
Vitaminized and Mineral Concen- 
A. for more than 25 years. 


JERSEE IS SERVING SUCCESSFUL 
FEED MANUFACTURERS FROM 
COAST TO COAST! 


New England Feed Conference Se? | —— — — ~ 
| 
_ 
| WISE TO JERSEE ize! | 
| = > %Q),Q)_ FEED MANUFACTURERS FIND THEIR REPEAT SALES 
INCREASE & CUSTOMER SATISFACTION ZOOMS WITH 
| 
yERSEEIZE TO MAKE Prorirs Riss! 
118 South Sixth Street, Minneapolis, 2, Minn | ERS = + | 
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Responsibility 


(Continued from page 13) 


I am not condemning the sale of 
other merchandise by a feed dealer. 
But the fact remains that a feed 
dealer doing an average volume of 
commercial feed sales today cannot 
make a living, let alone a profit, on 
the gross income from those sales, 
because margins are insufficient. I 
ask you: Is it a sound or healthy situ- 
ation for our industry when the deal- 
ers who distribute our products must 
look outside of our industry to an 
increasing degree every year for the 


Extra Grinding Surfaces 


STONE MOUNTAIN GRIT CO. 
Lithonia, Ga. ‘ Barre, Vt. 


additional gross income they must 
have to remain in business? 

You and I know better than any- 
one else that the need for sound and 
helpful feeding advice and informa- 
tion for livestock and poultry pro- 
ducers increases year by year, as 
breeding and nutrition advance at 
such a rapid pace. And yet, the eco- 
nomic justification for a feed dealer 
to develop the manpower, know-how 
and facilities to provide this help de- 
creases every year because of the de- 
creasing percentage of his gross in- 
come that comes from the sale of 
our products. 

That’s not a pretty picture for us 
to face, is it? And yet, if we as an 
industry are going to take the road 
to the right, it is a picture we cannot 
sidestep or close our eyes to. 

It is very easy for us to dispose of 
this picture by saying that higher 
margins are needed by feed retailers 
But it is an entirely different matte 
to put those margins into effect when 
measured against our over-all objec- 
tive of a cheaper pound of meat, milk 


or eggs at a fair profit to all con- 
cerned. 

I believe that we have a double- 
barreled job in meeting this situation. 
It is a job that will call for all of 
the sound thinking, careful long- 
range planning, and effective leader- 
ship that we can bring to bear on this 
problem. 

First, to take the lead in showing 
our feed dealers why they can and 
must have an adequate margin to 
provide a gross income sufficient to 
reimburse them for the vitally neces- 
sary expense of trained people and 
facilities, to help their customers 
get out of the bag what we build into 
the bag. 

Second, to show the retailer that 
if he gets this additional margin he 
must do something to earn that addi- 
tional margin. He must build con- 
fidence not only in the manufactur- 
er’s product, but in the integrity and 
soundness of the recommendations, 
information, and advice given to cus- 
tomers by him and his people. That 
he must develop the manpower, 


DOES 
YOUR 
BUSINESS 
GET ITS 
SHARE 


' 

' 

' 

' 

} is the answer 

! ing of livestock. To meet this tremendous growth 
: and to keep abreast of production requirements 
1 and quality and price competition, you must look 
; to your equipment for the solution 

' 

' 

' 

' 

' 


Twenty million more people since 1940.. 
250,000 more people each month. . 
rate of America’s amazing growth. 


What does this mean 


where does Eureka fit into this picture? 
... both for humans and the feed- 


ment is designed to produce “Quality in Quantity” 
at a minimum of man hours and power costs. 
Write us about your problems and requirements. 


MANUFACTURERS OF: Flour, Feed, Seed, Grain and 
Cereal Machinery and Equipment « DEPARTMENTS 
FOR: Silk and Wire Screening Cloth « Roll Grinding 
and Corrugating. 


. now 
. that’s the 


to your business, and 
FOOD 


Eureka equip- 


HI-CAPACITY 
Bull. 185 


COMPLETE DUPLEX 
AGITATOR MOLASSES 
MIXER SYSTEM 


RECEIVING SCALPER 


SILVER 
MANUFACTURERS OF: Flour, F 


SNAPPY SHAKERS AND 
AIR FINISHERS 
Bull. 502 


SUPER CLEANER- 
RECEIVING SEPARATOR 
Cat. 180-A 


know-how and facilities to provide 
this information, service and help to 
earn the fair profit he needs. 

Until the day comes when we can 
say that such a program is launched 
full scale by our industry, we will 
have no economic justification what- 
ever to sit by and disclaim all respon- 
sibility for the tremendous economic 
losses in mortality and morbidity. 

When you have a toothache, do you 
shop around for a dentist who has 
cut his profit margin to the bone, or 
do you go to a dentist who you are 
confident will relieve your pain? 


Feeder Needs Help 


The average man who feeds live- 
stock and poultry today—our ulti- 


| mate customer—is a man who needs 


help. That help can be provided at 
a profit to manufacturer and retailer. 

That is why I firmly believe that 
feed manufacturers are at a cross- 
roads in 1953. That is why basic deci- 
sions need to be made. We have our 
choice of three roads. The road 
straight ahead means inaction, inde- 
cision, being content to let feed re- 
tailers and feeders worry about the 
problems I have mentioned. 

The road to the left means deci- 
sions which will bring inefficient and 
irresponsible producers into the live- 
stock and poultry business. It means 
unsound credit, unsound deals—deci- 


PRODUCTS OF 
SCIENTIFIC MERIT 
OFFER YOU EXTRA PROFITS 


investigate today. Write to Dept. F. 


WHITMOYER LABORATORIES, Inc. 
MYERSTOWN, PENNA. 


‘DO YOU KNOW?: 


? Some ingredients in Ultra-Life concentrates are 
more than worth their weight in gold. These and 
? other ingredients are combined in one easy-to-use 
product which you use to supply all known essen- 
? tial vitamins in feeds which you manufacture 

fe save you inventory loss and shrinkage of 
° expensive ingredients, simplify your feed-manu- 
* facturing operations, and help cut your overhead, 
? at the same time helping you make better feeds 
Write for detalis 


Ultra-Life Laboratories, Inc. 
EAST ST. LOUIS, ILLINOIS 


922722792997 


WINNING 
COMBINATION!E 


HONEGGERS’ 


RUMEN BACTERIA 
FEEDING PROGRAM 


Steer Popper, 
Milk Popper, 
Milk Popper, 
Calf Starter, 
ul Calf Conc. Pellets, 30% 


| 
: 
| 
| | 
| 
| 
ll 
| HOWES COMPANY, | | 
DEPARTMENTS FOR: ond Wire Seree end Corrugert HONEGGERS’ & CO. 


sions which will take us farther away 
from the goal I have mentioned. 

I am convinced that this associa- 
tion and its members will take the 
road to the right in 1953. If our in- 
dustry is going to continue to grow 
and meet the great challenge of our 
rapidly expanding population, we 
must be concerned not only with 
what we put into the bag, but what 
livestock and poultry producers get 
out of the bag. The key man in this 
decision is the man on whom our ulti- 
mate consumer must depend for 
sound and helpful advice, recom- 
mendations and service—the feed re- 
tailer. 

We must chart a course that will 
have as its objective a cheaper pound 
of meat, milk and eggs for the con- 
sumer at a fair profit to manufactur- 
er, retailer and producer; and no 
profit to manufacturer, retailer or 
producer is a fair profit unless that 
profit is earned. 


MILLFEEDS 


CASH AND FUTURES 
ANCHOR GRAIN CO. 
LOYD O. SELDERS—Phone: GRend 7377 
Board of Trade Bidg., Kansas City 6, Mo. 
Member Kansas City Board of Trade 


PRODUCTS 


Distributed in Washington, 
Oregon, Montana, No. Idaho 
and British Columbia by 


LEO COOK CO. 
1202 American Bldg. 
SEATTLE 4. WASH. 

410 Lewis Bldg. 
PORTLAND 4, ORE. 


QUALITY GOES IN BEFORE THE NAME GOES ‘ON 


261,975 TONS OF FORMULA 
FEED SOLD IN COLORADO 


DENVER—The Colorado Depart- 
ment of Agriculture reports that the 
state’s feed tonnage for the year July 
1951-June 1952, was 311,572 tons. 

This total includes 261,975 tons of 
formula feed, 4,588 tons of mineral 
feed, 4,801 tons of pet foods, 9,417 
tons of soybean oil meal, 1,281 tons 
of linseed oil meal and 29,510 tons of 
cottonseed meal. 


350 DEALERS ATTEND 
ALLIED CONFERENCE 


MEMPHIS—E. D. Griffin, vice 
president and general sales manager 
of Allied Mills, Inc., Chicago, told 
some 350 feed dealers who were 
guests of Allied Mills for a Memphis 
conference last week, that “the feed 
business outlook for the South is very 
good.” 

“The great increase in the broiler 
business in the South makes the busi- 
ness outlook good,” he said. “Increase 
in the cattle business also is a major 
factor and the situation in the hog 
feeding business is much better than 
last year. Hog prices now are higher 
and feed prices lower.” 

H. J. Buist, president of Allied 
Mills, spoke briefly at the convention 
dinner and congratulated the dealers 
on the progressive methods they are 
following. Business sessions were held 
at the Peabody Hotel with the deal- 
ers being taken to the plant for visits. 


BALTIMORE EXPORTS DECLINE 

BALTIMORE — Wheat exports 
from the port of Baltimore aggre- 
gated 2,976,914 bu. in April, a decline 
over figures for the corresponding 
month a year ago, it was announced 
by the Baltimore Chamber of Com- 
merce. A total of 4,400,242 bu. were 
exported in April, 1952. 


KANSAS CITY, MO. 
Santa Fe Trackage 


STORAGE 


MIDLAND 


WAREHOUSE CORPORATION 


INDEPENDENT PUBLIC WAREHOUSEMEN 
and 
CUSTOM BLENDERS 


Chicago Great Western Trackage 


IN TRANSIT 


ALFALFA MEAL and OTHER FEEDSTUFFS 
Call Victor 3123, Kansas City; or 516, Oelwein 


OELWEIN, IOWA 


MICRATIZED 


itamin A by NOPCO 
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“WE'RE DOING 100 TONS 


cays DALE HOCHSTETLER, H & H FEED SERVICE, WELLMAN, IA. 


He adds: “Our sales volume has climbed rapidly since we became a Kent Feeds 
dealer less than a year ago.” Dale and his cousin Ray are convinced they are selling 
a feed of quality but they also give a large share of the credit to the KENT DIRECT 
MAIL PROGRAM. 


The KENT DIRECT MAIL PROGRAM advertises a feed that means quality afd 
dependability. Kent Feeds means economical feeding and higher profits — profits 
for the dealer and the customer. 


KENT'S DIRECT MAIL PROGRAM has been a vital factor in raising the volume of 
tonnage for Kent Feed dealers. Some dealers are too busy with their volume of 


business for resale work — the KENT DIRECT MAIL PROGRAM does part of their 


resale for them. 


FEEDs 


Write or phone us about a Kent franchise for you — 
no obligations, of course — Kent Feeds, Box 308 or 
phone 2200, Muscatine, lowa. 


You are invited to visit the new Kent Feed plant 
and vitamin manufacturing plant in Muscatine. 


MOLASSES 


t 


Cane Be 


Domestic and 


Delivered Prices Quoted on Request 


INDUSTRIAL MOLASSES CORP. 


Leonia, N. J. 5407 Excelsior Blvd. 
Leonia 4-1040 Minneapolis 16, Minn, 
TWX--Leonia N.J. 386 MOhawk 9-8571 TWX MP 426 


MANARD MOLASSES CO. 


DIVISION INDUSTRIAL MOLASSES CORP. 


Balter Building Orleans 12, 12, La. Magnolia 501 
CHECKERBOARD ELEVATOR CO. 
Buyers and Sellers 


MILLFEEDS, GRAINS AND GRAIN PRODUCTS 


KANSAS CITY ST. LOUIS MINNEAPOLIS DENVER BUFFALO 
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Wednesday each 
the following Saturday. 
Kates: 15¢ per word; 
$2.25. Situations wanted, 


Classified advertisements accepted until 
week for the issue of 


minimum charge 
10¢ word; 


Classified Ads 


$1.50 minimum. Count six words of sig- 
nature, whether for direet reply or keyed 
care this office. If advertisement is keyed, 
care of this office, 20¢ per insertion ad- 
ditional charged for forwarding replies. 


Classified advertising rate not available 
for commercial advertising. Advertise- 
ments of new machinery, products and 
services accepted for insertion at mini- 
mum rate of $8 per column inch. 


BUSINESS OPPORTUNITIES * 
v 
FOR SALE OR RENT — FEED MANU- 
facturing Piant on R.R. siding. Fully 
equipped. Could be used as fertilizer 
plant; 48x225 feet. Tom Vint, 3516 Pierce 
St., Sioux City, Iowa. 


WHEN YOU WANT TO BUY AN ELE- 
vator or feed mill, see or write us your 
needs. We have some good ones in Ohio, 
Indiana, Illinois. Mid-West Business Bx- 
change, Plymouth, Ind. 


MACHINERY FOR SALE 
WHIRLAWAY AIRBLAST CAR LOADERS 
J. &® Hagan Mill Machinery, Jefferson 
City, Mo 
LARGE DRUM TYPE SPROUT-WALDRON 
Pellet Cooler. Wenger Mixer Co,., Sabetha, 
Kansas 


ONE NO. 300 HOWES %™ TON HORI- 
zontal Feed Mixer. O. W. Meyer, Na- 
poleon, Ohlo 


FOR SALE—USED CALIFORNIA STAND- 
ard model pellet mill with 60 H.P. motor. 
Wenger Mixer Mfg. Co., Sabetha, Kansas. 


FEED MIXER, 1-TON CAPACITY, GUAR- 
anteed first-class throughout, 6 H.P. mo- 
tor drive. Address 8774, Feedstuffe, Min- 
neapolis 2, Minn 


SPROUT-WALDRON SIMPLEX COMPLETE 
with TEFC electrical equipment, several 
dies, excellent condition. Address 804, 
Feedstuffs, Minneapolis 2, Minn 


WHEN YOU ARE IN THE MARKET FOR 
new or used mill machinery, electric mo- 
tora or any other equipment, write J. B 
Hagan Mill Machinery, Jefferson City, Mo. 


POR SALE—ST, KEGIS PACK SACKER., 
Excellent condition. Howes scale sacker 
for open top bags Excellent condition 


Write or cali, The Far Alfalfa Co., Menno, 
8. bD 

CONVEYORS AND TRUCK SCALES—KE- 
possessed and rebuilt with new equip 
ment guarantee, Bargains. Write for cata 
logue tonded Scale Co., 124 Bellview, 
Columbus 7, Ohlo, 


CALIFORNIA MASTER PELLET MILLS, 
10 or 2 i 


complete with electrical 
equipment Good condition, Priced for 
quick sale Write J, Speirs, 1728 Grand 
Ave Kansas City & Mo 

WALLACE TIEKNAN CHLORINATOR; 
merchant feeders; H.D.8. Howe Feed 


26” Kauer Attrition Mill; %, %, 
l-ton horizontal mixers; Richardson Scales, 
100-lb. portable; 60 H.P. Biue Streak, 
Jey Bee and Gruendlier Hammermilis; 
Humphries Manlift; §5 H.P. Case Semi- 
Diese! Engine; Munson, Eureka, Prater 
Corn Outters; No, 37 Clipper and 8 In- 
vincible Grain Cleaners Hughes Engi- 
neering Ce., Wayland, Mich. 


Packers; 


FOR SALE — VERTICAL FEED MIXER, 
2,000 Ib.; 60 H.P. California Pellet Mill; 
all-steel elevator legs; pulleys; shaftirg; 
wooden elevator legs; 60 H.P. Hammer- 
mille; rebuilt Richardson automatic scales; 
Union Spectal Bag Closing Machines; re- 
bullt motors; 6 . & M,. Meal Driers; 
four 8x36, five 9x30 N. & M. Rollermilis; 
twe 0x30 Great Western, 2 pair high, shell 
type, roller mills. J. BE. Hagan Mill Ma- 
chinery, Box 674, Jefferson City, Mo. 


Screens - Hammers - Bearings 


NEW and REBUILT MILLS 


Write for Prices 


INDIANA GRAIN MACHINERY Corp. 


Indianapolis, Ind. 


420 8S. Meridian St. Riley 3235 


DIESEL ELECTRIC BARGAIN 


One 150 HELP. Diesel with direct con- 
nected 80 KVA 2,400 volt, 300 R.P.M. 
One 60 HLP. Diesel with fly 

el generator 50 KW, 240 volts, 460 
nM. Also panel board complete. Of- 
fered at ridiculously low prices. 


Soder Southwestern 
312 Hightower Bidg. Oklahoma City 


CLEARANCE SALE 
GOOD USED EQUIPMENT 


I—Allis Chalmers Bran Packer, 


friction clutch, new model, 
good as new. 

i—Cleland Oat Huller, new in 
crate, size 48, 

1—M-40 Western Pellet Mill, 
complete with motor drive, 
as new, 


stand 9x24 rolls, re- 


built and guaranteed. 
i—Jay Bee No. 3 UX Hammer- 
mill, rebuilt like new mill, 


I—No. 47 Schatte Hammermill, 
with 60 BLP, motor, rebuilt. 


I—No. 57 Schutte Mill, with 100 
H.P. motor on base, rebuilt. 


Many rebuilt motors guaranteed, 
Must have warehouse space and 
will sell at exceptional bargain 
prices, 


EDWARD J. HECK & SONS 


COMPANY 
1102 FARNAM OMAHA, NEBR. 


MACHINERY FOR SALE 
v 


FOR SALE — FOUR SURPLUS, NEW, 
crated LeRoy D-226 gasoline engines wit! 
generator, starter and power takeoff. Ad 
dress $12, Feedstuffs, 612 Board of Trade 
Bidg., Kansas City 6, Mo 


BUSINESS OPPORTUNITIES 


FOR SALE—KANSAS FEED MILL, 75 
tons day. Operated successfully for 30 
years. Includes elevator and retail store 
Owner retiring. Address 759, Feedstuffs, 
612 Board of Trade, Kansas City 6, Mo 


FOR SALE — USED 6'x35' DAVENPORT 
Steam Tube Rotary Dryer, good condition 


Used to dry brewers’ spent grains. Other 


used and new drying equipment W. B 
Osgood, 4100 Roland Ave., Baltimore 11 
Md. 

FOR SALE—USED JAY BEE MILL NO. 
3U8 located in Ohio; two Papec Millis 
located in Michigan; Bauer, 1,800 R.P.M 
Mill; Gruendler, 60 H.P. Mill We have 
others; what are your needs? Prater Pul 


verizer Co., Chicago 60, Ill 


FOR SALE — HORIZONTAL POWDER 


mixers, filter presses including Sweet 
lands, screens and sifters, grinders and 
pulverizers, vacuum shelf dryers, ex- 


pellers, Louisville rotary steam tube dry 
ers, bucket elevators, direct heat dryers 


screw conveyors. Only a partial list. Send 
us your inquiries. Consolidated Products 
Co. Inc., 19 Park Row, New York 38, 
N. Y¥ Barclay 7-0600 


BAG CLEANER, COMPLETE TOTALLY 


enclosed motor. Bagging scale—automati« 
scales Forste feed dresser Sidney > 

1 sheller, corn cutters; horizontal mixers 
packers; rolls; single high and double 
Hammermills, new and used, all make 

and sizes. Attrition mills 9 to 30” sizes 
Case 55 H.P. engine Manilifts Driers 
For details write Hughes Engineering 
Co., Wayland, Mich 


*% ANDERSON and 
NORDYKE ROTARY 
STEAM DRYERS 


*MEAL TOASTERS 
* CRACKING ROLLS 
* FLAKING ROLLS 


wEXPELLERS 


PITTOCK & ASSOCIATES 
Q@LEN RIDDLE, PA. 


FOR SALE — SMALL FEED MILLING 
business in rural section near Nashville, 
Tenn. Low investment should bring in a 
reasonably high income. Address 782, 
Feedstuffs, Minneapolis 2, Minn. 


FOR SALE—SUCCESSFUL OHIO FEED 
store, grain, coal, custom grinding, mix- 
ing and a full line of machinery, corn 
shellers, grain cleaners, truck scales. Han- 
die a full line of farm machinery and 
supplies. Located on a good state high- 
way, R.R. siding and distributor for two 
good kinds of feed. Owner wishes to re- 
tire on account of age, will help finance 


right party on long time loan. This is 
a real business and makes plenty of 
money. Don’t bother to answer this ad 


if you don’t mean business. Address 758, 
Feedstuffs, Minneapolis 2, Minn. 


SOYBEAN MILL 


Centrally located, small solvent plant 
with 77,000-bushel grain elevator, large 
truck scales, whole host of machinery. 
Available on terms. Priced at value of 
storage alone. Ask for details. 


Soder Southwestern 
312 Hightower Bldg. Oklahoma City 


CUSTOM FEED MIXING 


Midwestern feed mill desires contract 
formala feed mixing. Will make your 
formula, bag it, furnish all ingredients 
on a custom basis, and do billing. Transit 
good to South, Eastern Shore and New 
England states. Address 313, Feedstaffs, 
141 W. Jackson, Chicage 4, Il. 


KANSAS FEED MILLS 


We have 3 eastern Kansas feed mills 
listed, large, medium and small. Terms 
on the small one. All are profitable go- 
ing businesses. Ask for details, 


Soder Southwestern 
312 Hightower Bldg. Oklahoma City 


HELP WANTED 


v 


ELEVATOR MANAGER FOR EASTERN 
Michigan—Excelient opportunity for an 
aggressive man. Address 800, Feedstuffs, 
Minneapolis 2, Minn 


REPRESENTATIVE OR BROKER TO 
sell complete line of vitamins to feed 
trade, Territories open: Neb., Kan., Mo., 
Okla., Ark., La., Miss., and Texas. Write 
Specifide, Inc., P.O. Box 6305, Indian 
apolis, Ind. 


OLD ESTABLISHED VITAMIN OIL AND 


feed ingredient house needs representa 
tive in East to do contact, upervision 
and sales work. Knowledge of feed busi 
ness necessary and some nutritional ex 
perience preferred. Excellent opportunity 
for the right man. Good salary. Address 
803, Feedstuffs, 114 East 40th St., New 
York 16, N. Y. 


WANTED — SALESMINDED YOUNG MAN 


with executive ability to manage a feed 
mill and grain elevator in rich agricul- 
tural section in southwestern lowa,. This 
position has a substantial future for an 
ambitious man Position available at 
once. Send us a resumé of your past 
experience and recent photograph Ad 
dress 807, Feedstuffs, Minneapolis 2, Minn 


SALESMEN=— 


Basic producer of vitamin and anti 
biotic feed supplements wants men ex- 
perienced in selling to the feed industry 
to cover territories in the Northeast. 
Feed sales experience in the Northeast 
preferable. Nutrition background re 
quired, Excellent opportunity. Address 
811, Feedstuffs, 114 Bast 40th St., New 
York 16, N. Y¥. 


SITUATIONS WANTED 


Vv 


CEREAL CHEMIST AND ANIMAL NUTRI- 
tonist. Experienced: quality control, re- 
search, formulation, purchasing, sales 
promotion, field service, member A.A.C.C 
Address 797. Feedstuffs, Minneapolis 2, 
Minn. 


Use FEEDSTUFFS Want Ads for RESULTS 


RETAIL FEED 
BUSINESS 


35,000 Bushels 


Lomira, Wis., on Soo Line—16 
bins—also 10,000 gal. molasses 
tank; trucks and all equipment. 
Well established retail business 
yielding an excellent return on 
investment. 

Price attractive 


Contudt 
REMEEUS 
324 E. 


Milwaukee 
BRoadway 6-3515 


REAL 
ESTATE 


Wisconsin Avenue 
Wisconsin 


OPPORTUNITY 
OF A LIFETIME 


Due to ill health and advanced age, 
I offer distributorship with sole right 
to manufacture what has proven to 
be the best livestock mineral sup- 
plement on the market. Licensed 
in Ohio, Michigan and Indiana and 
sold to elevators and feed mills. 
Firmly established over six years 
and has shown an increase in busi- 
ness every year over each ng 
year. The future possibilities are al- 
most beyond belief. Write for full 
particulars about this amazing prod- 
uct and its proven record. Then after 
thoroughly investigating, submit your 
offer for I am forced to accept the 
most attractive proposition. I am 
convinced that this will really be the 
chance of a lifetime for someone. 


Address 796, Feedstuffs 
Minneapolis 2, Minn. 


MACHINERY WANTED | 
v 


WANTED — USED STEINLITE GRAIN 
Moisture Tester. State condition and 
price Martin's Feed Mill, Ephrata, Pa 


WANTED TWO SUPER DUO EXPELLERS 
—May consider Duo or RB for other 
operation. Address 15694, Feedstuffs, Min- 
neapolis 2, Minn. 


WANTED TO BUY — RICHARDSON 
scales, bag closing machines and other 
good mill, feed and elevator equipment. 
J. B&B. Hagan Mill Machinery, Jefferson 
City, Me. 


Smaller Supply 
of By-Product 
Feeds Indicated 


WASHINGTON—tThe total supply 
of by-product feeds for 1952-53 is ex- 
pected to be slightly smaller than the 
record of 22.6 million tons in 1951-52, 
according to U.S. Department of Agri- 
culture estimates published in the 
Feed Situation report. 

The total quantity of oilseed cake 
and meal to be fed in the current 
season is expected to total about 9 
million tons, slightly less than last 
year. 

Domestic consumption of oilseed 
cake and meal during October-March 
this year was 5% smaller than a 
year earlier. Stocks of the five ma- 
jor oilseed cakes and meals at crush- 
ers’ plants on April 1 totaled 393,000 
tons, much larger than the 126,000 
tons of a year earlier. Production of 
oilseed cake and meal during Octo- 
ber-March was 3% smaller than in 
the preceding year, while imports to- 
taled 211,000 tons, 81,000 tons larger. 

Production during April-September 
is expected to be a little larger than 
in that period of last year. Together 
with the much larger stocks, this 
would give a larger supply for the 
period than a year earlier, when sup- 
plies became very tight. Some of this 
increase, however, is expected to be 
taken up by larger exports and larg- 
er stocks on Oct. 1. 

Exports of oilseed cake and meal 
totaled only 11,000 tons during Octo- 
ber-March, much less than the 77,000 
tons of a year earlier. Exports are ex- 
pected to be heavier in the last half 
of the feeding season, in view of the 
larger domestic supplies and provi- 
sions of the Commodity Credit Corp. 
cottonseed meal program for sales to 
foreign buyers. 

Millfeed Output Off 

The production of 2,280,000 tons of 
wheat millfeeds during October- 
March was about 125,000 tons less 
than in that period of 1951-52. Im- 
ports during the six months totaled 
136,000 tons, 16,000 tons larger than 
in the same period a year earlier. 
The total supply of wheat millfeeds 
for the 1952-53 season probably will 
be around 150,000 tons smaller than 
the 4,974,000 tons in 1951-52. 

Production of gluten feed has been 
running somewhat larger than a year 


YOUR OWN LABEL 
DOG FOOD 


DRY « CANNED 


Formulated by a leading petfood nu- 
tritionist. Manufactured in plants 
designed for petfood only. All cereals 
cooked and baked. All vitamins and 
antibiotics preserved by latest sci- 
entific methods. This service for 
large and small operators. Using 
our formulae or yours. 


WOODBACH, INC. 


Phone Mohawk 9-8547 
3466 Alabama Ave. 
Minneapolis 16, Minn. 


earlier so far this season, and prob- 
ably will total a little larger for the 
entire year. Production of brewers’ 
dried grains has been at about the 
same level, while production of dis- 
tillers’ dried grains has been much 
smaller, reflecting the low rate of op- 
eration of distilleries. 

Supplies of animal protein feeds 
may total a little smaller in 1952-53 
than a year earlier. Production of 
tankage and meat scraps is expected 
to continue near the high level of 
last year, when the total quantity 
available for feeding was the largest 
in recent years. Supplies of fish scrap 
and meal are expected to be some- 
what smaller than in 1951-52, as a 
result of smaller imports. Imports of 
fish scrap and meal totaled only 52,- 
000 tons during October-March, com- 
pared with 100,000 tons in that pe- 
riod last year, USDA reports. 


CHECKERBOARD SOYBEAN CO. 
TO HAVE ADDED STORAGE 


ST. LOUIS—Donald Danforth, 
president of the Ralston Purina Co., 
has announced that additional stor- 
age capacity will be constructed at 
the Checkerboard Soybean Co., De- 
catur, Ill. This addition is part of an 
expansion program which was under 
way at the time of the purchase of 
these properties from the Shellabar- 
ger Mills, Inc. 

The completion of the additional 
storage facilities under way will pro- 
vide a total storage of approximately 
700,000 bu. and will make for more 
efficient production of soybean meal, 
according to Russell Baer, manager 
of the Checkerboard Soybean Co. at 
Decatur. 

All construction and engineering 
are being done by Construction Man- 
agement, Inc., of Indianapolis. 


MILWAUKEE POULTRY SHOW 
EXHIBITS OFFER VARIETY 


KANSAS CITY-—-A wide variety 
will be the key-note of exhibits at 
the 1953 American Poultry Hatchery 
convention, July 28-31 at Milwaukee 
judging from the list of 168 com- 


HIGHE UALITY 

NEAT TREATED HAMMERS 
Hammers direct from manufacturer of 
years’ experience, Send your specificn- 
tions or worn hammer. Quantity dis- 
counts on hammers and screens. Ask 
for prices. 

SOUTHWEST MILL SUPPLY CO. 

P.O. Box 7455 N. Kansas City, Mo. 


Standard steel elevators, belt and bucket type, avail” 
able from stock. Ten Heavy Duty sizes, from 300 to 
10.000 Bu/Hr., for continuous service and four 
Light Duty sizes, from 110 to 750 Bu/Hr., for inter- 
mittent service. We also manufacture screw con- 
veyors and hoppers. Send your requirements for 
complete information. 


GODSHALK 
Sheet Metal Fabricators 
BANGOR, PA. 


Metal Workers Millwrights 
JAMES F. SIMS 
Fabricators Erectors 


Write or call Finley 8030 
29 N. 10th St., Kansas City, Kan. 


Apex Bagging Scale 
With New Combination 
Bag Clamp 
FOR BOTH SMALL 
and LARGE BAGS 
The sensa- 
tional new com- 
bination bag clamp 
of the speedy and accu- 
rate Apex Scale can be 
adjusted in a jiffy to ac- 
commodate bags of 25-lb. capac- 
ity up to 200-Ib capacity. Allows 
more material to enter bag. Promotes 
25% greater flow of material than 
usuelly obtained. 
The Apex Bagging Scale brings you 
many other improved features to be 
had in no other bagging scale at any 
price. Write today for details and 
FREE NEW CATALOG of complete 
Burrows line. 


BURROWS 


1316-C Sherman Ave. 


EQUIPMENT 
COMPANY 


Evanston, 


panies which have reserved space to 
date. 

Automatic poultry equipment, incu- 
bators, vaccines, “wonder” drugs and 
special feeds—all will be shown. 

The $5 million Milwaukee Audito- 
rium-Arena will be the scene of the 
convention. This will be the 37th 
show sponsored by the American 
Poultry & Hatchery Federation. 

A busy convention week has been 
scheduled with discussion panels, 
guest speakers, educational sessions 
and a variety of entertainment. A 
highlight will be the grand banquet 
with a floor show and dancing, annu- 
ally attended by around 2,000 hatch- 
erymen and their wives. 

In announcing the companies which 
have purchased space, the federa- 
tion president, Sam Grotewold, Lake 
Mills, Iowa, predicted a sell-out by 
July 1. 


OKLAHOMA BROILER DAY 
ARRANGED FOR JUNE 113 
STILLWATER, OKLA.—Broiler 
production and management prac- 
tices that pay will be discussed here 


June 11 at the annual Oklahoma 
A. & M. College Broiler Day. 

Topics of discussion will include 
disease control, production, causes of 
weight variation, broiler distribution, 
feeding and the success story of an 
Oklahoma broiler grower. 

Featured speakers will be Mrs. 
Cleo Carter, broiler grower from 
Terlton; Dr. A. E. Malle, of the Okla- 
homa A. & M. veterinary depart- 
ment; Clayton C. Brunson, Rollin H. 
Thayer, George F. Godfrey and D. L. 
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Brooks, of the college poultry depart- 
ment. R. B. Thompson, head of the 
poultry department, A. & M. College, 
is in charge of arrangements. 


ILLINOIS ELEVATOR BURNS 


CHAMPAIGN, ILL.—The grain 
elevator of the Ogden Coal & Grain 
Co. was leveled by an early morning 
fire here which caused an estimated 
loss of $40,000. Joseph Ogden is 
owner-manager of the company. 


GM- 
LIQUID NITROGEN 


Exclusive Dealerships now available. GM-82 in greater demand 
than other forms of Nitrogen. Economical and easily applied by 
weed sprayer. No evaporation. Get set NOW and take care of your 
customers with this tested and proven product. Select territories 
still available for expevienced Salesmen. Rush details to 


DEPT. F, U. S. CHEMICAL PRODUCTS CORP. 
P.O. Box 212, Columbus 9, Ohio 


32% 


tion. 


CASPER IMPLEMENT CO. 
New Richland, Minnesota 


HOBSON DISTRIBUTING co. 


PHONE 666 


MIDWEST knotless baler and binder twines 
are products of Henequen Industrial S. A., 
one of the largest mills in Merida, Yucatan, 
the center of the world’s largest sisal planta- 
MIDWEST combines Grade “A” 
fibre with modern plant and equipment, and 


For Dealership Information Cont act the Distributor in Your Area 


Minnesota, North Dakota, South Dakote 


BANNOCK IMPLEMENT COMPANY 


KAOTLESS 


TREATED WITH 


RODENT AND INSECT REPELLENT 


guaranteed. 


WAREHOUSE 
6 South 9th Street Phone HA 
Omaha, Nebraska 
Nebraska, lowa 


YODER & FREY CORDAGE CO. 


Box 425 - - Phone 666 Box 268 - - Phone 2080 86 East 48th South 
Fayette, Missouri Archbold, Ohio Murray, Utah Phone: Murray 92 
Missourl, Kansas, Illinois Ohio, Indiana, Michigan, Kentucky, Tennessee Utah, Nevada 
MEEKER & TAYLOR FARMERS GRAIN & BEAN ASSOCIATION art 
P. O. Box 6126 - - 1900 15th St e 
TRACTOR COMPANY eel 17, Colorado 16104 Bloomfield Ave. 
Ontario, Oregon Phone: Acoma 3584 Norwalk, California 
Oregon, Washington Colorado California, Arizona 
CHARLES ILFELD CO. DORSEY GRAIN CO. JONES-IRELAND TRACTOR CO. 
Albuquerque, New Mexico Phone PErshing 1717 8301 Ist Ave. South 
New Mexico Fort Worth 7, Texas Billings, Montana Phone 17-7049 
Texas Montana 


‘ ge Highway & 7th ion Riverton, Wyoming - - Phone 178 
ocatello, Idaho - Phone 
L. W. Sanders - - J. E. Sanders Harry McMillan A. P. Caldwell 


DISTRIBUTORSHIPS OPEN — WRITE 
MIDWEST CORDAGE COMPANY, FAYETTE, MISSOURI 


Importers of 


technical “know-how” that insures strength, 
uniformity, and dependability. MIDWEST 
is packaged in two-color, four-ply water- 
proof paper bags, and is unconditionally 


FARMERS EXCHANGE ELEVATOR 


SWIDERSK!I COMPANY 
Phone 6 Mosinee, Wisconsin 
Wisconsin 


SANDERS IMPLEMENT CO. 


Wyoming 


BOX 444 
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Feedstuffs: 


& Complete, up-to-the-minute news 
coverage of the entire field facilitated by 
an interoffice teletype system. 


G. Market facts by special correspond- 
ents and staff members all over the U. 
S. including authoritative trade news 
interpretation from its Washington cor- 
respondent. 


@ More than 400 individual market 


quotations on feeds in each issue. 


&. Outstanding features devoted to feed 
dealers’ and manufacturers’ business 
operations—animal nutrition—feed store 
operations — bookkeeping —new sales 
techniques — merchandising methods — 
store displays—tested selling ideas. 


The Businesspaper Family Serving 


the Related Fields of 
Flour, Feed, Grain and Baking 


Route 
our Salesmen 


Feedstuffs—the only weekly newspaper for the feed manu- 
facturer, jobber, broker and dealer — gives its readers vital 
information about the products they use, buy and sell. In addi- 
tion to its paid circulation—largest in the field—selective con- 
trolled trade coverage provides concentration in the territory 
you want to reach. Complementing the coverage regularly 
provided by paid subscriptions, additional mailings are made 
on a weekly rotation schedule blanketing each of the four 


geographic divisions of the United States: Northeast, Southeast, 
Southwest and Northwest. 


You can route your advertising to reach one or more of these 
specific geographic distributions. This plan of selective con- 
trolled trade coverage is fully explained in an analysis of circu- 
lation showing the distribution in each classification of the feed 
industry, by states and geographic sections. A folder describing 
this coverage, “Occupational Breakdown According to Sec- 
tional Distribution,” is available by writing to Feedstuffs. 


118 South Sixth St., Minneapolis 2, Minn. 


BRANCH OFFICEs: New York, Chicago, Kansas City, Toronto 


ROUTE YOUR 


FEEDSTUFFS 


4 
— 
| 
A weekt? wewsrarer® 
1 Your 2 Years 
SDA Forg asts Strong Demand | 
— 
Feed 
‘ 
P 


GEORGIA POULTRY FESTIVAL—The $125 million Georgia poultry industry 
took time out during May to do a little crowing. The occasion was the first 
annual Georgia Poultry Festival, which included a parade, chicken dinner, 
speeches and entertainment. Some of the principals of the program are shown 
here. Left to right, Dr. Cliff Carpenter, president of the Institute of American 
Poultry Industries; Miss Neva Jane Langley, Miss America of 1953; Miss 
Betty Pruitt of Canton, crowned Miss Georgia Chick of 1953, and True D. 
Morse, Under Secretary of Agriculture. In the background, with glasses, look- 
ing down, is Chuck Acree, “emcee” of the national Man on the Farm program. 
Some 20,000 persons gathered in Gainesville, Ga., for the festival, sponsored 
by the Georgia Poultry Federation. The festival pointed up the part the feed 
industry plays in the poultry business, and the parade featured floats of many 
feed companies selling in the area. The prize winning float was that of Allied 


Mills of Memphis. 


HEARING HELD ON PROPOSED 
CHANGE IN FOOD, DRUG LAW 


Administration Proposes to Restore FDA _ Inspection 
Authority—Questions Raised on Extent and 
Scope of Agents’ Powers 


By JOHN CIPPERLY 


Feedstuffs Washington Correspondent 


WASHINGTON—A none too sym- 
pathetic reception was prepared for 
administration proposals to amend the 
Food, Drug and Cosmetic Act of 
1948 to restore to that agency the 
inspection powers which were halted 
by a recent decision of the U.S. Su- 
preme Court in the Cardiff case. 

Under that decision the court ruled 
that FDA inspectors could enter 
plants for the purpose of inspection 
of sanitary conditions only after a 
grant of permission by the owner. 
Plans to amend the law to restore 
inspection authority to FDA on re- 
quest have been asked by the admin- 
istration, and hearings on the propos- 
al have been completed by the House 
Committee on Interstate and Foreign 
Commerce 

During those hearings virtually all 
of the committee revealed consider- 
able opposition to any grant of arbi- 
trary power to FDA inspectors to 
enter plants for this purpose. Com- 
mittee members questioned FDA wit- 
nesses sharply about alleged abuse of 
inspection authority on the part of 
FDA field agents. 

The committee itself seems indis- 
posed to give FDA the requested au- 
thority unless it is qualified by defin- 
ite limitations on the power of the 
FDA field agent as to what he may 
look for in plants. This follows the 
line of philosophy outlined by the 
Millers National Federation, which 
approves: the FDA amendment but 
raises questions as to the extent and 
scope of the proposed authority to 
make factory and plant inspections. 

The federation’s statement of posi- 
tion, prepared for the House com- 
mittee by Herman Fakler, vice presi- 
dent and Washington representative 
of the federation, said in part: 

“Flour millers have no objection 
to the inspection of mill and elevator 


facilities by recognized and official 
inspectors of the Federal Food & 
Drug Administration. 

“The Millers National Federation 
in behalf of its member flour milling 
companies is authorized to say that 
our members favor the amendment 
to the Food, Drug & Cosmetic Act 
proposed by the Secretary of Health, 
Education and Welfare, and support- 
ed by Charles W. Crawford, com- 
missioner of the Food & Drug Admin- 
istration. This amendment is em- 
bodied in H.R. 2769. 


Questions Raised 


“We do take note of questions 
which have been raised concerning 
the extent and scope of the proposed 
authority to make factory and plant 
inspections. We believe these ques- 
tions should have careful and serious 
consideration by your committee in 
the general public interest. 

“We believe it is reasonable for the 
Congress in granting the authority 
for plant inspection to make certain 
that it will be exercised in a reason- 
able manner, not only in the interest 
of the consumer, but also in the inter- 
est of the owner and operator of the 
food plant. 

“We believe such safeguards, when 
interpreted properly and reasonably 
to carry out the intent of Congress, 
already exist in the Food, Drug & 
Cosmetic Act. However, we believe it 
would be proper for your committee, 
if it decides to recommend the pro- 
posed amendment for favorable ac- 
tion by the House of Representatives, 
to make clear that the Congress in 
granting the authority for factory in- 
spection requested is not thereby en- 
dorsing a broad and unlimited inter- 
pretation of that authority.” 

For the most part other industry 
testimony has been lacking. It is be- 
lieved that the larger companies pre- 
fer that FDA inspectors have access 


to their plants since a clean bill of 
health by FDA inspectors is seen as 
an asset to company merchandising. 

It is known that through an inter- 
change of correspondence between 
the health, welfare and education 
agency chief, Mrs. Oveta Culp Hob- 
by, and the canners and drug asso- 
ciations, Mrs. Hobby has repudiated 
some of the allegations made by FDA 
attorneys in their suit against Cardiff, 
and this limitation is seen as part 
of the legislative history of the pro- 
posed amending legislation and ap- 
pears to satisfy these industries. 

The FDA situation in Congress is 
currently not a happy one. Since the 
final decision on the grain sanitation 
program was approved by USDA and 
FDA, there has been a stream of 
publicity through commentators and 
columnists which “disturbs and per- 
turbs” congressional leaders, some of 
wnom blame FDA officials for indis- 
creet news releases. This condition 
makes it more difficult for FDA of- 
ficials to obtain acceptance of the 
legislative changes which they have 
suggested to Congress. 


BROCHURE EXPLAINS FARM 
SUPPLY, ELEVATOR COURSE 


EAST LANSING, MICH--A new 
brochure explaining the elevator and 
farm supply training course offered 
at Michigan State College has been 
issued by the college’s department of 
short courses, according to A. EF. 
Oliver, coordinator, elevator and 
farm supply. 

The folder explains the 18-month 
training program in detail, describ- 
ing the study program, courses, en- 
trance requirements, fees and other 
aspects of the program. 

The course is for men planning a 
career in the grain or seed trade, 
country elevator business or local feed 
manufacturing and retailing. It com- 
bines nine months of class instruction 
with nine months of placement train- 
ing in an elevator or feed mill. 

Information is provided in the fields 
of livestock and poultry feeding and 
management, poultry sanitation, 
grain grading, grain marketing, grain 
sanitation and insecticides, seed proc- 
essing, merchandising, advertising and 
sales, retail credit, accounts and rec- 
ords, accident and fire prevention, ele- 
vator maintenance, elevator opera- 
tions, communications, public rela- 
tions and personnel improvement. 

Copies of the folder explaining the 
course may be obtained by writing to 
Michigan State College, Department 
of Short Courses, East Lansing, Mich. 
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OKLAHOMA'S SALES TAX - 
ON FEEDS WILL REMAIN 


OKLAHOMA CITY — Oklahoma's 
House of Representatives on May 20 
defeated by a single-vote margin a 
conference committee bill to exempt 
feed and seed from the 2% state sales 
tax. 

The house speaker, James C. 
Nance, later sustained a point of 
order against a motion to reconsider 
the vote of 61 to 43, with 62 votes 
needed for passage. 

As originally passed by the house 
the bill would have exempted feed, 
seed, fertilizer, insecticides and farm 
machinery from the sales tax. The 
state senate then amended the 
measure to include a 2¢ tax on nat- 
ural gas to offset the revenue loss 
from the sales tax exemptions. The 
conference committee eliminated the 
natura! gas tax provision and limited 
the exemption to seed and feed only. 

The measure had drawn its greatest 
backing from western Oklahoma farm 
groups. It was opposed by eastern 
Oklahoma legislators because of the 
money that would be lost to the state 
welfare fund. 

Similar bills to exempt feed and 
seed have been major issues in every 
session of the Oklahoma legislature 
since the state sales tax was first 
enacted. 
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Plans Set for 
Feed Industry 
Show, Convention 


BUFFALO. Plans are set for the 
third National Feed Industry Show 


and the annual convention of the 
Eastern Federation of Feed Mer- 
chants. 


Feed men will gather June 8-10 
in Buffalo for the show and the con- 
vention, and federation and show of- 
ficials expect that the double event 
will be “the biggest feed and grain 
meeting ever held in the East.” 

The show will be held June 8-10 
in the Buffalo Memorial Auditorium, 
and federation meetings will take 
place June 8-9 at the Statler Hotel. 

Eastern Federation meetings will 
be held in the morning on June 8 
and 9, and the feed show will be 
open from noon to 7 p.m, on these 
two days. No federation meeting will 
be held June 10, so the show will 
be open that day from 10 a.m. to 
1 pm. The annual banquet of the 
federation will be held the evening 
of June 9 at the Statler. 

Approximately 80 firms will oc- 
cupy the 136 exhibit spaces avail- 
able for the feed show, which will 
include exhibits by equipment manu- 
facturers, ingredient suppliers and 


others. 


NORTH CAROLINA FEED 
MANUFACTURERS TO MEET 


RALEIGH, N.C.—-The North Caro- 
lina Feed Manufacturers Assn. will 
conduct its summer meeting at the 
Battery Park Hotel, Asheville, N.C., 
on Aug. 14-15, according to an an- 
nouncement from Mary V. Lassiter, 
secretary-treasurer of the organiza- 
tion. 

It is urged that early reservations 
be made with William A. Tucker, gen- 
eral manager of the hotel, because of 
the heavy room demands expected 
during August. Program details are 
being prepared at the present time. 


Ralph Guynes 


ELECTED—Ralph Guynes, Beatie & 
Guynes, Oregon City, Ore., was elect- 
ed president of the Oregon Feed & 
Seed Dealers Assn. at its annual 
convention held at the Multnomah 
Hotel, Portland, May 22. Robert 
White of the Jenks-White Seed Co., 
Salem, was elected vice president 
and Thomas Sullivan, Continental 
Grain Co., Portland, was elected 
treasurer. Leon S. Jackson was re- 
elected manager. Four hundred and 
fifty attended the stag banquet 


served on the evening of May 22. 
Total registration was slightly less 
than 500. 
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THE FEED 


* * 


Demand — Supply — Trends — Prices 


Quotations on feed ingredients shown in these and adjoining 
columns are wholesale prices, per ton, bagged, for prompt delivery, 
unless otherwise noted. They are the latest quotations available by 
mail from Feedstuffs correspondents, but are not necessarily those 
in effect on date of publication. The prices represent fair average 
tradmg values and do not necessarily represent extreme low or 
highslevels at which individual sales might have occurred. A de- 
seriptive summary of supply and demand factors prevalent in the 


feed market appears on page 2. 


ALFALFA MEAL 

Portiand: Demand good; trend higher; 
supply limited; 15% suncured $36, f.o.b. 
Idaho; dehydrated $456, f.0.b. California. 

Omaha: Demand slow; supply fair; 17% 
dehydrated, 100,000 A $42; Colorado No. 1 
suncured fine ground $412; Nebraska No. 1 
suncured fine ground §40. 

Philadelphia: 17% dehydrated—demand 
dull supply fair; $57.60. 

Cincinnati: Demand fair; trend lower; 
supply plentiful; 17% dehydrated, 100,000 
units vitamin A $652.60; 13% No. 1 fine 
ground suncured $47@49. 

Los Angeles: Demand good; trend steady; 
supply ample; 156% suncured $39, local pro- 
duction $38 from outside sources; 17% 
dehydrated, 100,000 A $456@46. 

Ft. Worth: Demand good; supply rapidly 
increasing; dehydrated, producing point, 
100,000 A 17% $44, f.0.b. central Texas 
and $45, f.o.b. west Texas production points, 
prompt shipment, 

Kansas City: Demand fairly active but 
mainly for nearby positions or for no fur- 
ther hipment than June; prices sharply 
lower with the advent of general harvest 
in all of the major southwestern produc- 
ing areas; 17% dehydrated alfalfa meal 
with 100,000 units of vitamin A guaranteed 
on arrival $38@40, sacked, Kansas City, 
for straight run and for quality, blended 
offerings the price ranges up to $42@45, 
sacked, Kansas City; suncured markets 
correspondingly steady and No. 1 Colorado 
meals actually trading over the 17% dehy- 
drated basis. 

New Orleans: Demand fairly active; trend 
steady to lower; supply sufficient; 17% 
dehydrated, vitamin A guaranteed $56.50@ 
67.60, old or new crop; non-guaranteed 
$53@64; 15% $60@62. 

Indianapolis: Demand only fair; trend 
steady to unchanged; supply ample; sun- 
cured, 13% $45; dehydrated, 17% $57 ton. 

Milwaukee: Demand fair; supply of sun- 
cured nil; adequate tn 17% dehydrated; 
western dehydrated, 17% with 100,000 A 
guarantee $47@49.50, new crop. 

St. Louls: Demand fair on dehydrated, 
slow on suncured; supply good on dehy- 
drated, limited on suncured; dehydrated, 
17% 100,000 A $47.40; old crop suncured 
No. 1 fine ground, 13% $61.80, prices f.o.b 
St. Louls. 

Boston: Demand fair; supply ample; de- 
hydrated 17% $58, suncured 13% $569.20. 

Seattle: Demand slow; trend steady; sup- 
ply fair; 15% fine grind $47 ton, carlots; 
high quality dehydrated $57 ton, carlots. 
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JOIN SUCCESSFUL DEALERS! 


wy 


Cotton and Burlap Bags 
PERCY MENT BAG CO., 17. 


KANSAS CITY + BUFFALO + NEW YORK 


your copy—on Metal, 
Aluminum or Masonite 

in small or large quan- 
tities. 


OR 
s/f 
TIVE DISPLAY 


MARKETS 


* * 


Memphis: Demand fair; trend lower; 
supply ample; dehydrated, 17% protein 
guaranteed 100,000 units vitamin A $52 

Chicago: Demand good; supply abundant 
17% with 100,000 unite vitamin A guarar 
teed $46.60@46; 17% with no vitamin A 
$43@44; 20% with 150,000 $48.50@49 

Minneapolis: Demand tapered off further 
this week, and prices were quoted lows 
for June delivery at around $46 for 17% | 
dehydrated with 100,000 units of vitamin A | 
guaranteed, July delivery at $48 and 
meal at $49 for immediate. Suncured mea! 
13% protein, No. 1 fine ground $45.50 | 


BARLEY FEED 

New Orleans: Demand dull; trend stead) 
supply adequate; pulverized $57 

San Francisco: Demand fair; supply an 
ple; rolled $71, ground $70 

Philadelphia: Demand dull; supply falr 
pulverized $55.50. 

Ogden: Supply average; rolled $62@647, 
whole barley $57@62. 

Portland: Demand good: supply ample 
trend unchanged; rolled $77, ground $75 

Chicago: Demand quiet; supply ade 
quate; $45@46. 

Baltimore: Demand quiet; supply ade 
quate; $54@55. 

Seattle: Demand slow; trend easy; sup 
ply ample; whole $76 ton, ground $78 ton 
rolled $78 ton, all ex-warehouse, l.c.l., 
sacked. 

Boston: Demand dull; supply fair; $53 

Milwaukee: Demand fair; supply ade 
quate; pulverized, white $53, feed $50 
needles $1@1.20 bu. 

Indianapolis: Demand siow; trend un 
changed; supply light but ample; crimped 
barley $81, whole barley $78 ton, both 
sacked. 


BLOOD FLOUR 
New Orleans: Demand slow: trend steady; | 
supply ample; $87.50@90, local plants 
Louisville: Demand slow; trend easy 
supply ample; $85@90 ton 


BLOOD MEAL 


New Orleans: Demand slow; trend steady 
supply adequate; $87.50@90, local plant 

Louisville: Demand slow; trend ea | 
supply ample; $85@90 ton 

San cisco: Demand slow; supply am 
ple; $56 a unit of ammonia; screened $1.90 
a unit of ammonia. 

Cincinnati: Demand fair; trend stead 
supply adequate; $120@130 

Portland: Demand good; supply ample; 
trend unchanged; $130 

Chicago: Demand fair; supply adequats 
$115. 

Seattle: Demand slack; trend easy; sup 
ply ample; $90 ton, ex-local packing plants 


BONE MEAL 
New Orleans: Demand good; trend firm; 


supply adequate; $67.50@77.50 

Ft. Worth: Demand fair; supply limited 
for nearby shipment; l.c.l., fine $4.05 ecwt 
f.o.b. Ft. Worth; best quality German pro 
duction 70 to 75% B.P.L. $65, early June 
f.o.b. cars, Houston 

Louisville: Demand fair; trend steady 
supply ample; $60@65 

San Francisco: Demand good; supp!) 
fair; $62 

Cincinnati: Demand good; trend steady 
supply adequate; $65 ton, sacked, f.o.! 
Cincinnati, 

Omaha: Demand good; supply ampl 


| 


BONE MEAL (STEAMED) 

New Orleans: Demand fair; trend steady 
supply adequate; 71@77.50, Gulf ports 

Atlanta: Demand poor; trend teady 
supply Hght; $70, ports 

Louisville: Demand fair; trend steady 
supply ample; $65@70 

Los Angeles: Demand fair; trend steady 
supply ample; domestic $82. 

San Francisco: Demand good; supply am 
ple; $75. 

Portland: Demand good; supply ample 
trend unchanged; imported $85, domestic 
$100. 

Buffalo: Demand slow; trend steady; 
supply adequate; $85, nominal. 

Chicago: Demand fair; supply adequate 
$60@65. 

Boston: Demand slow; supply steady; 
$83@85. 


St. Louls: Demand fair; supply ade- 
quate; $76, sacked. 

Indianapolis: Demand light; trend steady; 
supply sufficient; $70 ton, sacked. 

St. Paul: $66.50, carlots 


BREWERS’ DRIED GRAINS 

New Orleans: Demand dull; trend lower; 
supply adequate; $59.70@60. 

Ft. Worth: Demand moderate; supply 
sufficient; 24% $61, delivered Ft. Worth. 

Louisville: Demand fair; trend steady; 
supply ample; $56 

San Francisco: No offerings; no quota- 
tions 

Cincinnati: Demand poor; trend lower; 
supply adequate; $54@55, sacked. 

Philadelphia: Demand dull; supply am- 
ple; $59 

Omaha: Demand good; supply poor; $61. 


$52@56 

Boston: Demand good; supply plentiful; 
$58. 
St. Louis: Demand fair; supply good; 
$45@46 bulk, $51 sacked. 

Milwaukee: Demand good; supply very 
searce; nominally $57. 


BREWERS’ DRIED YEAST 

Louisville: Demand fair; trend steady; 
supply ample; $220@225 ton. 

San Francisco: No offerings; no quota 
tions. 

Omaha: Demand good; supply poor; 11\%¢ 
Ib. in cerload lots; 12%¢ Ib., less than 
carload, 

Buffalo: Demand strong; trend steady; 
supply short; carlots $245, nominal; truck 
lots $260, nominal. 

Chicago: Demand good; supply limited; 
10% @11%¢ Ib. in carlots; 11%@12%¢ Le.l 

St. Louis: Demand good; supply limited; 
11¢ lb. in carlots, when available; 11@12¢ 
lb. In ton lots; 12@13¢ lb. less than ton lots. 
Milwaukee: Demand good; supply Iimit- 
d 10@11%¢@ in carlots; 11% @12%¢, 
cl 

Pittsburgh: Carlots, when avallable, 11%¢ 
Ib.; 6-ton lots 12%¢; ton lots 13¢. 

New Orleans: Carlots, when available, 11¢ 
lb.; 6-ton lotsa 12¢; ton lots 12%¢. 

New York: Carlotse, when available, 11¢ 
Ib.; 5-ton lots 12¢; ton lots 12%¢. 

Cincinnati: Carlots, when available, 11%¢ 
Ib.; 6-ton lots 12%¢; ton lots 13¢. 

Boston: Demand quiet; supply scarce; 
12¢ 1b., nominal. 


BUTTERMILK-CONDENSED 


Louisville: Demand fair; trend steady; 
supply ample; $5.75 cwt 
San Francisco: Lemand fair; supply good; 


$5.35 ecwt. 

Philadelphia: Demand dull; supply fair; 
4.75 

Buffalo: Demand slow; trend steady; 
supply plentiful; 4% @4%¢. 

Ogden: Supply normal; $6.25, 100-lb 
drum 

Chicago: Demand better; supply ample; 
3.25@3.50 cwt. in carlots 


toston: Demand and supply fair; 4% 
@5¢ Ib. 

Indianapolis: Demand slow; trend un- 
changed; supply ample; 100-lb. bag $65.15, 
in barrels $4.40 

Minneapolis; Market steady; demand 
light; supply ample; $4.50 cwt. 

CALCITE CRYSTALS AND FLOUR 

(All prices net, including freight and tax) 

New York: Demand steady; supply am- 
ple; crystals $12.14, flour $9.49. 

Buffalo: Demand slow; trend steady; 
supply ample; crystals $12.95, flour $10.10. 

Toledo; DLemand steady; supply ample; 
crystals $14.62, flour $11.77. 

Limecrest, N.J.: Crystals $8.50, carlots; 
flour $5.75. 

Boston: Demand steady; supply ample; 
crystals $13.37, flour $10.62. 


CALCIUM CARBONATE 


Seattle: Demand steady; supply ample; 
trend steady; $12 ton, ex-warehouse, truck 
lots 

Los Angeles: Demand good; trend steady; 
supply adequate; $10.72@12.73. 

Minneapolis: Prices depend on potency of 
mix; KI .6 and 25-lt MnSO, $15.40, plain 
calcium $9.40 ton; .6 KI $13. 

Cincinnati: Demand fair; trend steady; 
supply ample; $8@9 ton. 


CHARCOAL 
Boston: Demand light; supply adequate; 


$7 
Chicago: Demand fair; supply ample; 
poultry charcoal $93 ton in 60-lb. multi- 
walls 
New Orleans: Demand fair; trend steady; 
supply ample 40-1b bags oak charcoal 
$1.75 50-lb. bags poultry charcoal $2 
Los Angeles: Demand fair; trend steady; 
supply ample; 
San Francisco: Demand steady; supply 
ample; $59.50 
COCONUT MEAL 

Bayonne, N.J.: 20% protein solvent ex 
tracted meal $56 ton in bulk, $60 ton in 
good used bags 

Los Angeles: Demand fair; trend slight- 
ly weak; supply ample; spot $83@84, off- 
hore $83 

San Francisco: Demand and supply fair; 
$80 

Portland: Demand slow; supply ample; 
trend unchanged; $85, ex-dock 

Seattle: Demand slow trend easy; sup- 
ply tight; nominal, $85, ex-dock—30-day 
arrival from Philippines 


COD LIVER OLL (FORTIFIED) 

New York: 300 ICU, 1,500 A 21@22%¢: 
300 ICU, 2,250 A 23@24%¢4; 300 ICU, 3,000 
A 26@27%¢; 600 ICU, 1,500 A 22@23%¢; 
600 ICU, 3,000 A 26% @28%¢. 

Boston: Demand quiet; supply adequate; 
600 D, 2,250 A 26¢@ lb.; 300 D, 2,250 A 25¢; 
300 D, 1,500 A 22¢. 

CONDENSED FISH SOLUBLES 

Boston: Demand good; supply very Nght; 
tank cars 6¢ Ib., drums 7¢ . 

CORN GERM MEAL 

St. Louis: Demand fair; supply good; 
$55 bulk 

New Orleans: Demand fair; trend lower; 
supply adequate; $65 @68. 

CORN GLUTEN FEED AND MEAL 
(All quotations for al! cities are sacked 

basis; bulk basis $5 less) 
Minneapolis: Feed $59.77, meal $85.77. 
Atlanta: Feed $66.92, meal $92.92 
Birmingham: Feed $65.18, meal $91.18. 
Boston: Feed $64.15, meal $90.15. 


Chicago: Feed $54, meal $80. 
Cleveland: Feed $61.04, meal $87.04. 
Denver: Feed $63, meal $89. 

Ft. Worth: Feed $61.50, meal $87.50 
Indianapolis: Feed $58.50, meal $84.50. 
Kansas City: Feed $54, meal $80. 
Louisville: Feed $60.11, meal $86.11. 
New Orleans: Feed $62.88, meal $88.88. 
New York: Feed $63.69, meal $389.69. 
Norfolk: Feed $63, meal $89. 
Philadelphia: Feed $63.23, meal $89.23. 
Pittsburgh: Feed $61.50, meal $87.50. 
St. Louis: Feed $54, meal $80. 


CORN OIL MEAL 
Louisville: Demand slow; trend steady; 
supply ample; $67@68. 
Cincinnati: Demand slow; trend steady; 
supply ample; $62.55@65.55, sacked. 


COTTONSEED OTL MEAL 

Chicago: Demand slow; supply adequate; 
$72@73 hydraulic, $70.50@72 solvent. 

Memphis: Demand poor; trend steady; 
supply ample; prime 41% protein $62, 
sacked, old process; $61, sacked, solvent. 

Indianapolis: Demand slow; trend un- 
changed; supply ample; 41% $79, sacked. 

Boston: Demand and supply steady; $78. 

Seattle: Demand quiet; trend steady; 
supply good; $78, ex-dock, for imported, 
spot and nearby; domestic 41% $84, deliv- 
ered, sacked. 

Wichita: Demand slow; supply ample; 
41% $77.50. 

New Orleans: Demand fair; trend steady; 
supply ample; 41% $80.50@81. 

Kansas City: Demand rather quiet; of- 
ferings adequate; $60.50@61.50, sacked, 
Memphis. 

Atlanta: Demand slow; trend steady; 
supply ample; 41% $64.50, Georgia mills; 
$65, South Carolina mills; $62.50, Missis- 
sippi mills. 

Ft. Worth: Demand very limited; supply 
ample; carlots, old production, 41% $68, 
solvent 44% $67, delivered Ft. Worth. 

Louisville: Demand fair; trend steady; 
supply ample; $71.50@72. 

Los Angeles: Demand good; trend steady; 
supply ample; CCC $63.25, sacked, produc- 
tion plant; some tonnage resale offered 
$65, warehouse. 

San Francisco: Demand good; supply 
ample; 43% $72.15, 41% $68.15. 

Cincinnati: Demand fair; trend easy; 
supply ample; 41% old process $71.50@ 
72.50. 

Philadelphia: Demand dull; supply am- 
ple; $76. 

Omaha: Demand fair; supply ample; 
$85@90. 

Buffalo: Demand slow; trend steady; 
supply ample; 41% old process $83@84, 
basis 3oston. 

Ogden: Supply normal; 41% $85@90 

Portland: Demand slow; supply ample; 
trend unchanged; 41% $64, 43% $68 


D ACTIVATED ANIMAL STEROL, 
POWDERED 

New York: Demand good; trend steady; 
supply sufficient; 1,500 ICU pr. gm, 10@ 
12.6¢ lb., ton lots, f.o.b. warehouse; 3,000 
ICU 16@18¢. 

Kansas City: Demand fair; trend steady; 
supply adequate; 10%¢ Ib. 

Cincinnati: Demand fair; trend steady; 
supply ample; 1,500 ICU Ds, 11@12%¢ pr 
gm.; 3,000 ICU 18¢ 1b., warehouse 

A AND D FEEDING OIL 

Minneapolis: Straight A feeding oil 13¢ 
per million; 85 D $1.08 gal.; 300 D, 750 A 
17%¢ Ib.; 300 D, 1,500 A 20¢ Ib.; 300 D, 
2,250 A 22¢ lb., single drum lots, 

New York: 300 ICU, 750 A 174% @18%¢é; 
300 ICU, 1,500 A 20@21%¢; 300 ICU, 2,250 
A 22@23%¢; 300 ICU, 3,000 A 25@26%¢; 
600 ICU, 1,500 A 21@22%¢; 600 ICU, 3,000 
A 15% @27%¢. 

Buffalo: Demand quiet; supply ample; 
3,000 A, 300 D 21%¢, tank cars, 21%@ 
21%¢, 50-drum lots; 300 A 23@23%¢, tank 
cars, 50-drum lots %@%é¢ higher; 2,500 A 
23% @24%¢, tank cars, 25% @26¢, 50-drum 
lots; 750 A 17@17%¢, tank cars, 18%@ 
19%¢, 50-drum lots; 750-300 17% @18%¢, 
drums; 2,250-300 A 22@22%¢. 

Chicago: Demand fair; supply light; 
straight A feeding oll, with 10,000 units 
vitamin A per gram 9%@10¢ a million 
units of vitamin A, lL.c.! packed in 55 gal 
drums, f.o.b. Chicago, drums included 

Seattle: Demand slow; supply ample 
trend unchanged; 300 D, 2,250 A 22¢ Ib., 
300 D, 1,500 A 19¢ Ib., 300 D, 750 A 17¢ Ib 
all ex-warehouse, drums included 

Boston: Demand quiet; supply ample: 
600 D, 1,500 A 22¢ Ib.; 300 D, 2,250 A 24¢@; 
300 D, 1,500 A 21¢; 300 D, 750 A 22¢ 

Milwaukee: Demand fair; supply ade- 
quate; 85 D, 100 A $1.50; concentrated vita 
min oils, 300 PD. 750 A 24¢@; 300 D, 1,500 A 
26¢; 300 D, 2,250 A 28¢ 


DEFLUORINATED PHOSPHATE 


Portland: $80. 
Wales, Tenn.: $64.25. 
Tupelo, Miss.: $49.50 
Coronet, Fla.: $50 
Houston: $65.50. 


DICALCIUM PHOSPHATE 
Cincinnati: 18% phosphorus $85 


FOR 
QUALITY CONTROL 


AND 
Fast Accurate Economical 
LABORATORY ANALYSIS 
CALL 


Alfalfa Processors 
Laboratory 


MArket 5333 © 3002 F St. 
OMAHA 7, NEB. 
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East St. Louis: 18% 
bagged, f.o.b. cars 
Adams, Mass.: Minimum phosphorus 18%, 
minimum 27.5% calcium, maximum .01% 
fluorine guaranteed $80 ton, f.o.b. Adams, 
n 100-lb. multiwall papers 
Chicago: Stock food grade, 
phorus guaranteed, in 100-lb. multiwall pa- 
pers $90 ton in carlots, basis Chicago 
Heights, Ill., 21% $102 ton in carlots, basis 
Chicago Heights and Nashville, Tenn. 
Columbia, Tenn.: Minimum phosphorus 
18%, minimum 27.5 calcium, maximum 


01% fluorine guaranteed $75 ton, f.o.b. Co 
papers 


lumbia, in 100-lb. multiwall 
DISTILLERS’ DRIED GRAINS 

Boston: Demand good; supply fair; light 
$67, dark $69 

New York: Demand good 
supply limited ‘ight corn 
$70; dried solubles $96 

New Orleans: Demand fair; trend steady; 
supply limited; $64@69 
Louisville: Demand fair; 
supply ample bourbon 
dark $64, solubles $92 
in used bags about $1 
$5 less 

San Francisco: Demand fair; supply am 
ple solubles $82. 

Cincinnati: Demand poor; trend 
to lower; supply adequate; $641@65 
Philadelphia: Demand dull; supply 

Buffalo: Demand good; 
supply better; dark $70.7 
$66.75 @67.75; rye distillers’ 
$66.75 @67.75, all Boston basis. 


DRIED BEET PULP 


phosphorus, $86 ton, 


18.5% phos- 


trend steady; 
grain, sacked 


trend steady; 
grains, light $62, 
sacked, in new bags; 
less, in bulk about 


steady 
fair; 
trend 


5@ 71.75, 


dark 


steady; 
light 
grains 


Boston: Demand fair; supply light; $76 
@77 
Seattle: Demand slow; trend soft; sup- 


ply sufficient; $67 ton, delivered, truck lots, 
trading very light 
New Orleans: Demand fair; trend steady; 


supply adequate; $63.50@67. 
Atlanta: Demand slow; trend weaker; 
supply ample; $69, Florida ports 


Los Angeles: Demand good; trend steady; 
supply adequate; $58 bulk, equivalent $62, 


sacked, paper 

San Francisco: Demand good; supply 
fair $69.28 

Cincinnati: Demand fair; trend steady; 


supply adequate; $72@74 
Buffalo: Demand fair; trend steady; sup- 
ply adequate; plain dried $77@78, Canadian 


molasses $76.50@77.50, both basis Boston 
Ogden: Supply normal; $62@67 
Milwaukee: lemand and supply fair; 
plain and molasses $69.50 
Minneapolis: $66.50 
DRIED BUTTERMILK 
Minneapolis: Market easier; demand 
light supply plentiful; $6.50@7, carlots; 
$7.50 cwt 


Wichita: Demand fair supply suffi- 
cient; $10 cwt 
New Orleans: 


supply adequate; 


Demand slow; trend steady; 


$8.75@12 


Ft. Worth: Demand slow; supply suffi- 
cient local and nearby production § $12, 
f.o.b. Ft. Worth 

Boston: Demand slow; supply good; 9% 
@10¢ Ib 


Louisville: Demand fair; trend steady 
ample; $175 ton 
San Francisco: Demand fair 


ple; $8.50 cwt. 


supply am- 


Omaha: Demand weak; supply fair; 
$11.75 cwt 

Ogden: Supply normal $11.50, 100-1b 
bag 

Buffalo: Demand slow trend steady: 


supply ample; 13@13\%¢ 


DEHYDRATION 


McGehee 
g Compan 


416 East First Street 
KANSAS CITY, MISSOURI 


for AGRICULTURE and INDUSTRY 


New York Memphis 
Chicago Norfolk 
Kansas City Nashville 
St. Louis Enid 
Omaha Minneapolis 
Columbus Louisville 


Chicago: Demand slow; supply adequate; 
$7 ecwt., in carlots. 

Milwaukee: Demand 
quate; 9% @9\¢ Ib. 

Indianapolis: Demand fair; trend steady; 
supply sufficient; $8.50 cwt, 


DRIED CITRUS PULP 
Demand light; supply short; 


fair; supply ade- 


Boston: 
$65.14. 

New Orleans: Demand fair; trend steady; 
supply light; $45@46.50. 

Atlanta: Demand fair; supply ample on 
pulp, tight on meal; trend steady for pulp, 
strong for meal; pulp $45, meal $40, nomi- 
nal, f.o.b. Florida mills. 

Los Angeles: Demand good; trend steady; 
supply ample; $42 bulk, equivalent $47, 
sacked, burlap, production plants. 

San Francisco: Demand good; 
fair; meal $72 

Buffalo: Demand fair; trend steady; sup- 
ply short: pulp and meal $46.50@47.60, basis 
Florida; $67.25@68.25, basis Boston. 


DRIED SKIM MILK 
Minneapolis: Market steady; demand and 


supply 


supply limited; $8.50, carlots; $9.50 cwt., 
Chicago: Demand fair; supply adequate; 


$7.50 ewt. in carlots. 


Boston: Demand poor; supply plentiful; 
10@10%¢ Ib., 
Milwaukee: Demand and supply fair; 


9¥,@10¢ ib. 
New Orleans: Demand fair; trend steady; 
supply ample; $9.25@10 
Louisville: Demand fair; 
supply ample; $185 ton 
San Francisco: Demand and supply fair; 
10¢ Ib. 
Cincinnati: 


trend steady; 


Demand fair; trend easy; 


supply adequate; 9@10¢ Ib. 
Philadelphia: Demand dull; supply fair; 
$10.50 


Buffalo: Demand fair; trend steady; sup- 
ply ample; 13% @14¢. 

Portland: Demand good; 
trend unchanged; $13 


DRIED WHEY 

Chicago: Demand slow; supply adequate; 
$6 cwt. in carlots 

Boston: Demand 
5% @6%¢ Ib 

New Orleans: Demand good; trend steady; 
supply ample; $6@6.25. 

Kansas City: Demand fair; supply ade- 
quate; $6 cwt.. straight grade; $6.25@6.50, 
fortified. 


supply ample; 


light; supply ample; 


Ft. Worth: Demand fair; supply ade- 
quate; carlots, MNC $6.50, Ribolac $6.25 
ewt sacked, delivered Ft. Worth or any 
Texas point, or in ton lots out of ware- 


house, Ft. Worth 
Louisville: Demand 

supply ample: $120 ton 
Los Angeles: Demand fair; trend steady; 


fair; trend steady; 


supply ample; $6.75 cwt. 

San Francisco: Demand steady; supply 
good 7.55 cwt 

Cincinnati: Demand fair; trend steady; 


supply adequate; $6. 
Philadelphia: Demand dull; supply fair; 
$6.75 


Buffalo: Demand fair; trend steady; sup- 
ply plentiful; 6% @7¢ 

Ogden: Supply normal; $8.25, 100-lb. bag 

Portland: Demand good supply ample; 
trend unchanged $6.25 

Minneapolis: Market easier 
supply ample; $5.50 ewt. 


FISH MEAL 
Seattle: Demand strong; trend firm; sup- 
ply very tight imported herring $2.60 a 
unit, domestic blend $2.55 a unit, both ex- 
dock 
Boston: Demand good; supply improved; 


demand fair; 


$135, f.o.b. shipping point. 

Portland: Demanld slow; trend firm; 
supply limited; $2.50. 

Ogden: Supply normal; $2.20 a unit, f.o.b 
Coast; 65% $171@173. 

Buffalo: Demand good; trend steady; 
supply adequate; 60% imported $135@140, 


o.b. cars New York; domestic $143@145, 
basis Boston. 

Cincinnati: Demand good; 
supply adequate; $150@155 

San Francisco: Demand good; 
fair; $2.35 a unit of protein. 

Los Angeles: Demand good; trend very 
firm; supply light; local tuna $2.40@2.45 
a unit of protein 

Louisville: Demand 
supply ample; $152 


trend steady; 


supply 


fair; trend steady; 


OFFICES: 


San Francisco 
Vancouver, B.C. 
Winnipeg 

Los Angeles 
Washington, D. C. 


Fort Worth 
Buffalo 
Toledo 
Houston 
Galveston 
Portland 


Ft. Worth: 
critically short; Angola $141.50, f.0.b. early 
June; Menhaden, scrap, nominal $135, f.0.b. 


Demand unsatisfied; supply 


Gulf, late June shipment. 

Atlanta: Demand fair; trend strong; sup 
ply tight; 60% $135 ports. 

New Orleans: Demand good; trend high- 
er; supply light; $150@155 

Ind is: Demand good; trend firm to 
unchanged; supply none too plentiful; 65% 
$165 ton, sacked. 

Chicago: Demand fair; supply tight; 60% 
Protein $13, f.0.b. New England; 60% 
blended West Coast $142; herring meal 
73% protein, no production 

Minneapolis: Market steady; demand and 
supply fair; 60% domestic Menhaden $137, 
East Coast; 60% imported $136, East Coast 


Milwaukee: Demand and supply fair; 
60% $170. 
HAY 
New York: Demand fair; trend lower; 
supply of better’ grades scarce; timothy, 


No. 1 $42@44, No. 2 $34@40, No. 3 $30@32 

Wichita: Demand good; supply very short 
for prairie, sufficient for alfalfa; prairie 
$25, new alfalfa $25@30. 

New Orleans: Demand slow; trend steady; 
supply ample; timothy and clover $40@ 42, 
baled alfalfa $36@37, prairie $25@35 

Ft. Worth: Demand slow; supply suffi 
cient; offerings of good quality rather 
scarce; carlots, baled, No. 1 alfalfa $44@ 
46, No. 2 $39@41, Oklahoma-California 
Arizona origin; prairie, No. 2 $38@40; John 
=. grass, nominal, No. 2 $38, delivered 


Louisvile: Demand fair; trend steady; 
supply ample; baled No. 1 timothy, clover 
or mixed timothy and clover $40, No. 2 
$35; local aifalfa $45 and $42; straw, wheat 
or oat $20@22, rye $24. 

Los Angeles: Demand strong; trend firm; 
supply ample; baled alfalfa, U.S. No. 1 
$30.50@31.50; No. 2 leafy $28.50@29.50; U.S. 
No. 2 green $27@28; U.S. No. 2 $25@27 

Cincinnati: Demand fair; trend steady; 
supply plentiful; No. 1 timothy $30; first 
cutting No. 1 alfalfa $30@31; second cutting 
green No. 1 alfalfa $45; No. 1 red clover 
$31@32; fancy No. 1 clover and timothy, 
mixed, 50% clover $33@34; bright wheat 
or oat straw $18 

Philadelphia: Demand dull; supply fair; 
timothy and clover $30@36 as to quality 

Buffalo: Demand and supply fair; trend 
steady; No. 1 $46@48, No. 2 $38@40, No. 3 
$31@33; No. 2 timothy $19@20; No. 2 al 
falfa $2628; straw $13.50@14, basis Erie 
County points 

Ogden: Supply normal; new crop making 


fine progress; $1.25 bale; $25@30 ton in 
the barn. 
Seattle: Demand slow; trend easy; sup 


Ply good; baled alfalfa $34 ton, delivered 
truck lots for U.S. No. 2 green. 
Boston: Demand quiet; supply adequate; 


No. 2 timothy $35@37. 
HOMINY FEED 

Memphis: Demand fair; trend lower; 
supply ample; white $61, yellow $61 
Indianapolis: Demand light; trend un 
changed; supply fair; $62 ton, including 
state tags and used bags; ground corn 
$57 ton, sacked. 


Milwaukee: Lbemand and supply fair; $60 
Chicago: Demand good; supply fair; $57 


@i9 

Boston: Demand good; supply plentiful; 
$62@64 

Seattle: Demand slow; supply sufficient; 


$69, delivered Seattle, carlots, paper bags 
Buffalo: Demand fair; trend steady; sup 
Ply adequate; yellow $67@68, white $66.50 
@68. both $1@1.50 lower on deferred 
months, basis Boston 
Omaha: Demand and supply fair 
bulk, $57 sacked 


$52.50 


Cincinnati: poor; trend lower; 
supply adequate; $59@60 

Louisville: Demand fair; trend steady; 
supply ample; $60@61 
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Kansas City: Trend easier with demand 
fair and offerings moderate to good; $66.60 
@67, sacked, Kansas City 

New Orleans: Demand fair; trend steady, 
supply adequate; $69.60@70. 

LINSEED OIL MEAL 

Minneapolis: Demand continues light, 
with the market down $2@3 ton and 
crushers willing to consider bids, (Quota 
tions: expeller $63@64, solvent $62@ 62.50, 
bulk, Minneapolis 

Boston: Demand light, 
$86 

Portland: lemand slow; 
trend unchanged; Montana §82, 
imported $78, ex-dock. 

Buffalo: Lemand slow; trend 
supply ample; 32% old process 


supply adequate; 


supply ample; 
delivered; 


steady; 
domestic 


$87.60@88.50, Boston 

Omaha: Demand good; supply ample; 
S75@so. 

Philadelphia: Demand and supply fair: 
$84.60 

Cincinnati: Demand fair; trend steady; 
supply tight; 32% old process §80@82. 
San Francisco: Demand and supply fair; 


imported $73.50 

Los Angeles: Demand good; trend steady; 
supply adequate; domestic $76@77; Japa- 
nese offerings reported withdrawn; con 
siderable tonnage sold within the last few 
weeks on a basis of $72.50@73.60, docka. 

Louisville: Demand fair; trend easy; sup 
ply ample; 36% $80, 41% §82 

Ft, Worth: Demand limited; supply am 
ple; new crop harvest in full swing; car- 
los 34% $74.40, sacked, delivered Ft 
Worth, June shipment; pellets $2.25 pre 
mium. 

Kansas City: Demand fair; offerings lim. 
ited; market easier; 34% $63@64, bulk, 


Controlled 
Uniform Quality 


DEHYDRATED. 


ALFALFA MEAL 


BERT & WETTA SALES INC. 
MAIZE, KANSAS, 


Earl Saul 


Dehydrated ALFALFA MEAL 


From the Fertile Red River Valley of Minnesota 
Write - Phone - Wire 


RED RIVER ALFALFA CO. 
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Carotene 


Crookston, Minn. 
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Minneapolis; 36% $62@62.60, bulk, Minne 
apolls 

New Orleans: Demand spotty; trend 
steady upply sufficient; 32% or higher 
$47.60 

Wichita: Demand slow; supply suffi 
polis: Demand slow; trend steady; 
ifficient; 34% §83 ton. 
Demand and supply fair; 


76. 


Linseed oli meal dipped 60¢@ 


Chicago: 

$2 1 the central states area during the 
week ending May 27, reflecting a decline 
n mand from feed manufacturers. Sup 
ple were plentiful, although not too 
pre > ome observers thought some 
mea W it finding its way into sto ne 
qu atior May 27 solvent $71.50@72.50 

MALT SPROUTS 

Chicago: Demand ‘air; supply ample; 
$447 44.56 

Milwaukee: Demand fair; supply ade 
quate 4 

New Orleans: Dhemand good, trend easier, 
up adequate, §50.66@561 

Cincinnati: Demand fair; trend steady; 
tdequate No. 1 $49@50, sacked 
Buffalo Demand strong trend steady; 
suppl better; No. 1, June §47.75@45.75, 


$42.7560%43.75, basis Boston 
" Boston: Demand poor; supply light; $52 
MEAT SCRAPS 
Chicago: tremand fair; supply adequate 
protein. $70@ 78; 65% $88 


st Louis: Wemand fair; supply ade 
quat $42.50 bulk, 5086.50 in 
bas $57.50 in burlap bags 

Milwaukee; fair; supply good 
0 60 

st Paul: Market steady to easier; de 
mand. lighter; supply ample; 50% meat and 
bot rap S75 Q@85 

Seattle: Demand good; trend firm; sup 
pl hort $95 ton, sacked, f.o.b. produce 
er plant 

Koston: Demand poor supply plentiful; 
$1 a protein unit converted 50% $72.50 

New York: lemand fair; trend un 
changed supply moderate; 650% 72.50 


5 $77.50 sacked; 55% $75 bulk. 
Wichita: Lemand good supply inade 
quate 0% $83, f.o.b. plant; 55%, no quo 
tatior no offerings 
New Orleans: Demand fair; trend easier 


suppl ample; $75@80, local plants 
Kansas City: Demand fair; offerings ade 
quate 0% meat and bone scraps §$77.50@ 
icked, Kansas City 
rt. Worth: Lremand fair: supply ample 
meat and bone, 60% $73 @78, sacked, f.o.b 
or delivered Ft. Worth 


Louisville: Demand fair; trend stronger 
supp umnple; $72@76; half and half meat 
crap and hog cracklings $85; hog crack 
ling $96 

low Angeles: 
ward supply fair; 
protein 

Cincinnati: 
upply adequate; 50% 


Demand good; trend up 
$1.70@1.75 a unit of 


Demand good; trend steady; 
@85 


BROKERS 
OF 
FEED INGREDIENTS 
CHICAGO, ILL. « $T. LOUIS, MO. 


3832 Board of Trade © 405 Merchants Ex. 
Wabash 2-7322 Chestnut 1122 


Baffalo: Demand good; trend steady 
supply adequate; $77@78 
Omaha: Demand fair; supply adequate; 


55% $82.50, bulk 
Portland: Demand good; 
ply ample; $1.90. 


trend firm; sup 


MILLET 
St. Louis: very good 
extremely LUmited; cleaned and sacked 
Early Fortune $5.25 wt., nominal = 
Louis 
MILLFEED 
Minneapolis: The market dropped shart 
ly in the past week Ww demand light 
and offerings plentiful evidence of 
a turn was noted jate in veel bu 
trading was too light to dé ne whetl 
er or not it would hold. ¢ on bra 
$50@50.50, standard midd 1.50, fil 
midds. $54, red dog $55@56 
Kaneans City: Market continues on 


downward plunge with demand scattered 


and offerings adequate bran $49@49 
sacked, Kansas City and hort $50@5 
sacked, Kansas City 

Wichita: Demand very low supply an 
ple; basis Kansas City, Ma f bran $514 
51.50, shorts $52@5 ) mmediate d é 
bran declined $4@4.50 ton and hort $4 
@s Tiga compared with the preceding 
wee 

re Worth: Demand slow on the decline 
supply plentiful, but offerings not pres 
carlot prompt wheat bran $60961 gra 
shorts $61.50@6 i TCP al t 
$7 lower on b lown n I 
compared with eviou 

St. Louis: Dem: upply amy 
bran $54@54.25 4.50@54.7 
Louis switching limit 

Chicago: Milifeed lid downward in f} 


central states area during the week er 
ing May 27, showing a $14 
the end of the period, Trader 
just did not seem to be ar 


any millfeed except red dog, and rt mu 
for it. Bran and standard midds. bore t 
full brunt of the decline. Feed manu 
turers appeared to be tocked up on 
feeds and their buying wa limited to 
placement booking (luotatior Ma 
bran $5657, standard midd $i 
flour midds. $58, red dog $f rf 
Milwaukee: lremand fair upply ade 
quate; bran and middlings $57 
New York: Demand slow; trend lower 
supply limited bran $60 tandard midd 
$61 
Boston Demand 2utiou supply ade 
quate; spring bran and middling $57@e 
Buffalo: Heavy output brought hart 
price drop on bran and standard midd 
mixer demand slacks off as dairy feed 
cut; overhang of outside nm 
affected market standard brar 
$51.50@52.50, standard midd $ 50@53 
midds $60.504 61.50 red dog $59.50 
50 
*hiladelphia: Tbemand faltr supply an 
ple; bran $62, standard midds $62 red 


dog $67 
Cincinnati: Demand fair; 
supply adequate; bran $59@62 


$5 


trend lower 
middlings 


Demand good; trend lower 
supply soft winter wheat bran $66 
standard midds. $67, mixed feed $63, gra 
shorts $67, sacked 

New ae a: Demand good; trend low 
er; supply ight; bran $61@¢ short $61 


Louisville: Demand fair trend weak 
supply good; bran $64.65, mixed feed $65 
middiings $65.90 


Memphis: Demand fair trend lower 
supply plentiful; wheat bran $58 gra 
shorts $60, standard midd $60 

Ogden: Supply normal to Utah and 
Idaho red bran and mill run, blended 
white $58, middling $63 to Denver red 
bran and mill run $65 middlings to 
California red bran and mill run $65.50 
middlings $70.50, f.o.b. San Francisco and 
Los Angeles 

Seattle: Demand slow: trend steady sup 
ply tight; $58, delivered common transit 


points 


Established 1940 


Landby’s DEHYDRATED ALFALFA MEAL (Low Fiber) 


Blended to Guarantee Vitamin A Level. Packed in 50-ib. papers or 100-ib. burlap bags. 


LANDBY DEHYDRATING CO. 


A. J. LANDBY 


PLANT AT SWIFT, MINNESOTA 


We Onan Ship: 
f.o.b. Ohicage 


f.a.b. Dreoklyn CHesapeake 3-4345 


DEHYDRATED BREAD CRUMBS 


FOR HIGHEST QUALITY FEEDS 


Made From 100% Bread—Low Moisture Content 
Order in Ton, Truck or Carload Lots 


WE -TOAST BREAD CO. 


226-234 N. WESTERN AVE. 
CHICAGO 12, ILLINOIS 


OOTTONSEED OIL MEAL FUTURES 
Closing prices of cottonseed of] meal (41% protein) on the Memphis Merchants BEx- 


change in dollars per ton (bulk): 
May 22 


May 25 
-@ 


58.90@ 59 
56.00@ 58 


July 58.25@ 59.00 
October 68.50@ 60.00 58. 40 @ 59 
December 69.00@ 60.00 

January 57.00@ 68.50 

March 57.00@ 68.00 66.00@ 58 


May 26 May 27 May 28 
5 58.50@ 59.00 58.60@ 68.90 568.60@ 59.00 
50 58.50@ 59.25 59.00@ 59.75 59.00@ 60.00 
50 58.90@ 69.75 59.00@ 60.00 59.00@ 60.00 
50 56.00@ 58.00 57.00@ 68.00 67.00@ 58.00 
00 56.00@ 58.00 56.50@ 58.00 56.50@ 58.00 


SOYBEAN OIL MEAL FUTURES 


Closing prices of soybean oil meal (basis Decatur, Ill.) on the Chicago Board of Trade 
and on the Memphis Merchants Exchange, in 


dollars per ton (bulk basis): 


CHICAGO 

May 22 May 25 May 26 May 
July 66.25@ 6 66.15@ 66.25 
August ; 66.50@ 65.80@ 66.30@ 66.40 66.00¢ 
September a @ 66.00@ 66.25 65.90 
October , 63.10@ @ 63 63 64.00 63.25 
December 63.10@ 62.75@ 63.25 63 63.40 
January 63.00@ @ 62.75 63 63.40 
March 63.00@ 62.75@ 63.00 63.25@ 63.40 63.25 


May 22 May 25 May 26 May 27 May 28 
July . ° @ 65.60 64.75@ 65.00 65.15@ 65.50 64.85@ 65.00 65.00@ 6 
August . @ 65.95 @ 65.00 § 65.70 65.00@ 5 6 
October ; @ 62.70 62.50@ 62.75 62.75@ 63.00 62.75@ 6 
December 62.00@ 62.90 63.00 62.754 6 
January 6 6 63.00 62.50@ 63.00 62.754 6 
March 63.15 62.50@ 63.00 62.754 6 


Portland: Demand good; 
supply limited; $57.50 ton 

Los Angeles: 
bran weak bran offerings heavy, m 


trend | 


1igher 


Demand good; trend of 


ill run 


light; red bran $67.50@68.60, a decline 


of $8.50@9.50 in we 
ported $66; mill run $67@68 


June offerings re- 


San Francisco: Demand and supply fair; 


$66 
MINERAL FEED 

Seattle: Demand steady; supply good; 
$54, ex-warehouse, for high phosphorus 
mixtures, Lel $38 for competitive brands, 
ex-warehouse, 

Sioux City: 50-lb. mineral blocks, 8.2% 
phosphorus $91 7.5% phenothiazine sheep 
mineral blocks $4 each 

Wichita: Demand heavy; supply inade 
quate; all-purpose with iodine, 50-Ib. blocks 
$91.50, 100-lb. bags $85, f.o.b. plant. 

Ft. Worth: Demand good; supply ample; 
carlots, mineral supplement, 20% calcium 
4% % phosphorus $75@80; mineral blocks, 
each, 21% calcium 4% phosphorus, 
17% % salt $85@90, f.0.b. Ft. Worth 


San Francisco: [Demand steady; 
good all-purpose with iodine 70 
Portland: Demand good; 
trend unchanged $404 50 
Demand and supply 
blocks $2.25 
‘Indianapolis: Demand good; 
to unchanged supply sufficient; 
feed with iodine $51, in 6-ton lot 
in 10-ton lots $48, f.o.b. Indianapc 


MOLASSES 
Minneapolis: 


supply 


supply ample 


good; 


trend firm 
mineral 


s $49, 
rlis. 


Market steady; demand 


light supply adequate 10%¢ gal., f.o.b. 
ton, West Coast 
Demand steady; supply ample; 
13¢ gal. in tank cars 
Seattle Demand steady; supply good 
trend steady $25 ton in tank car lots; 
$9.40, 60-lb. tron drum, 
New York: Demand good; supply ample; 


trend unchanged; 12%¢ gal. 

New Orleans: Demand spotty; 
adequate; 10%¢ gal. in tank cars, 
New Orleans. 

Kansas City: Market 


supply 
f.o.b. 


mostly steady at 


10%¢ gal., New Orleans, but a few spot 


on traded at 10\%¢ ga 
Citrus molasses—demand 
supply ample; $12, Florida mills 
Ft. Worth: Demand fair; supply 
cient; blackstrap, prompt 11%¢ gal 
Houston, $29.37 ton delivered Ft 


cars have 
Atlanta: 


poor; 


suffi 
f.o.b 
Worth, 


prompt, carlots, $28.11 by truck, June thru 


September; 
ment, maximum 11%¢, f.o.b 

Louisville: 
supply normal; 10%@11¢ gal., in 
ear lots, f.o.b. Gulf ports 


Houst« 


seller’s price on date of ship 


yn. 


Demand slow; trend steady; 


tank 


Los Angeles: Demand good; trend steady; 
supply ample; $25 ton, f.o.b. tank cars, 


Los Angeles harbor 
San Francisco: Demand and supply 
ears, Richmond, Cal 
Demand fair; 


good; 


trend steady; 


supply adequate; 10%¢ gal., New Orleans 


Portland: Demand good; 
trend unchanged 5 


supply limited; 


Milwaukee: Demand and supply fair; 
blackstrap 10¢ gal., New Orleans 

Indianapolis: Demand only fair; trend 
firm to unchanged supply sufficient; 50 
gal drum $14.45 drum included; bulk, 
60-gal. $11.45, ton $30, barrels extra. 

Memphis: Demand fair; trend lower; 
supply ample; blackstrap 104¢ gal, tank 


ear, f.o.b. New Orleans. 


NIACIN 
New York: $9 kilo 
OAT PRODUCTS 
Minneapolis: Prices eased $1@2 ton this 


week on some _ items, 
was quoted higher Demand is re 
steady to somewhat lighter 
poultry rolled oats $90@91, 
verized $51, feeding oatmeal $81 
steamed crimped oats $62 
feed $18@20 

Boston: Demand fair 


standar« 


supply light; 


although reground 


ported 


Quotations 


i pul- 


50@ 82, 
reground oat 


white 


Products of American Industry 
SOLD BY MEN WHO UNDERSTAND YOUR NEEDS 


MILLFEED FUTURES 


The following is a comparison of settling 
prices at Kansas City for May 21 to 28 


Bran— May 21 May 28 
May $ @ *54.20 $ @ 
June .. @ *°47.25 @ *45.25 
July 14.25@ 44.50 aw *43.50 
August 44.00@ 44.25 @ *43.00 


September . i @ *44.00 43.00@ 43.60 
October @*t44.00 43.25@ 44.00 


November ; ‘ a 44.00@ 45.25 
Shorts— 
May $ M*t57.00 $....4% 
June . 54.004 54.5 @ *48.75 
July 49.75% 46.50@ 47.25 
August 19.75@ 46.50@ 47.25 
September 76 47.75 
October 49.75@ 51.25 46.50@ 48.00 
November ss a 46.50@ 48.00 


*Sales. tBid. 


pulverized $58@59; 

@ 30 

New Orleans: Demand fair; trend steady; 
supply adequate; pulverized white oats $65 
@75; pulverized oats $63.50; mixed feed 
oats $58.50. 

Louisville: Demand fair; 
supply normal; reground $24@25; rolled 
oats, groats or feeding oatmeal $94@95; 
fine ground white oats $86@87, pulverized 
57 


reground oat feed $29 


trend steady; 


Cincinnati: Demand good; trend steady; 
supply adequate; reground oats $24@25, 
pulverized white oats $58@59, rolled oats 
$94@98. 

Buffalo: Demand slow; trend easier ; sup- 
ply plentiful; reground oats 22@23, pul 
verized white oats $55@56, basis Buffalo; 
pulverized mixed feed oats $53.75@654.75; 
mixers’ pulverized white oats $59@60, basis 
Boston; Canadian steamed crimped $64.50@ 
65.50; ground mixed feed oats $49.50@50.50, 
New York, Philadelphia or Baltimore. 

Philadelphia: Demand dull; supplies am- 
ple on pulverized, fair on Canadian oat 
feed, light on domestic; pulverized white 
oats $59; Canadian oat feed $31.50, do- 
mestic $28. 

Portland: Demand good; 
trend unehanged; rolled $73 
cleaned 73. 

Memphis: Demand fair; 
supply plentiful; 3%% protein, 
oat feed $26. 

Indianapolis: Demand fair; 
to lower on pulverized oats; 
quate; pulverized oats $52, white pulver- 
ized $57, crimped oats $81, steel-cut $100, 
oat groats $100, fine ground oatmeal $87, 
rolled oats $100, recleaned No. 2 white 
oats 90¢ bu., all sacked 

St. Louis: Demand fair for pulverized, 
slow for oat feed; supply ample; pulver- 
ized white oats $55, choice $56; reground 
oat feed $21 in 100-lb. burlaps. 

Chicago: Demand fair to good; supply 
ample; reground oat feed $18.50@19; fine 
ground feeding oatmeal $79@81; feeding 
rolled oats $89@90 

Milwaukee: Demand fair; supply ample; 
pulverized, white $51, feed $49; molasses 
oat feed $35; reground oats, 3% $19@21, 
5% $20 


supply ample; 
ground $71, 


trend lower 
reground 


trend steady 
supply ade- 


OYSTER SHELL 

Portland: Demand good; supply ample; 
trend unchanged; western shell $27, east- 
ern shell $33.50, granite grits $24, crystal 
grits $24 

San Francisco: Demand fair; supply am- 
ple; local $13, eastern $24 

Los Angeles: Demand fair; trend steady; 
supply ample; eastern $24, local $13@15 

Louisville: Demand fair to good; trend 
steady; supply normal; $19.50 ton 

New Orleans: Demand good; trend steady; 
supply adequate $8.75@9.50, local origin 
Boston: Demand and supply steady; pa- 
per $21.44 

PEANUT OIL MEAL 

trend steady; 

Georgia mills; 


Atlanta: Demand slow; 
supply tight; 45% $67.50, 
$64.50, Alabama mills 
Milwaukee: Demand fair; 
quate; 26% $60; 45% $79. 
New Orleans: Demand fair; trend steady; 
supply adequate; 45% $64@68, southern 


mills. 
PEAT MOSS 


Portland: Demand good; 
trend unchanged; $2.75 

Boston: Demand steady; supply ade- 
quate; carlots $2.75 bale, lc.l. $2.85@3.10. 

Philadelphia: Demand fair; supply light; 
2.50, f.0.b. plier. 

San Francisco: Demand fair; supply am- 
ple; $3.15 bale. 

Los Angeles: Demand fair; trend steady; 
supply ample; Canadian $3.25 bale. 

New Orleans: Demand good; trend steady; 
supply light; 150-Ilb. bales German moss 
$3.15@3.25 

New York: 
ited; trend unchanged 
3.25, imported $2.55@2.75 

Chicago: Demand steady; supply short; 
$3.10@3.25, standard bale. 


POTASSIUM IODIDE, U.S.P. 
New York: Demand normal; trend steady: 


supply ade- 


supply ample; 


Demand heavy; supply lim- 
Canadian $3.10@ 


supply ample; 200-lb. lots $2.15, 100-Ib. lots 


su 
sa 
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NEW ENGLAND BY-PRODUCTS LK 
Mictriburors For Gorton Pew Fis er es empoa By-Products Viv. 


$2.17, 25-lb. lots $2.20; potassium iodide 
chalk mixture, 250-lb. lots $2.06, 100-Ib. 
lots $2.08, 25-lb. lots $2.11 
St. Louis: Demand and supply good; 
100% pure potassium iodide, U.S.P., 100-Ib. 
lots $2.17 in fiber drums, 25-lb. lots $2.20 
in fiber drums, 5-lb. lots $2.27 in bottles, 
f.o.b, St. Louis; 90% potassium iodide cal- 
cium stearate mixture, 225-lb. lots $2.06 in 
leverpak drums, 1060-Ib. lots $2.08 in fiber 
drums, 25-lb. drums $2.11, 5-lb. bottles 
2.18, f.0.b. St. Louis. 
RICE BY-PRODUCTS 
San Francisco: Demand good; supply 
fair; bran $61, polish $63 
Ft, Worth: Demand limited; supply scarce 
and will be until new crop late August 
or September; rice bran $50@5l1, _ f.o.b. 
south Texas rice mills; hulls $4@65, f.o.b. 
milis 
Atlanta: Demand fair; trend steady; sup- 
ply tight; bran $49, Arkansas mills. 


supply adequate; 
mills. 


tight; 
points. 


supply ample; 
allowed. 


ple; 
freight allowed for 8,000 and 16,000 potency 
dried fermentation solubles. 


SCREENINGS 
New Orleans: Demand spotty; trend 
easier; supply plentiful; ground screenings 


3/64 in. grind $358. 


supply 
barley 


supply 
28.75, 
bulk, 
heavy 


ground 
$18@19, 


New Orleans: Demand fair; trend steady; 


bran $50@50.50, Louisiana 


Memphis: Demand fair; trend up; supply 
bran $49, sacked, f.o.b. Arkansas 
RIBOFLAVIN 


Demand good; 
10¢ gm. 


New York: trend steady; 


equivalent, freight 
Terre Haute: Demand good; supply am- 
10¢ gm. of contained riboflavin, with 


Cincinnati: Demand fair; trend easy; 
adequate; Canadian $23.50@24, bulk; 
$23.50@24, bulk, delivered. 
Buffalo: Demand good; trend steady; 
adequate; Canadian ground $27.75@ 
unground, 20-lb per bu. $21@22, 
New York or Philadelphia basis; 
wheat screenings $53@54. 
Chicago: Demand fair; supply 
grain screenings $28@29; 
bulk. 

Minneapolis: Prices eased $1@3 this week, 


plentiful; 
Canadian 


with demand sluggish. Quotations: country 
run $25, lights $8@15, mediums $15@25, 
heavies $25@32; Canadian $13, bulk, Du- 
luth; Canadian ground $21, sacked, Duluth; 
flax screenings $24. 
SOFT PHOSPHATE WITH 
COLLOIDAL CLAY 
Chicago: $22, carlots 
Kansas City: $21.50@22, carlots. 
St. Louis: $21.10@21 carlots. 
Des Moines: $22.25@22.50, carlots 
Philadelphia: $ @21.50, carlots 
Minneapolis: $2: carlots 
SORGHUMS 
Ft. Worth: Demand limited; supply suf- 
ficient; carlots, bulk, No. 2 yellow $2.88@ 
2.93, delivered TCP 
Cincinnati: Demand fair; trend easy; 
supply adequate; $3.23 cwt. 
SOYBEAN OIL MEAL 
Memphis: Demand fair; trend steady; 
supply ample; prime 44% solvent $78, 
sacked, f.o.b. Memphis. 


trend 
41 


In Demand 
firm to unchanged; supply 
to 44% $80, sacked. 

Milwaukee: Demand fair; supply fair on 
41%, adequate on 44%; 41% $82, 44% $80. 

Chicago: The soybean oil meal market 
was unchanged to $1 lower in the central 
states area during the week ending May 
27. There was not much activity in the 
market all during the period. Processors 
appeared to be holding back, resisting 
lower bids, and buyers were reluctant to 
pay up to the market. Qdaotations May 25: 
41% $79.25, 44% $76.50@77.25 


only fair; 
sufficient; 


Decatur: Demand slow; supply adequate; 
41% $68.50 ton, bulk; 44% $66@66.50 

Minneapolis: Prices were off $1@1.50 in 
light trading this week, with offerings 
plentiful. Quotations: §63@64, bulk, De 
catur 

Portland: Demand good; trend weaker; 
supply ample; June $64, July-September 
$67. 

Ogden: Supply normal; $90@95 

Buffalo: Demand slow; trend steady; 
supply plentiful; 44% solvent, quick $64@ 
65, $1@2 higher through July-September; 
41% expeller $66.50@67.50, $1 higher 
through July. 

Boston: Demand light; supply ample; 
$85. 

Seattle: Demand fair; trend soft; supply 
ample; $97 ton, sacked, quick shipment. 

0 Demand good; supply ample; 
$80@85. 

Philadelphia: Demand dull; supply am- 
ple; $65, bulk, Decatur. 

Cincinnati: Demand fair; trend steady 
to lower; supply adequate; $65@66, bulk, 
Decatur. 

San Francisco: Demand fair; supply am- 
ple; $95.07. 

Louisville: Demand slow; trend easier; 
supply ample; $77@78. 

Ft. Worth: Demand very limited; supply 
ample; 41% old process $86, 44% $87, 
prompt shipment, delivered Ft, Worth. 

Atlanta: Demand slow; trend weaker; 
supply ample; $69, bulk, Mississippi Val- 
ley mills; $74, bulk, Georgia mills. 


Kansas City: Demand fair; offerings ade- 


quate; 41% for western shipment $64.50@ 
65, bulk, Decatur; unrestricted $67; 44% 
$63@64.50, bulk, Decatur, for western ship- 
ment and $65@65.50, bulk, Decatur, un- 
restricted. 

New Orleans: Demand limited; trend 
higher; supply ample; 44% $87@89. 

Wichita: Demand fair; supply sufficient; 
41% $83, f.0o.b. Wichita. 

Los Angeles: Demand fair; trend weak; 


supply ample; spot or prompt $63@64, bulk, 
Decatur, equivalent $95@96, delivered, 


sacked. 
SUNFLOWER SEED 
St. Louis: Demand satisfactory; supply 
limited; large black and grey 22 ewt.; 
medium black and grey $19 cwt.; small 


black $14 


SUNFLOWER SEED MEAL 
Los Angeles: 


ewt. 


Demand fair; trend steady; 


supply adequate; $85@87, sacked, reground. 
Portland: Demand slow; supply ample; 
trend unchanged; $78 
TANKAGE 
Buffalo: Demand slow; trend = steady; 
supply ample; $80@s82 


YOU CAN USE 


WITH CONFIDENCE! 


Every pound of 
assayed before it 


Clorofolen 
is delivered. 


is bio- 


The assay is always conducted with Clorofolen treated 
products from customer commercial production. 


The bio-assay is conducted by five trained 


observers with a panel 
six day period. 


of seven dogs covering a 


A copy of the bio-assay made by an independent 
Research Laboratory accompanies each shipment. 


Your own files can substantiate your deodorant 


advertising claims. 


SALES 


OFFICES: 600 $. Michigan 


220 East 42nd Street, New York 17, N. Y. 


Bivd., Chicago 5, il. 


170 East California Street, Pasadena |, Collf. 
Canadian Chicrophyll Sales, 393 Weston Road, Toronto, Ont. 


Omaha: Demand fair; supply adequate; 


0. 
Cincinnati: Demand fair; trend steady; 
supply adequate; 60% digester $82 @85 


Louisville: Demand fair; trend stronger: 
supply ample; $80@90 

Ft. Worth: Demand fair; supply ample; 
60% digester $72@78 ton, fob. Ft. Worth 

Kansas City: Only fair demand, offgrings 
adequate; market about steady 60% ai 
gester tankage $75@80, sacked, Kansas 
City. 

New Orleans: Demand slow: trend easier; 
supply adequate; 60% $83@85. 

Wichita: Demand good; supply inade 
quate; 60% $83, f.0.b. plant 

St. Paul: Market easier; demand limit 
ed; supply adequate; 60% digester $80 

Milwaukee: Demand and supply good; 
60% $77.50. 

St. Louis: Demand fair; supply adequate; 
60% $80@85 bulk, $83@89 in paper bage 
$85@90 in burlap bags 

Chicago: Demand fair; supply adequate; 


60% protein $75@83. 
WHEAT GERM 


New Orleans: Demand fair; trend strong 


er; supply adequate; §$70@72 
Chicago: Demand fair; supply ample; 
market easier; $66. 


Cottonseed 


(Continued from page 1) 


1952 crop package price support pro- 
gram. 

The next important aspect of any 
decision on cottonseed price support 
is the current heavy supplies of cot- 
tonseed oil acquired under the last 
two package programs. They domi- 
nate the market. Production condi- 
tions clearly indicate that for the 
next three months before new crop 
crushings develop in volume ihe 
processing trades will have to start 
buying back government oil stocks at 
a substantial rate. 

At the same time, it is widely 
known that a big western European 
oil buying country can be expected 
to close a commitment for a substan- 
tial quantity of USDA stocks at the 
export market price—one which is 
subject to negotiation, depending on 
the volume to be bought and the time 
of shipment. 

From the long range view of edi- 
ble vegetable oil requirements for the 
next 18 months, all government ex- 
perts are in agreement that it will be 
possible for the USDA to work off 
its presently heavy stocks without 
any great sacrifice if the government 
maintains a firm price decision. 

Private trade sources say that west- 
ern European vegetable oil stocks 
are now normal, but their sources of 
supply are not too favorable. 

The situation regarding linters is 
open to the vagaries of that market. 
This leads to the conclusion that 
the CCC board of directors faces this 
equation: 

Demand from the cotton bloc for 
some form of real price support for 
the cottonseed crop of the small 
farmers. 
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A not too difficult stock position for 
the commodities now held by USDA 
under the last two package programs. 

Unknown commitments made by 
the administration to Senate opposi- 
tion to get approval of the USDA 
reorganization authority. 

Personal opinions at USDA against 
any further price support operations 
for the cottonseed crop. 

Here is the probability: USDA will 
adopt some form of price support for 
cottonseed at the cheapest level at 
which it can compose the equation 
named above. 


It still looks like a loan program 
at 75% of parity with a commitment 
that USDA will try to effectively sup- 
port the crop by buying oil at the 
reflected price for that end product. 

This would mean a price support 
level through government buying 
somewhere near 12¢ lb. for cottonseed 
oil and also that USDA would have 
to re-price its current inventory at 
that level. USDA officials look nar- 
rowly on the recent package pro- 
gram since the crushers are believed 
to have shaved their margins as they 
bid for seed above the support level 
of 90% of parity. 

If as expected, the support buy- 
ing for oil is about 75% of parity for 
seed, it will mean that the govern- 
ment will allow not better than a 
break-even point on crushing mar- 
gins, thereby preventing any whole- 
sale dumping of oil into the govern- 
ment stockpile. 

Such a decision would indicate that 
there would be no sharp break in the 
cottonseed meal price. There is no 
prospect that the cattle population 
will be reduced in the coming feed- 
ing year, in fact, it will increase, ac- 
cording to goverment specialists. The 
spring pig crop is said to be higher 
than USDA had previously antici- 
pated. Egg-feed and poultry-feed price 
relationships are favorable and im- 
proving. 

Another factor--an_ intangible—is 
that the nation has steadily con- 
sumed its vegetable protein supplies 


every year since demand has been 
accelerated by improved feeding 
techniques. 

USDA officials are not out to 


break any markets. When the deci- 
sion on cottonseed price supports is 
made it will be with a weather eye 
on soybean meal, soybean oil and the 
feeding relationship of the industries 
which consume those end products. 
USDA will try to maintain a rea- 
sonable market balance between the 
competitive meals and the oils. How- 
ever, the dairy industry which has 
been harried by margarine competi- 
tion is a fifth wheel to this price sup- 
port vehicle. 


ATLANTIC, PACIFIC, GULF & INLAND TERMINALS 


NATIONAL MOLASSES COMPANY 


Executive Offices: ORELAND, PA. Phone: OGONTZ 8337 


RICH IN CARBOHYDRATES 

TANK CARS « TANK TRUCKS ¢ BARGES 
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LEDERLE TOUR—A group representing five companies which distribute 
Lederle Laboratories’ animal feed products is shown during a recent tour of 
the laboratories at Pearl River, N, Y. Representatives of the five companies 
also attended a symposium on animal nutrition and health which was spon- 
sored by Lederle, a division of American Cyanamid Co. Left to right in the 
above group are: Roy Erickson of Harrisonburg, Va.; H. D. Warren and M. 
Douglas of Omaha and Des Moines; Rex and Ralph Fox, Jr. of Newfield, N. J.; 
and Norman Hogg of Toronto. In the right foreground is J. OC. Scheve, man- 
ager of Lederle’s animal feed sales. 


AT ALBERMARLE PLANT—Shown here are members of the Albermarle 
Paper Manufacturing Co. organization at the control panel of a new paper- 
making machine at the company’s Roanoke Rapids, N. C., plant. Company 
officials said the new machine, capable of turning out 225 tons of kraft paper 
daily, greatly increases their facilities for manufacturing multiwall bags. Left 
to right, are L. M, Boinest, superintendent; 8. D. Fleet, vice president and sales 
manager; J. R. Clements, midwest sales manager, multiwall bag division, and 
Jeff Johnson, multiwall bag division representative, 


LITTLE PROBLEMS—Lt. Gov. Goodwin Knight of California (left) is intro- 
duced to some baby poultry “problems” as preparations are being made for 
the Western Poultry Congress to be held in Santa Barbara, Cal., June 24-26. 
At the other end of the box of baby chicks is A. Stanley Anderson, president 
of the California Poultry and Hatchery Federation, and in the center is Paul 
Turner, a director of the Western Poultry Congress, The poultry federation 
and the California Turkey Federation jointly sponsor the congress, almed at 
building a bigger industry on the Pacific Coast. 


USDA ANNOUNCES PLAN 
FOR RESEALING WHEAT 


WASHINGTON—tThe U.S. Depart- 
ment of Agriculture this week made 
available a reseal program on wheat 
under farm loan and purchase agree- 
ments in the eight states of Minne- 
sota, Montana, the Dakotas, Wyom- 
ing, Kansas, Nebraska and Colorado 
for 1952-crop wheat. Purchase agree- 
ment wheat will be eligible if con- 
verted to loan agreement terms. 

Through this device loans on this 
wheat would mature on April 30, 
1954, or earlier on Commodity Credit 
Corp. demand. In these eight states 
nearly 100 million bushels are now 
held under loan or purchase agree- 
ments. 

The purpose of this move is to hold 
back wheat at the farm level to ease 
strain on terminal storage. 

The financial incentive for holding 
at the farm level is in the additional 
storage charges which would be 
earned by farmers. For a full year 
reseal in Minnesota, Montana and the 
Dakotas farmers would receive 14¢ 
bu.; for Colorado, Kansas, Nebraska 
and Wyoming the reseal storage pay- 
ment will be 15¢ bu. No payment will 
be made for storage if the farmer 
redeemed his wheat. 

This approval of a reseal program 
is an about face of a previous rejec- 
tion of this plan by CCC directors. 
At the time the corn and oat reseal 
programs for the 1952 crop of those 
commodities was announced it had 
been urged on the CCC board to 
make the same extension for wheat. 

Now, however as the storage situ- 
ation seems more acute in certain 
areas, the CCC has seen fit to re- 
verse itself—a significantly admirable 
quality in the new top staff at USDA. 


Strange Things 
Are Happening 


KANSAS CITY If the price of 
Cadillacs ever fell below the price of 
Fords, one can imagine the repercus- 
sions in the automobile market. Such 
a case might be applied to the cur- 
rent conditions in the alfalfa busi- 
ness which finds certain grades of 
suncured alfalfa meal selling at rela- 
tively wide premiums over dehydrated 
alfalfa meal. 

Reports to Feedstuffs this week at 
Kansas City indicate No. 1 Colorado 
finegrind suncured alfalfa meal was 
traded at $42.50 sacked, Kansas City. 
At the same time the general range 
for straight run 17% dehydrated al- 
falfa meal with 100,900 units of vita- 
min A guaranteed on arrival was 
$38@40 sacked, Kansas City. 
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J. A. SPAULDING JOINS 
FULTON BAG IN TEXAS 


DALLAS — Fulton Bag & Cotton 
Mills in Dallas has announced the 
appointment of James A. Spaulding 
to its sales staff. Mr. Spaulding will 
represent the company throughout 
the central southern section of Texas 
with headquarters in Austin. 

Prior to joining Fulton Bag, Mr. 
Spaulding was connected with the 
Sinclair Refining Co. in Fort Worth 
as a sales representative. He attended 
the University of Texas, and during 
World War II served with the Office 
of Naval Intelligence. 


Tankage Prices 
Below Average 


WASHINGTON—Tankage and 
meat scraps prices in mid-May re- 
mained the lowest in relation to 10- 
year average prices of all feed in- 
gredient prices tabulated by the U. S. 
Department of Agriculture’s market 
news service. 

In mid-May, feedstuffs prices in 
general averaged 24% above the 10- 
year average, while tankage prices 
averaged 12% below the average and 
meat scraps 7% below. The only 


other feed under the 10-year level 
was alfalfa meal, which was 2% un- 
der the average. 

Soybean meal averaged 32% above 
average, while cottonseed and lin- 
seed meal were 14 and 31% above, 
respectively. Millfeed values were 
32% above average, and other grain 
by-product feeds ranged 24 to 29% 
above average. 

Fish meal showed the biggest mar- 
gin of all—37%—above the average. 

The feedstuffs index at 230.6 in 
mid-May compared with 227.8 in mid- 
April and 277.4 in May last year. 
In computing the index, prices pre- 
vailing in 1935-39 are equal to 100. 
The 10-year average referred to 
above refers to prices in 1940-49, with 
the index for that period averaging 
186. (These index figures are reported 
weekly on page 2 of Feedstuffs.) 


NEBRASKA DEHYDRATORS 
SCHEDULE SUMMER PARTY 


LINCOLN, NEB.—The fourth an- 
nual Men’s Summer Party of the 
Nebraska Dehydrators Assn. will be 
held June 23 in Lexington, Neb. Res- 
ervations are being handled by Rob- 
ert Wisemiller, Morrison & Quirk, 
Box 74, Hastings, Neb. The program 
will include a tour of dehydrating 
plants, a golf tournament, motor 
boating, cocktail party and dinner. 


Markets 


(Continued from page 2) 

in the commercial egg field is gradu- 
ally falling by the wayside as the 
larger plants expand, with the re- 
sult that customers for egg mashes 
are becoming fewer, but larger. The 
same thing is true to a certain extent 
in the dairy field, where herds are 
tending to become more concentrated 
in fewer hands. 

A cautious attitude is evident 
throughout the industry, with all con- 
cerned watching crop developments 
closely and playing a waiting game. 
Fish meal is very scarce, and the 
market is consequently at higher 
levels than for some time, but ship- 
ments which are due to arrive in 
June should go a long way toward 
alleviating this condition. 


Northeast 


Formula feed production in the 
Northeast followed the lower trend 
set by the previous week, and out- 
put this past week was down consid- 
erably from the recent high figures. 

Dairy demand has fallen off sharp- 
ly during the past two weeks. A 
bountiful crop of grass together with 
reduced feeding schedule for the 
herds is making itself felt sharply 
in this end of the formula feed busi- 
ness. Poultry owners are still using 
good quantities of formula feeds, and 
mills report this demand is almost as 
good as it has been for the last few 
weeks. 

Production schedules were down to 
about four days last week for the 
principal producers, with two of the 
larger ones still running a full five 
days but with no extra shifts work- 
ing. A mild car shortage made its ap- 
pearance towards the latter part of 
the week but was quickly corrected 
by the diversion of cars that had been 
ordered to the West for grain trans- 
fers from country elevators to larger 
terminal houses. 

Ingredients for formula feeds were 
in good supply with prices down 
slightly all along the line. Meat 
scrap continues to be in good demand 
throughout this area. Oil meals are 
moving slowly despite a shading of 
prices, and most of the business is 
being done for nearby shipments. 


Ohio Valley 


Sales of formula feeds continued 
in fair to good volume this week in 
the Ohio valley, and manufacturers 
were virtually unanimous in report- 
ing that the business pace is continu- 
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ing at only a slightly lower level than 
that of the early weeks of May, when 
feeds were moving into farmers’ 
barns in seasonally high tonnages. 
Chick starters continue to lead in 
sales volume in this area, followed by 
broiler and egg mashes. The broiler 
feeding ratio is continuing fair to 
good, while current prices for eggs 
are reported quite satisfactory. 
Several manufacturers, however, 
expressed a note of caution because 
large grain surpluses and the poor 
export market are causing retailers 
to be somewhat hesitant about stock- 
ing too heavily at current price lev- 
els. But with industry booming 
throughout the valley, and the conse- 
quent heavy demands for all kinds of 
meat, other mill operators thought it 
quite likely that farmers will con- 


tinue to be good formula feed custo- 
mers through the weeks ahead. 
While prices of a few items eased 
off slightly this week, the price situ- 
ation, in general, remained static. 
Production, however, was reported to 
be off slightly compared with the 
previous week. Practically all ingre- 
dients are continuing in ample sup- 
ply for all present mill requirements. 


Southeast 


For unaccountable reasons, demand 
for formula feeds slowed up some- 
what this week. Feed mill salesmen 
report that their customers are not 
interested in taking on new supplies 
even though their feed bins are run- 
ning rather low. Some think that the 
uncertainty of the effect of govern- 


ment supports plus the possibility of 
peace in Korea are causing a feeling 
that prices could possibly go lower. 
Most manufacturers think this is 
only a temporary slump and that de- 
mand will pick up next week. Feed 
ratios are too good to hold buyers 
from the market for an extended 
period; also, there are heavy num- 
bers of broilers and layers to be fed. 
Production managers are keeping 
out a weather eye. There is increas- 
ing evidence that drouth conditions 
are building up throughout the South. 
east which, if not relieved by good 
rains soon, will cause increased de- 
mand for dairy and swine feeds. 
Mills are running five days a week 
in most cases, but very little overtime 
work has been necessary this week. 
Due to many mills ending their 


fiscal year at the end of May, inven- 
tories are being held to a low level. 
Therefore, just a little increased con- 
sumer demand will boost the mills’ 
running time because there will be 
little stored formula feeds to fill cus- 
tomers’ needs. 

Fishing continues quite poor, and 
processors are having a hard time 
meeting expenses. Fish meal is in a 
very tight position with imported 
meal being offered only occasionally 
and in small amounts which are 
quickly taken by waiting buyers. 

For all practical purposes rice bran 
seems to be dried up in Louisiana and 
is available from only two or three 
mills in Arkansas which may run a 
month longer, but these productions 
are sold ahead, providing only occa. 
sional cars for spot buyers. 
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IT’S SMART BUSINESS 
For Feed Manufacturers 


4 tig 


f ) to rely on the experience of chickens with 


That's the way feeders judge your product. When their chickens, hogs or 
cattle say—’O.K....that’s for me’’—you’ve made a sale...and repeat sales! 


That's why more and more manufacturers are switching to HI-PRO-CON for their 


*T.M. for 50% soybean oll meal of 
A. E. Staley Mfg. Co. 


protein source; they've learned how much better livestock does on it. 


MR. PRESIDENT 


“Let’s face facts. Making profit gets tougher 
every day. Competition’s increasing. Feeders 
more demanding. We chickens know that 
amazing developments in nutrition are putting 
old feed formulas ‘on the shelf: 

“Take it from me, HI-PRO-CON offers a 
practical answer to these problems. It will pay 
to have your sales manager, nutritionist and 
production manager make another study of 
HI-PRO-CON as a protein source in the light 
of latest available data’ 


MR. NUTRITIONIST 


“Look how HI-PRO-CON can help you! It has 
exceptionally good balance of activated-liber- 
ated amino acids, thanks to special heat treat- 
ment. It’s more digestible. It’s dehulled... fibre 
content is guaranteed to be 3% or less. It is 
safe in the presence of urea. It contains 10% 
more choline than 44% soybean oil meal. 

“It can be used to increase protein content 
and energy without excessive cost. No wonder 
we chickens thrive on it:’ 


MR. SALES MANAGER 


“You're always searching for ways to give 
more power to your sales story. HI-PRO-CON 
is something new, with a sales-building wal- 
lop. HI-PRO-CON in your feeds steps up egg 
production...makes us chickens real nest- 
busters. In broiler feed, we'll put on 5% more 
weight with 4% less feed; mortality is cut 41%; 
days are cut off feeding time; better carcass 
quality brings higher prices (as much as 21 
more Grade A carcasses per 100 birds): 


MR. PRODUCTION MANAGER 


“Chickens aren’t production minded, as a rule. 
But we've learned some things about HI-PRO- 
CON. You can always depend on HI-PRO-CON 
quality. Protein content is always uniformly 
high—50% or more! 

“Granulation is more uniform, making it 
free-flowing. You get better mixes. It pellets 
exceptionally well, increasing pellet capacity. It 
has more density...cuts freight cost on protein 
source. No wonder HI-PRO-CON can increase 
your sales and cut your manufacturing cost’ 


There’s still more to this story of HI-PRO-CON. Staley is starting a big advertising campaign on 


HI-PRO-CON. It’s going to skyrocket demands for 


feeds made with HI-PRO-CON. A Staley 


consultant will be glad to give you complete technical details and prices. Write, wire or call today. 


Decatur, Illinois 


oly Stale makes HI-PRO-CON 


A. E. STALEY MANUFACTURING COMPANY Meal Sales 


Painesville, Ohio 
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